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The figures in the mdrgin indicate
Sull marks: for the questions.

Answer either in English or in Assamese.
1. Answer the following as directed : (any ten)
' 1x10=10
RorPies NeRTeEiea Oed fril ¢ (Riepiear 7201

(i) Which of the following is not included
~ in psychographic segmentation of
markets ?

RCES @G SEYd e JG9 Reoee"
TBOG 72 ?
(a) Personality

e
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(b) Lifestyle
(0 Attitude
TSR

(d) Culture

MES

g

] y
ICro-environmenta] forces ?

e ‘
®@WWW@WHW

GRo ?
(@) Demographic
Rk R i
o )
(b) Marketing Intermediaries
TSP ORI
(¢) Economic

w2ftfow

(d) Socio—cultural

AN o
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(i) Television is an-example of
SR ?

(@) emergency goods e
R &
(b) convenience goods
ARASTE TJ
(c) shopping goods
. E T &
(@) impulse goods
3 o T

(iv) Consumer behaviou

(TG Sl OIS T TAREE! 2
s{f<@iE

(b) age
G p3pal

r is affected by

(c} Income
: |
(d) All of the above

\@~7d SIGI3CPL0!
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O .. ® (vit) Which one of the following is not aﬁ

advertising goal ?

SRS @R REeRs o7 T3

v |
(v) Sales promotion activities
conducted by =

" R S SrmpreR

(@) Pdeu:ers #fiRbreT® (a) Attention
BRI i ST

(b) :%{%Salers (b) Desire

oz ' el

(c) _Fetailers &'JO | (c) Adoption
sl Frarofz | SRETE

(d) gOVCrn::nt { : (d) Action

- i

PERRIGH
* (viti) Product simplification 1s the process of

vi) Whi
(vi) CO};chone of the following is
ponent of product planning 'r’nOt :
¢ ;
Hesre @Il wy ARG SoAwey 72 o
(@) product innovation :

Uy SEl

(b) product diversification :

T (dibasa

(c) product standardisation

T S5 et

(d) product bran ding
UJ RIFTRg9)
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(a) increasing the product line

siefj FEEETR a9 W

(b) changing the product line
P{e[[g THAATI w710 |

(c) reducing the product line
sial Al 2Pl T =

(d) amending the product line
olod FaTael ARCA 9 A
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() Whi
ich one of the following is includ?i |

()

In sales promotion ?

Newre
(0! [t Seely aors wiaw 2
(@) Personal selling ‘
JIfre [y
(b) Exhibition
vt
(c) Advertising
[Blcatni
(d) Publicity -
|

Which
one of the following is not an

un

environment ?

W@mwwmmmmmww

AR I 72372
(a)

Economic growth

St R
(b)

Level of education

PR W
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() Marketing mix

aeiEead fare

(d) Price policy
 IEDHIS

(i) The strategic use of a b

whi
brand’s good name to buy

new is

a@m‘aﬁi@a
e FTeerel e Al F9 @S

(@) co-branding
-GEieR |
(b) brand extension
@eF T
(c) line extension
afes HEPIRE
(d) p.roduct extension

AN TR
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ch the marketer leverages the
something
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(i) Form i |
of testing markets and gett{)g |

customer feedback of prormsmg ideas |
is called

?@T%Wgﬁmeﬁ ST
AR & @i e

(@) idea generation

4R Teolfe

(b) - concept testing
SRS

' (¢) product testing

I 2/

(d) test marketing

G A9

(xti) A company that attaches the sam
c
brand name to all of its products is

called (Fill in the blank)

R @i 2aE
: A @
s, e o

(V7 52 5 )
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@ (xiv) Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)

o TR TS AFETS T T
eﬁa‘*&%gﬁﬁmﬁﬁﬁﬁﬁwmﬁ%
o] 20e] T R Tm 4R SRR el =

(3Tt HZ 779 F)

(xv) The first step in new product
development is 5
(Fill in the blank)

ﬂm@ﬁﬂmﬁ%‘ﬂmm___l
(7T 1% 259 )

(xvi) Social class, religion, race, culture ete.

are significant variables for

segmentation of markets.
(Fill in the blank)

Fifes i, «f, 2f, Fegfe wi TS
< oaeeid AE @Feed S |
(4T AR 93T 7
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(xvii) A provides written informatior(’2
about the product, its features,

composition, performance etc.

