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Core Papers Common for all four specializations
a. Human Resource Management

b. Accounting
c. Marketing Management
d. Finance
Semester |
| Course Name: Business Organization and Management

Existing based syllabus: UGCBCS
Course level: 100 to 199

S Credit: 4
v Total Marks: 100

Unit 1: Introduction: Nature and Purpose of Business, Factors to be considered for starting a business,
Forms of Business Organization; Business formats- Brick & Mortar; Brick & Click; E-commerce; Franchising;
Outsourcing Nature and Functions of Management (An overview); Managerial Competencies-concept.
16 Classes (20 Marks)

Unit 2: Business Environment: Meaning and layers of Business Environment- (micro/immediate,
mesa/intermediate, macro and international); Business ethics and social responsibility.

’ 8 Classes (12 Marks)
Unit 3: Planning and Organizing: Strategic Planning (concepts), Decision-making- process and techniques;
Organizing: -Formal and Informal Organizations, Centralization and Decentralization, Delegation, Factors
affecting organizational design Organizational structures & Organograms — Divisional, Product, Matrix,

Project and Virtual Organization.

12 Classes (20 Marks)
Unit 4: Directing and Controlling: Motivation- meaning, importance and factors affecting motivation,
4 Leadership- meaning, importance, trait and leadership styles, Communication — New trends and directions
Bt (Role of IT and social media); Controlling—Principles of controlling; Measures of controlling, Relationship

between planning and controlling.
12 Classes (24 Marks)

Unit 5: Contemporary Issues in Management: Business Process Reengineering (BPR), Learning
Organization, Six Sigma, Supply Chain Management, Work-life Balance;Freelancing; Flexi-time and work
from home; Co-sharing/co-working. 12 Classes (24 Marks)

Suggested Readings:

® Bagu, C. (2017). Business Organisation and Management. McGraw Hill Education New
Delhi.

® Drucker, P. F. (1954). The Practice of Management. Newyork: Harper & Row.

e Kaul, V. K. (2012). Business Organisation Management. Pearson Education.

¢ Koontz, H., &Weihrich, H. (2012). Essentials of Management: An Internationa| and

Leadership Perspective. Paperback.
e Laasch, O. (2022). Principles of Management, 2e, Sage Textbook




® Sherlekar, S. A. (2016). Modern Business Organization and Management. Himalaya
Publishing House

Objective:

The course aims to provide basic knowledge to the students about the organization and management
of a business enterprise.

Learning outcome:

On successful completion of the paper students will be able to understand about organization structure
and its process; develop knowledge and skills regarding management principles and functions

required to run an organization.

No. of Contact Classes: 60

Course Designer: Dr. Tilak Ch. Das, Gauhati University, tilak@gauhati.ac.in



Semester |
Course Name: Financial Accounting

Existing based syllabus: UGCBCS
Course level: 100 to 199

Credit: 4
Total Marks: 100

Unit 1: Theoretical Framework (12 Classes) (20 Marks)
i. Accounting as an information system, the users of financial accounting information and their
needs. Qualitative characteristics of accounting, information. Functions, advantages and
limitations of accounting. Branches of accounting. Bases of accounting: cash basis and accrual
basis.

The nature of financial accounting principles: entity, money measurement, going concern, cost,
realization, accruals, periodicity, consistency, prudence (conservatism), materiality and full

disclosures.

iii. Accounting Standards: Concept, needs and objectives; procedure for issuing Accounting
Standards in India. Salient features of First-Time Adoption of Indian Accounting Standard (Ind-
AS) 101. Salient features of Indian Accounting Standards Ind AS 1, 2, 16 and AS 9. International
Financial Reporting Standards (IFRS): - Need and procedures of Issue.

Unit 2: Measurement of Business Income (12 Classes) (20 Marks)

i. Measurement of business income-Net income, Application of accounting period, continuity .

doctrine and matching concept in the measurement of net income. Objectives of measurement
ii. Capital and revenue expenditures and receipts )
iii. Revenue recognition: Recognition ofincome and expenses as per AS 9.
iv. Inventory Valuation: Meaning and Significance.

Unit 3: Final Accounts (12 Classes) (20 Marks)

Y o
Preparation of financial statements of non-corporate business entities: Sole proprietorship and
Partnership firms.

Unit 4: Hire-Purchase, Instalment Systems and Branches (12 Classes) (20 Marks)

Accounting for Hire-Purchase and Instalment Systems: Meaning, features, advantages and
disadvantages of Hire Purchase and Instalment Systems, Rights of Hire Purchaser and Hire
Vendor, Journal entries and preparation of ledger accounts excluding default and repossession.

Accounting for Branches: Meaning, Needs and Objectives of Branch Accounting. Systems of

ii.
dependent Branch Accounting and their Accounting Treatments (Only debtors’ system, stock and

debtors system).

Unit 5: Computerised Accounting System (12 Classes) (20 Marks)

Computerised Accounting Systems: Meaning, components, and advantages, Difference between
manual and computerised accounting, V"’."°U5 types of accounting packages/software and their
advantages and disadvantages; Tally 9 and its features, working on TALLY. Simple Practical Problems

) i
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Suggested Readings:

. Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Text and
Cases. McGraw- Hill Education, 13" Ed. 2013.
2. Charles T. Horngren and Donna Philbrick, Introduction to Financial Accounting, Pearson

Education.

3. JR. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Backs, New
Delhi.

4. M.C.Shukla, T.S. Grewal and S.C.Gupta. Advanced Accounts. Vol.-1. S. Chand & Co., New
Delhi.

5. B.B. Dam, H C Gautam and others, Financial Accounting, Gayetri Publications, Guwahati
6. K.R. Das & K. M. Sinha. Financial Accounting
7. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing
House, New Delhi.
8. Deepak Sehgal. Financial Accounting. Vikas Publishing H House, New Delhi.
9. Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, International Book House
10. Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning,
11. Tulsian, P.C. Financial Accounting, Pearson Education.
12. Compendium of Statements and Standards of Accounting. The Institute of Chartered
Accountants of India, New Delhi

Note: The latest edition of the text books should be used.

Course objective:

To provide students with a foundational understanding of financial accounting principles and
practices used in preparing and presenting financial statements.

Learning outcome:

By the end of the course, students will be able to record, classify, and summarize financial

transactions, prepare financial statements in accordance with accounting standards, and analyze basic
financial information for decision-making purposes.

No. of Contact Classes: 60

Course Designer: Prof. Prashanta Sharma, Dr. Upasana Borpujari, Gauhati University,
prs@gauhati.ac.in, upasna.borpujari@gmail.com
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Semester |
Course Name: Indian Financial System
Existing based syllabus: UGCBCS
Course level: 100 to 199
Credit: a
Total Marks: 100
Unit 1: Introduction (12 Classes) (20 Marks)

Financial System-Meaning, Components of Financial system, Functions of Financial System, Financial System
and Economic Development, Overview of Indian Financial System.

Unit 2: Financial markets (12 Classes) (20 Marks)
Financial Market- Classifications of Financial Markets; Money market- its constitutions, functions and
significance; Capital Market- Primary and secondary market of capital market and its significance.

Unit 3: Financial Institutions (12 Classes) (20 Marks)
Banking Financial Institutions- Types of Banks, Functions of Banks, Structure of Indian Banking System; Non-
Banking Financial institutions, types and structure; Mutual Funds, Insurance Companies and Pension Funds.

Unit 4: Financial Services (12 Classes) (20 Marks)
Meaning, features and importance, Types of Financial Services- Factoring, Leasing, Venture Capital,
Consumer Finance and Housing Finance.

Unit 5: Regulatory Institutions (12 Classes) (20 Marks)
Reserve Bank of India- organization, objectives, Role and Functions; Securities and Exchange Board of India-
Organization and objectives; Insurance Regulatory and Development Authority of India; Pension Fund
Regulatory and Development Authority.

Suggested Readings:

1. The Indian Financial System by Bharati Pathak, Pearson Education.

2. Financial Institutions and Markets by L M Bhole, Tata MC Graw Hill.

3. Dynamics of Financial Markets and Institutions in India by R M Srivastava and Divya Nigam, Excel
Books.

4. Indian Financial System by H R Machiraju, Vikas Publishing House.

The Indian Financial System and Development by Vasant Desai, Himalaya Publishing House.

6. Indian Financial System by P N Varshney and DK Mittal, Sultan Chand & Sons.

w

Objective:

To provide students the basic knowledge of Indian Financial System and its components, institutions and
their functions.