(Fill in the blank)

_/_aaamwﬁ’t,mm,ﬁmw
IR AR FEN (T A2 7T )

(xviy) Segmentation of consumers based on
factors like climatic zone, continent/

country, region, state etc. constitute
segmentation.

(Fill in the blank)

TN, SR / (7, Siee, it wifeg fofew
ToATSIER ReSH ORI e

A (T 92 o7 =)

2. Answer the following questions : (any five)

: 2x5=10
OeT\9 ﬁ?ﬁ W@@m g (ﬁzajm W)

(i) What is marketing environment ?

qeETd AR F2
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@ (i) What is trademark ?
- ez 62
(iii) What is direct marketing ?
| e TR e
(iv) What is branding ?
7@y AR (62
(v) What is social marketing ?

| e e &2

(vi) What is green marketing ?

oG IGEEI _ﬁs'e

(vij) What 1s sales promotion ?

Tl Telead 2

(viii) What is rural marketing ?

sy qaRed e

(ix) What is skimming price ?

e IE 2
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. x 1 .
(x) What is market Seégmentation ? e

I eieme /o

Answer any four of the followiﬁg :

) i IStri
(i) xplain the distribution policies which
ic

are generall
Yy ad

manufacturers. - opted by the

Tee

WWW|

i iefls
packaging.

(IR i)
N DYyt <

unctions of

(i)

g

TG Y ) 2y

(tv) Explain the Import
S€égmentation, Ty

O RO wag ey
‘ |
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(v) Explain the advantages of packaging.
GBireeeIes FRAPER IR0 <1

(vi) Explain the significance of channels of
distribution in marketing.

a@mﬁﬁvmsﬁmﬁqemﬁ%atawwiawmwaﬁn

(vii) Explain the significance of the study of

consumer behaviour.

Soirore] Sibee SrIEE Siee Tl w4 |

(viii) Explain the advantages of direct
marketing.
sforE AEREeE ARUIER TR0l 4

Answer any four of the following :
10x4=40

e IR e ifare Bed Rl @

What is marketing mix ? Explain about

(1)
3+7=10

the “7Ps’ of marketing mix.
e e 2 e fie e P3
e 0l F
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(i) Discuss th { '
€ various conc
marketing. epts of

R R G

(iit) Di 1
| SCuss the different bases used
market Segmentation. TR

GH [Refems i ,
oo e R T R oo

Y AR 52 TRy v s 2+8=10
T 4
a@T@ﬁMﬁmma@mﬁmﬂi¢m7ﬁmm$$askm%g

forces influencing

Www,w e it

marketin g
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(vii) What 1is channel of distribution ?
Explain the various factors which affect

the choice of channel of distribution.
2+8=10

Srose 2lelien 7 2 fosel et Ao S CFao
soriEe S SARFRR It T

Discuss the various factors that
influence consumer behaviour.

o2 SIb9e Feie F Zfen SAMETR
N GIPRIRSE N

(ix) Explain the different elements of
promotion mix. Distinguish between
advertisement and publicity.

(vii)

6+4=10

Sofa R Bfeq SAMMER TR <1 |
ﬁﬂmﬂaww$emﬁawmﬁs«ﬁﬂ%xﬁvml

What is new product development?
Explain the various steps involved in

new product development process.
2+8=10

_qgg;gm-@ﬁaéiﬁ%ma'ﬁ?gﬁﬁ??@ﬁxEa;ﬁﬁﬁm
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