Course Outcome:

of the Indian financial system include understanding the diverse components and

The learning outcomes
the role of regulatory bodies, the impact of policies on economic growth, and the

functions of the system,
development of analytical skills to evaluate and navigate financial markets effectively

No. of Contact Classes: 60

£ S.K. Mahapatra, Gauhati University, skm27gu@gmail.com

Course Designer: ~ Pro
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1%* Semester
Course Name: Information Technology in Business (SEC)
Credit: 3
Total Marks: 100

Unit 1:- Fundamentals of Computers and Information Technology
Definition of a computer system, hardware, software, /O devices, storage devices, other
peripheral devices, CPU and its functions, communication among various parts of a computer
system, memory measurement units, Data Information and knowledge, role of IT in information

generation,management and decision making.

Unit2:- Introduction to the system software
Definition, different types of system software, different functions, introduction to resource

management, memory management, [/O management, process management, deadlock, deadlock
avoidance and prevention.

Unit 3:- Introduction to the computer networks
Fundamentals of computer networks and the internet, brief introduction to the OSI and the

TCP/IP model, different layers and prptocols, routing, different devices in different layers,
introduction to wireless technologies, security in computer networks,

network topologies, :
de web, search engines and their business prospective.

computer virus, the world wi

Unit 4:- Introduction to MS-Office 2010/11

Different MS-Office tools, working with MS-word, creating, editing, formatting and printing
documents, working with MS- Excel, data sorting, formulas and functions, graph creation,
creating simple and animated presentations with MS- PowerPoint, using MS-Access to create

small databases and the respective forms to enter, edit, and delete data.

Unit 5:- Database fundamentals _
Definition, table, field record, data types, different types of key, metadata, entity, attributes,

different types of relationships, database management system, advantages of DBMS approach,3 -
layred database architecture, data independence, different database languages, structured query

language(SQL).

Unit 6:- Introduction to web resource creation
Introduction to Hypertext markup language (HTML), Extensible hypertext markup language
(XHTML), Extensible markup language (XML), Extensible business reporting language

(XBRL). Client side and server side programming, fundamentals of creating dynamic, interactive

web pages: An introduction to Active Server Pages technology, introduction to VB script.

Unit 7:- Introduction to Management Information System
Transaction processing System, Decision support System, Expert Systems.

Practical:
1. Introduction to different hardware components and their functions.

2. MS-WORD, MS-EXCEL, MS-POWERPOINT & MS-ACCESS
3. Web resource creation.

Books Recommended:

o Introduction to Information Technology- ITL Education Solutions Ltd., Pearson Education.
o Information Technology- Dr. Sushila Madan, Taxman
o Microsoft Office for Windows - S. Sagman, Pearson Education.

o Introduction to Computers — Peter Nortion, McGraw hill

o Information Technology and Management- Turban, Mclean and Wetherbe, john Wiley

&Sons.



1t Semester
Course Name: Business Mathematics (Multi disciplinary)
Credit: 3
Total Marks: 100
Unit I: Introduction to Business Mathematics

Linear, Quadratic, and system of Simultaneous linear equations - Application of concept of
equations to business and commerce, Time and work: Simple cases, Profit, Loss and discount
(business applications), Shares- Concept of share, face value, Market value, equity shares,
preferential shares, dividend, bonus shares, Ratio and proportion- F inding the missing term of the
proportion, merging of two ratios in one, Concept of mixture and its examples

Unit 2: Interest & Annuities

Concept of Simple Interest & Compound Interest (solution of related problem), PV and FV of
Wsing]e principal amount, Annuity —Types of annuities: ordinary, due, deferred, continues,
perpetual their futureand present values using different types of rates of interest. Depreciation of
Assets. Definition of sinkingfund (General annuities to be excluded).

w7 Unit 3: Matrices and Determinants: Algebra of Matrices, Matrix operation- Business Application,
Determinant of a square matrix. Evaluation determinant of order three (Properties of determinants
to beexcluded), Inverse of a matrix, Solution of system of linear equations (having unique
solution and involving not more than three variables) using Cramer’s Rule,

Unit 4:Differential Calculus: Concept of limit and continuity of a function (simple functions
only) o o

Concept of differentiation, Rules of differentiation , Derivatives of €%, a* ., log x (only resul 0.
Differentiation of simple algebraic functions, concept of partial differentiation (simple business
problem) o '

Maxima and minima involving second order derivative (relating to cost, revenue and profit),
’Concept of Marginal Analysis- The common marginal concept in economics and their application
in Business. Profit Maximization under Monopoly. Economic Order Quantity.

Unit 5:Integration- Preliminary idea, definite integrals (simple polynomial fun ctions),
determination ofarea using definite integrals, application of integral calculus to Marginal analysis

Wit 6: Linear Programming Linear Programming: Sketching of graphs of (i) Linear equation ax
+ by + c=0 and (ii) Linear inequalities b) Formulation of linear pro ing problem (LPP),
Graphical solutionto LPP grammin,

Suggested Readings:
1) Singh J.K. Business Mathematics. Himalaya Publishing House.

2) Ayres, Frank Jr. Schaum’s Outlines Series: Theory and Problems of Mathematics of Finance McGraw
Hill Education.

3) Aggarwal, R.S., Quantitative Aptitude, S. Chand.
4) Text Book of Business Mathematics, Padmalochan Hazarika, S. Chand.
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Semester I

Course Name: Corporate Accounting

Existing based syllabus: UGCBCS
Course level: 200 to 299

Credit: 4
Total Marks: 100

Unit 1: Final Accounts (12 Classes) (20 Marks)

Preparation of Final Accounts of a Joint Stock Company (as per Companies Act, 2013) with necessary

adjustments.

Unit 2: Incentive Equity, Buy Back, and Valuation of shares and goodwill
(12 Classes) (20 Marks)

i Incentive Equity: Right and Bonus Shares: Meaning, Advantages and Disadvantages,
Provisions as per Companies Act, 2013 and their Accounting Treatment.
ii. Buy back of shares: Meaning, Provisions of Companies Act, 2013 and Accounting

Treatment.
iii. Valuation of shares and goodwill: Meaning, provision of Companies Act on
Valuation of Shares and Valuation of Goodwill, Concepts and calculation: simple problem

only.
Unit 3: Internal Reconstruction of Companies (12 Classes) (20 Marks)

Concept and meaning of Internal Reconstruction, Different forms of Internal Reconstruction;
Provisions as per Companies Act and Accounting treatment for Alteration of Share Capital and
Reduction of Share Capital; Preparation of Balance Sheet after Internal Reconstruction.

Unit 4: Amalgamation of Companies: (12 Classes) (20 Marks)

Meaning and objectives; Provisions as per Accounting Standard 14; Amalgamation in the nature of
Merger and Purchase; Consideration for Amalgamation; Accounting Treatment for Amalgamation

and preparation of Balance Sheet after Amalgamation.
Unit 5: Accounts of Holding Company (12 Classes) (20 Marks)

Concept and meaning of different terms: holding company, subsidiary company, pre-acquisition
profit/loss, post-acquisition profit/loss, minority interest; cost of control.

Meaning and needs for consolidation of financial statements as per AS 21.

Preparation of consolidated balance sheet of a holding company with one subsidiary.

Note:
1. The relevant Indian Accounting Standards in line with the IFRS
for all the above topics should be covered.
2.Any revision of relevant Indian Accounting Standard would
become applicable immediately. '
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Suggested Readings:

1. Hanif and Mukherjee: Corporate Accounting
2. B.B. Dam, H C Gautam and others, Corporate Accounting, Gayetri Publications, Guwahati
3. K.R. Das & K. M. Sinha. Corporate Accounting
4. M.C.Shukla, T.S. Grewal and S.C.Gupta. Advanced Accounts. S. Chand & Co., New Delhi.
5. S. N. Maheshwari Corporate Accounting -, Vikash Publishing House
6.  S.Sehgal & D. Sehgal, Advanced Accounting Taxmann Publication
7. Modemn Accounting by Hanif and Mukherjee, Tata McGrow Hill.
8. V. K. Saxena Advanced Accounting - Sultan Chand & sons.
Objective:

To help the students to acquire the conceptual knowledge of the corporate accounting and to learn the

techniques of preparing the financial statements.

Course Outcome:

The learning outcomes of corporate accounting include the ability to analyse and interpret financial
statements, apply accounting standards and principles to prepare accurate financial reports, and make
informed financial decisions based on a thorough understanding of corporate financial performance

No. of Contact Classes: 60

Course Designer: Prof. Prashanta Sharma, Dr. Upasana Borpujari, Gauhati University, prs@gaubhati.ac.in,

upasna.borpujari@gmail.com




Semester !l

Course Name: Principles and Practice of Management

Existing based syllabus: UGCBCS
Course level: 200 to 299

Credit: 4
Total Marks: 100

Unit 1: Introduction: Meaning and importance of management; Coordination mechanisms in
organisations; Management theories- classical, neo-classical and modern theory of management;
Managerial functions; Mintzberg Managerial Role Model, Indian Ethos for Management: Value-
Oriented Holistic Management. (12 Classes) (20 Marks)

Unit 2: Planning: Organisational objective setting; Decision-making environment (certainty, risk,
r individual and group decision-making; Planning vis-a-vis Strategy-

uncertainty); Techniques fo
(12 Classes) (20 Marks)

meaning,Business and Corporate Level Strategies.

Unit 3: Motivation: Motivation Theory: needs (including Maslow’s theory), incentives, Equity and

two-factor theory (Herzberg); McGregor Theory X and Theory,Goal Setting Theory, Reinforcement
theory). (12 Classes) (20 Marks)

Unit 4: Leadership: Leadership Theory, Situational, Behavioural and Contemporary theories of

Leadership), Likert's scale Theory, Blake &Mouton's Managerial Grid theory, Transactional Vs.

Transformational Leadership. (12 Classes) (20 Marks)

Unit 5: Contemporary Issues in Management: Management challenges of the 21st Century; Factors
reshaping and redesigning management purpose:-{ Digitization and Automation of the work
processes, Globalization Uncertainties, ethical and environmental issues), Values & Ethics - Case
studies of renowned Indian Corporates. Workplace diversity, Democracy and Sociocracy in
management and organisational structure (12 Classes) (20 Marks)
suggested Readings:

o Drucker, P. F. (1954). The Practice of Management. Newyork: Harper & Row.
o Drucker, P. F. (1999). Management Challenges for the 21st Century. Harper Collins

publishers Inc.
e Chakraborty, S. K. (1997). Human values for Managers. Wheeler Publishing

o Griffin. (2013). Management Principles and Application. Cengage.

e Koontz, H., &Weihrich, H. (2012). Essentials of Management: An International and
Leadership Perspective. McGraw Hill Publications

e Laasch, O. (2022). Principles of Management, 2e, Sage Textbook

o Mitra, J. K. (2018). Principles of Management.Oxford University Press.

e Rao, V. S. P. (2020). Management Principles and Applications. Taxmann Publications.
o Sharlekar, S. A. (2010). Management (Value-Oriented Holistic Approach). Himalaya
publishing House. (Chapters 3 and 4)

e Tulsian, P. C., & Pandey, V. (2021). Business Organisation & Management. Pearson

Education, India




Course Objective:
The objective of the course on principles and practice of
comprehensive understanding of the fundamental
management.

Learning Outcomes:

By the end of the course,
practical situations, demonstrate effectiv
problems, and make informed decisions to en

management is to provide students with a
principles, theories, and techniques of

students will be able to apply management principles and theories in
e leadership skills, analyses and solve management

hance organizational effectiveness ‘

No. of Contact Classes: 60

Prof. Aparajeeta Borkakoty, Gauhati University,

Course Designer: Dr. Tilak Ch. Das,
tilak@gauhati.ac.in, apara_jeeta@

yahoo.com




Semester I!

Course Name: Principles of Marketing

Existing based syllabus: UGCB CS
Course level: 200 to 299

Credit: 4
Total Marks: 100

Unit 1: Introduction: Nature, scope and importance of marketing; Evolution of marketing; Selling
vs Marketing; Marketing mix, Marketing environment: concept, importance, and components

(Economic, Demographic, Technological, Natural, Socio-Cultural and Legal).
(12 Classes) (20 Marks)

Unit 2: Consumer Behaviour: Nature and Importance, Consumer buying decision process;

Factors influencing consumer buying behaviour.
Market segmentation: concept, importance and bases; Target market selection; Positioning concept,

importance and bases; Product differentiation vs. market segmentation.
(12 Classes) (20 Marks)

Unit 3: Product: Concept and importance, Product classifications; Concept of product mix;
Branding, packaging and labeling; Product-Support Services; Product life-cycle; New Product
Development Process; Consumer adoption process. (12 Classes) (20 Marks)

>

Unit 4: Pricing: Significance. Factors affecting price of a product. Pricing policies and strategies.
Distribution Channels and Physical Distribution: Channels of distribution - meaning and
Types of distribution channels; Functions of middle man; Factors affecting choice of
hannel; Wholesaling and retailing; Types of Retailers; e-tailing, Physical Distribution.
(12 Classes) (20 Marks)

importance,
distribution ¢

Unit 5: Promotion: Nature and importance of promotion; Communication process; Types of
promotion: advertising, personal selling, public relations & sales promotion, and their distinctive
characteristics; Promotion mix and factors affecting promotion mix decisions;
Recent developments in marketing: Social Marketing, online marketing, direct marketing, services
marketing, green marketing, Rural marketing; Consumerism

(12 Classes) (20 Marks)

Suggested Readings:

1. Kotler, Philip, Gary Armstrong, Prafulla Agnihotri and Ehsanul Haque. Principles of
Marketing. 13" edition. Pearson Education.

2. Michael, J. Etzel, B}'uce J. Walker, William J Stanton and Ajay Pandit. Marketing:
Concepts and Cases. (Special Indian Edition)., McGraw Hill Education.

3. Wil.liam D Perreault, and McCarthy, E. Jerome., Basic Marketing. Pearson Education.
4. Majaro, Simon. The Essence of Marketing. Pearson Education, New Delhi

5. The Consumer Protection Act 1986. ’ .

6. Iacobucci and Kapoor, Marketing Management: A South Asian Perspective. Cengage
Learning.

7. Dhruv Grewal and Michael Levy, Marketing, McGraw Hill Education.

8. Chhabra, T.N., and S. K. Grover. Marketing Management. Fourth Edition. Dhanpat Rai &
Company.

9. Neeru Kapoor, Principles of Marketing, PHI Learning.

10. Rajendra Maheshwari, Principles of Marketing, International Book House.




Course Objective:

The objective of the course on principles of marketing is to provide students with a comprehensive
understanding of the fundamental concepts, strategies, and techniques used in marketing.

Learning Outcomes:

se, students will be able to analyse consumer behavior, develop marketing
ing tools and techniques, and evaluate marketing campaigns to effectively

ers in diverse market environments.

By the end of the cour
strategies, utilize market
target and engage custom

No. of contact Classes: 60
signer: Dr. Angana Borah, Dr. Saptadweepa Shandilya Gauhati University,

Course De
angana.ght@gmail.com, saptashandilya@gmail.com




o Major Papers
Specialization: ’
1. Human Resource Management
2. Accounting
3. Marketing Management
4. Finance

1. Specialization: Human Resource Management

Semester Il

Course Name: Human Resource Management (Major 1)

Existing based syllabus: UGCB CS
Course level: 300 to 399

23 Credit: 4
‘,\m Total Marks: 100

Unit 1: Introduction
Human Resource Management: Concept, Activities and Functions, Concept of Human Capital, Role
t]

ncies of HR Manager, HR Policies, HRM vs HRD. Emerging Challenges of
Empowerment; Downsizing; Human Resource Information System
(12 Classes) (20 Marks)

|

: Status and compete:
Human Resource Management;
and Human Resource Accounting.

Unit 2: Acquisition of Human Resource
, . - -
Human Resource Planning- Quantitative and Qualitative dimensions; job analysis — job description

and ].Ob S])eCiflcatl'On; RCCIUi - Process MethOdS SOUI‘CGS S i - P
: . tmen]. ro 4 , N N electlon COIlce t and PIOCCSS'
test a]ld interview, placement and induction ( l ) ( ) ,
12C asses) (20 Marks

' Unit 3: Training and Development
: Concept and Importance; Identifying Training and Develo ‘s
: . ) pment Needs; T
Evaluating Training Effectiveness; Training Process Outsouii?ﬁgg EZE;ZT::::;

! Types,
. Developr.nent; Career Development, managing employee wellbeing and concept of work life balance
o and quality of work life. (12 Classes) (20 Marks)

-
4

Unit 4: Performance Appraisal
Nature, objectives and importance; Modern techni
2 . i ques and system ‘al
potf:n.txal .appralsal apd employee counseling; transfers and prom(})ItiOns? é):‘mpzl'fom.mn.ce appraisal;
policies; job evaluation; methods of wage payments and incentive plans: fringg b';srfetlf?trsl. concept and

(12 Classes) (20 Marks)

Unit 5: Maintenance
Employee health and safety; employee welfare; social security; E )
overview; concept of redeployment, redundancy, attritio;y’ V?gloygggmplgyee relations- an
retrenchment, ethics and HRM. ’ (12 élasses;ls(lg(l)nf,ia La))loffs and

rks

Suggested Readings:

1. Gary Dessler. A Framework for Human Resour
g ce Management. Pearson Educati
2. geglznz:, D./:;.San(:] S.P..R(?bbms, Personnel/Human Resource Managementucl?nom i
3. ohlendar and Snell, Principles of Human Resource Management, Cengage ’L earson Education.
» earning



Resource Management. McGraw Hill.

Wreather and Davis. Human Resource Management. Pearson Education.

Robert L. Mathis and John H. Jackson. Human Resource Management. Cengage Learning.
TN Chhabra, Human Resource Management, Dhanpat Rai & Co., Delhi

Biswajeet Patttanayak, Human Resource Management, PHI Learning

Neeru Kapoor, Human Resource Management, Taxmann Publication

Ivancevich, John M. Human

O N L s

Note: Latest edition of text books may be used.

Course objective:

To provide students with a comprehensive understanding of the principles and practices of managing

human resources in organizations.

Learning outcome.
Students will be able to apply various HR strategies and techniques to effectively recruit, select,

develop, and retain employees.

No. of Contact Classes: 60

Prof. Aparajeeta Borkakoty, Gauhati University, tilak@gauhati.ac.in,

Course Designer: Dr. Tilak Ch. Das,
apara __ieeta@yahoo.com




Cou .
rse Name: Entrepreneurship (Major 2)

Existing based syllabus: UGCB C5
Course level: 300 to 399

Credit: a
Total Marks: 100

Unit 1: Introduction to Entrepreneurship
Concepts, traits, determinants and jmportance of entrepreneurship; Creative behavior; Evolution

of entrepreneurship- theories and thoughts, Entrepreneurial €co-system, entrepreneurship and
economic development, barriers to entrepreneurship, Dimensions of entrepreneurship,

entrepreneurship vs. intrapreneurship (15 Lectures) (25 Marks)

Small and Medium Enterprises

Unit 2: Entrepreneurship and Micro,
Role of business houses and family business in India; The contemporary role models in Indian
business: their values, business philosophy and behavioral orientations; Conflict in family

business and its resolution. (15 Lectures) (25 Marks)
artnership in business, support and sustainability of entrepreneurship.

Unit 3: Public and private p
Requirement, availability and access to finance, marketing assistance, technology, and industrial
accommodation, The concept, role and functions of business incubators, Mobilizing resources for

start-up -angel investors, venture capital and private equity fund.
(15 Lectures) (25 Marks)

Unit 4: Sources of business ideas and tests of feasibility.

Significance of writing the business plan/ project proposal; Contents of business plan/ project
proposal; Designing business processes, location, layout, operation, planning & control;
preparation of project report (various aspects of the project report such as size of investment,
nature of product, market potential may be covered); Project submission/ presentation an(i
appraisal thereof by external agencies, such as financial/non-financial institutions

(15 Lectures) (25 Marks)

Suggested Readings:

1. Kuratko and Rao, Entrepreneurship: A South Asian Perspecti i
- . pective, Cengage Learning.
2. Robert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, Mgcgraw-Hill :

Education
3 Desai, Vasant. Dynamics of Entrepreneurial Development and Management Mumbai
. b

Himalaya Publishing House.
Dollinger, Mare J. Entrepreneurship: Strategies and Resources. Tllinois, Irwin.

_B " Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New
elnl. ]
6 pisek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New

Delhi: Prentice-Hall of India. ISBN-81-203-1690-8.
7. Singh, Nagendra P. Emerging Trends in Entrepreneurship Development. New Delhi:

ASEED.
8. SS Khanka, Entrepreneurial Development, S. Chand & Co Delhi

9. K Ramachandran Entrepreneurshi i

, ip Development, McGraw-H I1E i
10. SIDBI Reports on Small Scale Industries Sector. i Educstion
Note: Latest edition of text books may be used.

Course objective:

[ . ke Conce t i i i




Learning outcome:
Students will be able to develop a comprehensive business plan, assess market opportunities, and apply
entrepreneurial strategies to successfully launch and grow a business.

i No. of Contact Classes: 60

Course Designer: Prof. Aparajeeta Borkakoty, Gauhati University, apara_jeeta@yahoo.com




Course Name:

Credit:
Total Marks:

contract.

e) Quasi

Unit 3:
a) Contra

d) perfo

e) Unpaid

Unit 4: Partn

A) The Part
a.

me ae o

g.
B) The Lim
a)

b)
c)
d)
€)
f
2)

Unit5 (A): T

il
it Exchange,
a) Hol

d 5(B): Right to
b authorities under the

appeal and penalties

Unit 1: The Indian Contract Act,
Contact- meaning, characteris
a) Essentials of ava
capacity, free conse

b) Void agreements
¢) Discharge of a contract —

d) Contingent contracts

Unit 2: The Indian Con
a) Contract 0
b) Contract of Bailment

¢) Contract of A

The Sale of Goods Act,
ct of sale, m

' b) Conditions and warranties
| ¢) Transfer of
rmanc

ership Laws

he Negotiable Instr

Meaning, Characte
Cheque
der and Holder in Due Course,

b) Negotiation: Types of Endorsements
c¢) Crossing of Cheque
d) Bouncing of Cheque

Business Laws (Major 3)

Existing based syllabus: UGCB CS
Course level: 300 to 399

4
100

1872: General Principle of Law of Contract

tics and kinds
lid contract - Offer and acceptanc

nt, legality of objects.

e, consideration, contractual

modes of discharge, breach and remedies against breach of

contracts (12 Classes) (20 Marks)

tract Act, 1872: Specific Contract
f Indemnity and Guarantee

gency (12 Classes) (20 Marks)
1930
eaning and difference between sale and agreement to sell.

ownership in goods including sale by anon-owner
e of contract of sale
rights of an unpaid seller against the goods and the buyer.

seller — meaning,
(12 Classes) (20 Marks)

nership Act, 1932

Nature and Characteristics of Partnership
Registration of a Partnership Firms
Types of Partners

Rights and Duties of Partners

implied Authority of a Partner
Incoming and outgoing Partners

Mode of Dissolution of Partnership

ited Liability Partnership Act, 2008
Salient Features of LLP

Differences between LLP and Partnership,
LLP Agreement,

Partners and Designated Partners
Incorporation Document

Incorporation by Registration

Partners and their Relationship

LLP and Company

(12 Classes) (20 Marks)

uments Act 1881

ristics, and Types of Negotiable Instruments: Promissory Note, Bill of

Privileges of Holder in Due Course.

object, scope, obligation of public
of request, information commission,
(12 Classes) 20 Marks)

Information Act 2005: Important definitions,
act; rights for obtaining information; disposal




z

Suggested Readings:
. M.C. Kt.xchhal, and Vivek Kuchhal, Business Law,
. Avtar Singh, Business Law, Eastern Book Company,

. Ravinder Kumar, Legal Asp
SN Maheshwari and SK Maheshwari, Business

1
2
3
4,
5. Aggarwal S K, Business
3. Bhushan Kumar Goyal 2
8
9
1

Vikas Publishing House, New Delhi.
Lucknow.

ects of Business, Cengage Learning
Law, National Publishing House, New Delhi.

Law, Galgotia Publishers Company, New Delhi.

nd Jain Kinneri, Business Laws, International Book House

Sushma Arora, Business Laws, Taxmann Pulications.

Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6™ ed.
Business Law, McGraw Hill Education

P C Tulsian and Bharat Tulsian,
Business Laws, Ane Books Pvt. Ltd., New Delhi

0. Sharma, J.P. and Sunaina Kanojia,

Note: Latest edition of text books may be used.

Course objective:
To gain knowledge of ate to business transactions, certain corporate

bodies and related matters.

the branches of law which rel

Course Outcome:

On completion of
individuals and businesses and law 1n an

this course, learners will be able to: appreciate the relevance of business law to
economic and social context.

No. of Contact Classes: 60

arajeeta Borkakoty, Gauhati University, apara_jeeta@yahoo.com

Course Designer: prof. Ap
commerce@gauhati.ac.in

Department of Commerce,
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Semester IV

Course Name: Fundamentals of Financial Management (Major 4)

Existing based syllabus: UGCB CS
Course level: 400 to 499

Credit: 4
Total Marks: 100

Unit 1: Introduction
Nature, scope and objective of Financial Management, Time value of money, Risk and return

(including Capital Asset Pricing Model), Valuation of securities — Bonds and Equities
(12 Classes) (20 Marks)
Unit 2: Investment Decisions
The Capital Budgeting Process, Cash flow Estimation, Payback Period Method, Accounting Rate
of Return, Net Present Value (NPV), Net Terminal Value, Internal Rate of Return (IRR),
Profitability Index, Capital budgeting under Risk — Certainty Equivalent Approach and Risk-
Adjusted Discount Rate. (12 Classes) (20 Marks)

Unit 3: Financing Decisions
Cost of Capital and Financing Decision: Sources of long-term financing Estimation of

components of cost of capital. Methods for Calculating cost of equity capital, Cost of Retained
Earnings, Cost of Debt and Cost of Preference Capital, Weighted Averaée cost of capital
(WACC) and Marginal cost of capital. Capital structure —Theories of Capital Structure (Net
Income, Net Operating Income, MM Hypothesis, Traditional Approach). Operating and financial
leverage; Determinants of capital structure (12 Classes) (20 Marks)

Unit 4: Dividend Decisions
Theories for Relevance and irrelevance of dividend decision for s on°
stock dividends; Dividend policies in practice (éogggzg)‘gg ﬁ:?ﬁsfam and

Unit 5: Working Capital Decisions
Concepts of working capital, the risk-return trade off, sources of short-term finance working
capital estimation, cash management, receivables management, inventory management and

payables management. (12 Classes) (20 Marks)

Note:
1. In addition, the students will work on Spreadsheet for doing basic calculations in finance

(Unit 2 and 3 above) and hence can be used for givi . )
their internal assessment. giving students subject related assignments for
There shall be 4 Credit Hirs. for Lectures + one Credi .
’ . t hr. (T ;
per batch) for Practical Lab + one credit Hr for Tutorials (per groug)wo Practical Periods per week
3. Latest edition of text books may be used.

Suggested Readings:

1. james C. Van Homne and Sanjay Dhamija, Financial Management and Policy, Pearson
Education

2. Iée‘vj; H. an(ii 1\IiII Sa:'nat }?Prchiples ;Jf Financial Management. Pearson Education

3. righam and Houston, Fun amentals of Fi 1 i

4. Khan and Jain. Basic Financial Managfemle’:z‘;,n %Gﬁi?aﬁiel’lr’égzci?:f Pee Leamine

5 prasanna Chandra, Fundamentals of Financial Management McGraw Hill Educati

6 Singh, J.K. Financial Management- text and Problems. Dhal'lpat Rai andlCom;:l&;):olgelhi
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LOLLPTCNICTISIVE UNACISIandalilg QL e vasiv pressssar
to make sound financial decisions.

Learning Outcomes:
ge of financial analysis techniques and be able to interpret financial

| health of a company.
tment opportunities, calculate the cost of capital,

1. Students will gain knowled
statements to evaluate the financia
2. Students will develop the skills to assess inves
and make informed capital budgeting decisions.

No. of Contact Classes: 60
f S.K. Mahapatra, Gauhati University, skm27gu@gmail.com

Course Designer: Pro




C .
ourse Name: Labour Laws (Major 5)

Existing based syllabus: UGCB CS
Course level: 400 to 499

Credit: 4
Total Marks: 100

Unit I: Introduction (15 Lecture) (25 Marks)

Meaning, classifications, history and development of Labour Legislations in India, Laws related

working conditions.
- Factories Act 1948
-Shops and Establishment Act
- Contract Labour (Abolition and Regulation Act)
-Plantations Act
-Mines Act
Unit II: Legislations related to wages (15 Lecture) (25 Marks)

- Minimum Wages Act 19438
- Payment of Wages Act 1936
- Equal Remuneration Act

Unit IIL: Legislations related to Employment and Service Conditions (15 Lecture) (25 Marks)
- Industrial Disputes Act 1947

- Trade Unions Act 1926

. Industrial Employment (Standing Order) Act

IV: Some aspects of agricultural Labour, types of Unorganized Labour and statutory safeguard.

Unit
(15 Lecture) (25 Marks)

Suggested Readings:

mplified Approach to Labour Laws. Bharat Law House (P) Ltd

e Sharma, J.P., Si
C.S. Industrial Relations: Text and Cases, Oxford University

e VenkatRatnarm,

Press, Delhi.
o Mamoria, Mamorid and Gankar (2010), Dynamics of Industrial Relations

Himalaya Publishing House, Delhi.
e MonappaArun (2012), Industrial Relations and Labor laws. Tata McGraw Hill

Edition, New Delhi
o Monappa, A Nambudiri, R., &Selvaraj P. (2012), Industrial Relations and

Labour Laws. New.Delhi: Tata McGraw Hill Education.
e Sinha, P.R.N., Sinha, InduBala and Shekhar (2017), SeemaPriyadarshini,,Industrial Relations

Trade Unions and Labour Legislation, Pearson Education,

Course objective:
To familiarize students with the legal framework governing employment relationships and labour
abo

rights.




_

Learning outcome: ] bou
Students will acquire a thorough understanding of labo
interpret and apply legal provisions in the workplace.

r laws and regulations, enabling them to

No. of Contact Classes: 60

ersity, apara _jeeta@yahoo.com

ti Univ
Course Designer: Prof. Aparajeeta Borkakoty, Gauhatl
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Course Name: Industrial Relations (Major 6)

Existing based syllabus: UGCB CS
Course level: 400 to 499

Credit: 4
Total Marks: 100

(15 Lecture) (25 Marks)

Unit I: Introduction to Industrial Relations

approaches to Industrial Relations, History of Industrial Relation in India

Background, evolution,
Indicators of the State of Industrial Relations.

Pre and Post Independence,

Unit II; Trade Unions (15 Lecture) (25 Marks)

Theoretical framework and foundations, characteristics, Managing India Trade Unions, New Role of

trade unions in context of globalization, IT, trade Negotiations and Collective Bargaining, Problems

of Trade Unions.

Unit III: Industrial Disputes (15 Lecture) (25 Marks)

Nature & Causes, Industrial conflicts, grievances and handling, classification of Industrial Disputes

Dispute Reduction, workers Participation in Management Machinery.

Unit IV: Contemporary Issues in Industrial Resolution, Employee Participation in Labour
Management, Labour Policy, economic policy and industrialization. Industrial Relations and
technological change India and International Labour Standards. (15 Lecture) (25 Marks)

Suggested Readings:

1. PK Padhi, Industrial Relations and Labour Law, PHI Learning

2. Arun Monappa, Industrial Relations and Labour Law, McGraw Hill Education

3. SC Srivastav, Industrial Relations and Labour Law, Vikas Publishing House

4. C.S Venkata Ratnam, Industrial Relations, Oxford University Press

5. p.L. Malik’s Handbook of Labour and Industrial Law, Vol 1 and 2, Eastern Book

Company L
6. JP Sharma, Simplified Approach to Labour Laws, Bharat Law House (P) Ltd

Course Objective:
To develop students' knowledge and understanding of the ¢ | i i
employees, and trade unions in the workplace. omplex relationship between employers,

Learning Outcome:

Students will gain the ability to analyze and manage employment relationships i i
bargaining agreements, and handle workplace conflicts effectively. ps, negotiate collective

No. of Contact Classes: 60

Course Designer: Dr. Tilak Ch. Das, Prof. Aparajeeta Borkak i Uni i
tilak@gauhati.ac.in, apara_jeeta@yahoo.com ! o, Gauhati University,




Course Name: Cost and Management Accounting (Major 7)

Existing based syllabus: UGCB cs
Course level: 400 to 499

Credit: 4
Total Marks: 100

Unit I : Cost Accounting: Preliminaries (12 Classes) (20 Mark
Meaning of cost, costing and cost accounting; objectives and functions of cost accounting; > ti

as an aid to management; cost concepts and classification, Relationship between cost ag’ o .ng
and financial accounting; Cost accounting and Management Accounting; Methods and ngﬁnu;g::;i

of costing; Concept of cost audit; Preparation of cost sheet.

Unit II: Accounting for Material, Labour and Overhead (12 Classes) (20 Marks)
Material control concept and techniques; E.0-Q- ABC Analysis and VED Analysis.
Labour cost control procedures; Labour turnover; idle time and over time; methods of wage payment

F ' - time and piece rates.
n of overhead; Factory administrative and selling overheads; allocation

Importance and classificatio
and apportionment of overhead; Absorption of overhead - under and over absorption. (Simple

application)

Unit 1L Management Accounting: Preliminaries az2cl

. . . . ass!

Meaning and objectives of Management Accounting; Decision situation and Iics)ie o%x:ggem
counting Techniques: Ratio analysis - Meaning ofRatio and Ratio

Accountant; Management acC
analysis; uses, significance and limitations of Ratio analysis; Activity Ratios Liquidity Ratios
4 3

Profitability Ratios and Solvency ratios;

Unit IV: Marginal Costing and Budget & Budgetary Contr

. . . ol

Meaning of rr‘xargmal costing, Assumptions of marginal costing rr(lelnzlaciﬁsfs) §20 Marks)

marginal costing Advantages and disadvantages of marginal cc;stin . é al applications of
k Even analysis (simple Applications),. g; Cost- Volume- Profit

Analysis and Brea
f Budget and Budgetary control; Classification of budgets according to time functio
3 n

Meaning O
and flexibility; Master budget, Preparation of Flexible B
. Budget and Zero-Based Budgeting udget and Cash Budget; Performance
o Unit V: Standard Costing and Variance Analysis (12 Ci

Meaning of Standard flost & Standard Costing; Advantages of standard 225:.9 . (20 Marks)
Vs. 3udgetary control; Variance analysis; Classification and computati sting; Stanc!ard costing
apphcation) putation of variance (Simple
Suggested Readings:

Management and Cost Accounting - Shashi K. G
. . Gupt .
. AroraM. N. - Cost Accounting Principles & Practli)c:s(-&vlﬁci Isqléam]?’ Kalyani Publishers.
3, JainS.P. & Narang K. L. - Cost Accounting; Kalyani, New lSelhivv ethi.
4. Khan M. Y. & Jain P. K. - Management Accounting, Tata Mcgrov.v Hill

Course Objective:

iective of th
The object e Cost and Management Accounting course is to provide students with h
udents with the

knowledge and skills to effectively collect, a

A M . .. s nal Z€, ] R

jnformation for managerial decision-making and cont};ol w?tI;l(iln l;:e;pret _ﬁnancnal and non-financial
rganization.




Learning Outcomes:

1. Students will be able to apply cost accounting techniques to determine product costs, analyses cost
behaviour, and make informed decisions regarding pricing, product mix, and cost control-.

2. Students will develop the skills to design and implement management accounting systems,
including budgeting, variance analysis, and performance measurement, to support planning, control,

and decision-making processes in organizations.
No. of Contact Classes: 60

Course Designer: Prof. Prashanta Sharma, Gauhati University, prs@gauhati.ac.in




Semester V

Cou .
rse Name: Cost and Management Accounting (Major 8)

Existing based syllabus: UGCB CS
Course level: 500 to 599

Credit: 4
Total Marks: 100

Unit I: Basic Issues in Economic Growth and Development: Concept and Measures of economic growth and
Development; determinants of economic development, Human Development Index, Kautilya ‘s Arthashastra

and economic development (
] . 1 12 Classes) (20
Unit II: Overview of Indian economy: India as a developing economy, India as a mixed ecom))m(y Inc'lvi|: l:;s;

dualistic economy, India as a federal economy, evolution of Indian Plannin i issi iti
Aayog-, Monetary and Fiscal policies with their implications on economyg from P(lil;mglgascsoezl)ml(szs(l)onl\:loaim
Unit ITI: Agriculture Sector: Agrarian growth and performance in different phases of policy regimes Crr )
pattern , Green Revolution ; White and Yellow Revolution , land reforms in India, cooperative farm’in c:ﬁ
India , tribal agricultural practices , production of other allied sectors like horticulture fisheries and aquaéultgure
, livestock and animal husbandry, Food Security Issues, Agricultural Marketing, Policy initiatives of the

t of agricultural sector. (12 Classes) (20 Marks)

Government of India for the developmen
dustrialization — the rate and pattern of industrial growth across

Unit IV: Industrial Sector: Phases of In
trial Policy 1948, IP Resolution 1956, Industrial Licensing Policy , New

alternative policy regimes( Indus
_role and challenges , Public sector - its role, performance and reforms;
b

Industrial Policy 1991); MSMEs
privatization, Public Private Partnership ; Role of Foreign capital

industrial sickness, disinvestment ,
Structural Changes and Performance of India’s Foreign Trade and Balance of Payments;; Export policies and

performance; India and the WTO, Industrialization in North Easter Region- Types of ind tries, i i
policies, Act East policy, Cross Border Trade, Border Area Development, Inst)i?utions - I:I’ISED!;S]’ gg‘;f]tg;l
NEC , , , o (12 Classes) (20 Marks)
Unit V: Service Sector: service sector and its role in Indian economy, contribution to national Income
employment and exports revenue, India’s service revolution, ‘Digital India Mission’ issues and challenges for
(12 Classes) (20 Marks)

India’s service sector growth

Suggested Readings:

1. Mishra and Puri, Indian Economy, Himalaya Publishing House
2. PK. Dhar , Indian Economy —Its Growing Dimensions , Kalyani Publishers
3. Gaurav Dutt and KPM Sundarum, Indian Economy, S. Chand & Company
4. Bhagwati, J. and Desai, P. India: Planning for industrialization, OUP, Ch 2
a(2021), Indian Economy — Performance and Policies, Academ.ic Foundation , New Delhi

5. Uma Kapil ,
6. Vinay G.B(2019) Indian Economy, Oxford University Press

Course Objective:

ive of th.e Infilap Fconorx}x course is to provide students with an in-depth understanding
economic principles, policies, and factors that shape the Indian econom bling th
nd interpret its dynamics and challenges. y, enabling them

The object
of the key
to analyze

Learning QOutcomes:

¢ will gain knowledge of the major macroeconomic indicators, such as GDP growth,
d unemployment, and understand how these factors impact the overall performance of

1. Student
inflation, an
the Indian economy.
2. Students wi
including its sec
sector in the 0

1 ctigrselzgctll:ea:b;g:i); tcl>t anal)_/szs the structure and composition of the Indian economy,
? ulture, 1n .
verall economic growth. ustry, and services, and comprehend the role of each




3. Students will be able to identify and evaluate the various economic policies impl'en.aented by the
government, such as fiscal policy, monetary policy, and trade policy, and assess their impact on the

Indian economy.

4. Students will understand the significance of demographic trends, population dynamics,

No. of Contact Classes: 60

Course Designer: Department of Commerce, Gauhati University, commerce@gauhati.ac.in
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COU .

Existing based syllabus: UGCB C5
Course level: 500 to 599

Credit: 4
Total Marks: 100

(15 Classes) (25 Marks)

Unit-I: Introduction
ementing strategic HR policies HR Strategies to increase

Strategic role of HRM, Planning and impl
nal performance, Cultural diversity

IIJ[nit-II.: Managing Strategic Organization (15 Classes)
anaging Strategic Organizational renewal- Managing chan ot e, (25 Marke)
ge and OD institutin
) g TQM Programmes

Creating Team based Organizations, HR and BPR (Business Process Reengineering), Flexib
3 exi 18 Work

arran gemcnt.
Unit-II1: Establishing Strate

Establishing Gtrategic Compensa
compensation
Unit-1V: HR in International Cont

ternalization of business, international recruitment at different

Managing global HR- HR and the in

levels, issues in staff selection and retention, Training Develo :

g ’ h pment and maintaining internati
national

employees; Expatriate Training.

organizatio

gic Plans (15 Clas

: o ses 25

tion Plans, Trends, Objectives and A ppmaChcs)tO if] terll\;;?irolgzl
(15 Classes) (25 Marks)

ext:

Suggested Readings:

1. personnel Management, Text and Cases, Author: C. B. Mamoria and g V. Gankar, Pub
- Ve , Pub:

Himalaya Publications
tive Advantages Author: Clive Morton, Andrew Newall, Jon Sparkes

pelivering Competi
Pub: Jaico publishing House lst edition.
_ Managing People in International Context, Author: Dowling Welch

3. lnternational H
Selected Readings in HED, B Coliee Singh, T.V. Rao, Baburaj Nair: Tata McGraw-Hill
’ . raw-Iil

publishing Company Limited
5. strategic Human Resourcs Management- by William P. Athony, Pamella L Perrewe, K
] " e, .

Michele Kacmar: Harcourt Brace Jovanovich College Publishing
6. Charles G mnan Resource Management, Pearson Education

reer, Strategic Hur
7. Gary Dessler, Hum

2

an Resource Management, PHI, New Delhi

Course Objective:
Ez \Stiiteagl;cnflﬁgnan R_esourf:e Management course is to provide students with an
c gn human resource practices with organizational strategy in order t
performance, engagement, and overall organizational effectivencs °
8

The objective of t

understanding of

enhance employee

Learning Qutcomes:

L Stpoen will gain knowledse of strategic HRM concepts and frameworks and be able to analyz
ntribute to achieving organizational goals and competitive advantage yze

how HR practices can co
kills to design and implement HR strategies and policies that align with

2. Students will develop the s
e organization‘s strategic Qbjectives including recruitment, selection, training and development

ent, and employee retention.
nd the importance of managing diversity and inclusion in the workplace and

e an inclusive and supportive organizational culture.

erformance managem

3. Students wi
pe able 10 develop str

11 understa
ategies to creat




a

It
\

vation, and productivity
eward systems, and work-life balance initiatives.

R challenges and issues related to globalization,
and develop strategies to adapt and

4. Students will learn to effectively manage employee engagement, moti

through strategies such as employee involvement, r
5. Students will be able to analyze and address H :
technological advancements, and changing workforce dynamics,

thrive in a dynamic business environment.

No. of Contact Classes: 60
Gauhati University, tilak@gauhati.ac.in

Course Designer: Dr. Tilak Ch. Das,




Cours .
e Name: Labour Welfare and Social Security (Major 10)

Existing based syllabus: UGCB CS
Course level: 500 to 599

Credit: 4
Total Marks: 100
Nature and characterizes of Labour market

economic aspects affecting Labour
(15 Classes) (25 Marks)

bour markets in India, Labour emigration and its impact, International
s and Labour Welfare in India. (15 Classes) (25 Marks)

our Welfare & Labour Markets-

Unit I: Introduction- Lab
Labour market policies, Socio-

in India, Labour productivity,
welfare, welfare benefits.
Unit II: Globalization and La
Labour Organization (ILO), objective
Unit I1I: Social Security
Meaning, objective, types of social security, social assistance and social insurance, development of
social security in India, Social security measures for industrial employees. International standards of
social security. Quality of Work Life, Counselling (15 Classes) (25 Marks)
Unit IV: Social Security Legislations

yees State Insurance Act, Workers Compensation Act 1923

Employees Provident Fund Act, Emplo
Payment of Gratuity Act, Maturity Benefit Act, Unorganized workers Social Security Act 2008
(15 Classes) (25 Marks)

Suggested Readings:

1. Kapoor, N.D., Elements of [ndustrial Law, Sultan Chand, New Delhi, 2020

2. Garg, Ajay, Labour Laws one should know, Nabhi Publication, New Delhi, 2020

3. Kumar H.L., Practical Guide to Employees’ Provident Funds, Universal ’ .o

Delhi, 2020 al Law Publishing Co., New
Industrial Relations And Labour Laws, Vikas Publishing House, Noida

4. Srivastava S C,
5. Kumar H.L., Labour Laws Everybody Should Know, Universal Law Publishing Co., New Delhi
. elni,

2020

6. Kumar H.L., Practical Guide to Payment of Gratuity, Uni ishi

6. K . y, Universal Law Publishing Co., New Delhi,
al Guide to Labour Management, Universal Law Publishing Co., New Delhi

7. Kumar H.L., Practic

2020
g. Kumar H.L., Compliances under Labour Law, Universal Law Publishi
! ng Co., New Delhi, 2020

9.Sarma A.-M., Aspects of Labour Welfare and Social Securi i b \
952 e urity, Himalaya Publishing Hous, Mumbai,
10. Subba Rao P, Labour Welfare And Social Security, Himal ishi
11. Parry Jon?tha, Brerr_lan, Kapz}dia, The Worlds of Industriaail Izjzzo];:bg:hmg Ho.use., Mumbai, 2007
12. Introduction t0 Social Security, ILO Office, Geneva, » Sage Publications, New Delhi,
ctive: To develop students' knowledge and awareness of the social security measures and

es an

Course Objective
ms implemented for the welfare of workers.

welfare pr' ogra

Outcome: Students will gain an understanding of the various social security sch d
chemes an

Learnin L .
labour welfare initiatives, enabling them to assess their impact and contribute to the well-b ¢
e well-being o

employees.

No. of Contact Classes: 60

Course Designer: Prof. Aparajeeta Borkakoty, Gauhati University, apara_jecta@yah
, yahoo.com
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Co .
urse Name: performance Management (Major 11)

Existing based syllabus: UGCB C5
Course level: 500 to 599

Credit: 4
Total Marks: 100

(15 Classes) (25 Marks)

ckground of performance Management, its importance, Place of PM in Human
gement Framework- Process = Mid Cycle and End Cycle- Steps in

Unit I: Introduction
Meaning, concept and brief ba
Resource Management; performance Mana
Performance management

(15 Classes) (25 Marks)

Unit Il; Performance Management Planning
Quality of goals, Employee Engagement through

Organizations mission, strategy and goals, Goals Settling,
rformance planning process and employee performance. ‘

pPerformance Management System, Pe
Unit Itl: Performance Appraisal (15 Classes) (25 Marks)
pefinitions, dimensions, objectives, advantages & disadvantages, characteristics, process limitation
methods- traditional and modern, performance assessment.

(15 Classes) (25 Marks)

UnitiV: Contemporary issues in PM
Linking Performance to compensating & Rewards and recognition, Creating PM Culture through HR Progress
and practices. Competency Mapping, Competency Mapping & its Linkage with Career Development and

succession planning,

Suggested Readings:

o Armstrong, M. & Baron, A. (2005), Performance management and development. Mumbai: Jaico

publishing House.

o Bhattacharyya D. K. (20

Education. " M

o Chadha, P. (2003), Performance anagement: It‘s About Performing Not Just A isi

McMillan India Ltd: " ppraising.

o Kandula, S. R. Per ormance anagement: Strategies, Interventions, Dri ;

° Kohli(2008)- performance Mana;ﬁement.OXford University Press. » Drivers PHI Lerarming
V. (2004), performance anagement and Appraisal Systems:

. Response Books: A division of Sage Publicatigns. s: HR Tools for Globel

R. Kandula (2006), Performance Management: Strategies, Intervention & Drivers

11), Performance management systems and strategies. India: Pearson

Ppearson.
° Soumendra,

pvt. Ltd.

NarainBagcehi (2013), Performance Management. Delhi: Cengage Learning India

Course Objective:

s with the skills and knowledge needed to effectively manage employee performanc
e

To equip student _
and enhance organizanonal productivity.

Learning Qutcome:

nts will be able to develop performance appraisal systems, set performance goals, provid
, , provide

Stude i
uctive feedback, and design performance improvement plans

constr

No. of Contact Classes: 60

e of the pesigner: Dr. Tilak Ch. Das, Prof. Aparaj
tilak@ga“hati'ac'i“’ parajecta Borkakoty, Gauhati University,

apara jeeta@yahoo.com
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Semester Vi

Co . i
urse Name: International Business (Major 12)

Existing based syllabus: UGCB C5
Course level: 600 to 699

Credit: 4
Total Marks: 100
Unit I:
. . . 12 Cla
a. Introduction to International Business: Globalization and i(ts imp::tz?cg?nMvtrklg
International business Vvs. domestic business: Complexities o%rint:::;?;n yi
na.

Impact of globalization;

business; Modes of entry into international business.

t: National and foreign environments and their components

b. International Business Environmen
- economic, cultural and political-legal environments
Ul’lit Il: (12 Class
. . es) (20 Mark
onal Trade — an overview (Classical Theories, Prth(,ct Lifer Csyzcle theory

a. Theories of Internati
petitive Advantage); Commercial Policy Instruments - tariff and non-tariff
~tari

Theory of National Com
measures — difference in Impact on trade, types of tariff and non-tariff barri
’ -tariff ;
ce of payment account and its components. barriers (Subsidy, Quota and

Embargo in detail) ; Balan
anizations and Arrangements: WTO — Its objectives, principles, organizational

b. International Org

structure and functioning; An overview of other organizations — UNCTAD, Co . !

agreements (OPEC)- » Commodity and other trading
(12 Classes) (20 Marks):

Unit I1L:
a. Regional Economic Co-operation: Forms of regional groupings; :
countries in Europe, North America_and Asia (NAFTA, EU, ASEirN g:gsl il:{?:g)ratlon efforts among
Financial Environment: International financial system and it.lstitutions (IMF and
an

International
s and Functi ; i
ctions) ; Foreign exchange markets and risk management; Foreign
Y

b.
World Bank — Objective ctior
investments - types and flows; Foreign investment in Indian perspective

(12 Classes) (20 Marks):

:ﬂit IV(:)rganizational structure for international business operations; i
negotiat]ijoeflzlopmems and Issues in International Business: O i e e
Role of IT in international business; International businesss:nd :«t:isgg:;% ca:)r::‘lsiilt:r:t(i)ct’ir:ials for Indi
Unit V:Foreig_“ Trade Ifromotion Measures and Organizations in Ind(i:r2 g laS_SeS) - M?;‘kS)
riented units (EOUs), ; Measures for promoting foreign i’nvl;:;;?:nizoir:::)n :ilsofr':'zin(iEf 2
ndia;

and export 0 isiti
[ndian joint ventures and acquisitions abroad.
b. Financing of foreign trade and payment terms — of trade finance (Banks, factorin
n B : sources g
Forfaitings Banker’s Acceptance and Corporate Guarantee) and forms ofep ly o ] ctv e
ayment (Cash in advance
£

Letter of Credit, Documentary Collection, Open Account)

Suggested Readings:

E‘ducation John. D
2 Daniels John, D. Lee H. Radenbaugh and David P iv onal Busin Pearson
. Sullivan. Internati i
. al Business. Pears

ﬁducation
Johnson, Derbe., and Colin Turner. Int i
. International Business - Th
- Themes & Issues in the M
odern

Economy. London: Roultedge.
Sumati Varma, International Busi
) » 1O ness, Pearson Educati
lc\tdl?e;m;;l?{m,c Fr alllas. International Business: Text anc: tg; .
y ic att R zinkota. et gl. International Business. Fortf ses. PHI Learning
ennett, Roger. International Business. Pearson l?:ducat'orth: The Dryden Press
ion. '

dlobal

Nows



8. Peng and Srivastav, Global Business, Cengage Leamning

Course Objective:
ith a comprehensive understanding of the theories, practices, and challenges

To provide students w /
involved in conducting business across national borders.
Learning Outcome:
s will be able to analyse and evaluate the impact of globalization on
ltural management strategies, and develop

By the end of the course, student
international business, demonstrate knowle'dge of cross-cu
Is for international trade and investment.

effective decision-making skil

No. of Contact Classes: 60
er: Department of Commerce, Gauhati University, commerce@gauhati.ac.in

Course Design
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Cours . .
e Name: Operations Research in Business (Major 13)

Existing based syllabus: UGCB CS
Course level: 600 to 699

Credit:
Total Marks: 100

Unit I: Introduction to Opera

4

tion Research: Evolution of Operation Rese
arch, Nature and
£ O.R, methodology of O.R, Operation research model, role I;f

characteristics of O.R phases O
computer in Operation Research. (12 Classes) (20 Marks)
s

Unit II: Linear Program
Programming, Formulatio
Method, Simplex
problems related to

ming: Concept of Linear Programming, Uses and limitati :
» tations of

n of L.P problems, Concept.of slack variable, Procedure of oGraII;lhr;f:{

upto 3 jterations) Maximization Problems. (Simple

Method (solutions of L.P.P.
(12 Classes) (20 Marks)

commerce and business)

s and benefits of inventory control, Different types of costs in

Unit III: Inventory Control, concept
lation and solution of Economic order quantity (EOQ) model selective

jnventory system, Formu
inventory control techniques (

Unit IV: Study of Replacement, Repl

cost increascs wi

items whose maintenance cost i

selection of best item

ABC Analysis and VED Analysis) (12 Classes) (20 Marks)

acement Problem, Replacement of i

. s tem i

th time and the value of money remains same during the pem OIS{Z;E\T: e
. ncreases with time and the value of money also cl;anges wiEe?iLl::f
(machine) amongst two. (12 Classes) (20 Marks) ’

Management, basic differences between PERT and CPM, phases of proj
, project

Unit V: Project
T / CPM network, rules for network construction, critical path analysis, Float of
, o

management, PER
an Activity and Event, Critical Path, project scheduling with uncertai ivity ti
numerical examples are needed) e(lazlr::;::st;;,;;y(zt:)m;lir(l?gy simple
Suggested Readings:
1. Operations Research 9th Edition, Kantiswarup, Gupta P.K. &
Manmohan Operations Resgarch — An introduction 6th Edi'tions?llfrl.n f{hand & o i
2. Qperations Research Techniques for Management 7th Edition ’K a H.A, Hall of India
Opere , Kapoor VK., Sultan Chand
3. QOperations Research 9th Edition, Kanti Swarup, Gu
, Gupta P.K. & Sultan Chand & S
ons

4.

Course Objec

overa

No. of Cont

rse Designer: Dr. Mahuya Deb, Gauhati Universi
’ ersity, mahuya8@gmai
gmail.com

Cou

To introduce

solving compl

g outco

opti,mzation tec _
11 efficiency and effectiveness in a variety of operational context
exts.

Operations Research: Theory and Applications 4™ Edition, J.K Sl
s Jo narma

tive:

students t0 the principles and techni
: ques of i
ex business problems. operations research and their application in

me: By the end of the course, stude i

| , nts will be able to

. . a -

hniques to analyze business operations, make informl::%lydcel:;lias"lmauve I(I;Odels e
ions, and improve

act Classes: 60
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Cou .
rse Name: Technology in Human Resource Management (Major 14)

Existing based syllabus: UGCB CS
Course level: 600 to 699

Credit: a
Total Marks: 100

Unit I: Introduction of Technology in HR evolution of technology in HR, its role, core of HR
technologies: Artificial Intelligence (AD), Cloud Computing, Machine Learning (ML), Internet of
things (I0T) , basic concept of E-HRM , Human Resource Information System (HRIS)

(15 Classes) (25 Marks)

nd their technology needs, the changing HR landscape,

Unit IL Transforming HR:HR roles 2
Enterprise resource Planning: Meaning and benefits, Role of ERP in

transformation in HR functions,
HRM, Digital Transformation in HRM decision Making (15 Classes) (25 Marks)

Unit I11: Human Resources Information System (HRIS)
Introduction to HRIS-Concept, Need, Purpose of Information Systems designed for HR, HR Metrics,
HR Administration and HRIS, Disruptive Technologies and emerging trends in HRIS

(15 Classes) (25 Marks)

hnology Major Technology trends, Remote working and HR,

Unit IV: Current Trends in HR Tec
Cloud based HR, Regulatory and Legal Issues regarding use of Technology.
(15 Classes) (25 Marks)

Suggested Readings:
o Marr, Bernard. Data-Driven HR: How to Use Analytics and Metrics to Drive Performance, Kogan

Page, Limited, 2018. ProQuest Ebook Central.
e Roy Mac Leod (Ed.) New Technology and the workers Response, Sage Publications, New Delhi

e Stacey Harris, Introduction to HR Technologies: Understand How to Use Technology to Improve

performance and Processes, 15t Edition (2021).
o Deborah Waddill, » Digital HR A Guide to Technology-Enabled Human Resources Society for

Human Resource Management

o Joshbersin (2021), HR Technology 2021: The Definitive Guide.

Course Objective:

of technology in human resource management and develop an understanding of

To explore the role
how technological advancements can enhance HR processes and practices
Learning Qutcome:

the end of the course, students will be able to identify and i

. R evaluate variou i

demonstrate p-mﬁm(-mry’m utlllz}ng HR software and systems, and strategize thesiII:Rl technolf) B
technology-dnvcn colutions to improve HR functions such as recruitment, tr e o
management, and employee engagement. , training, performance

No. of Contact Classes: 60
esigner: Dr. Tilak Ch Das, Gauhati University & Dr. Mahuya Deb, Gauhati Universi
’ i University,

course D
c.in, mahuya8@gmail.com

tilak@gauhati.a
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Course Na
me: . e
y e: Training and Development (Major 15)
cX|st|ng based syllabus: UGCB CS
ourse level: 600 to 699

Credit: 4
Total Marks: 100
Development, Im

nt, portance and Need of Traini ini
of training Integrating training wi:l?m;’t%}otrr:mng
(15 Classes) (25 Marks) e

Training, Learning,
benefits
tion. Strategic training

!Jmt I: Introduction-
in human resource management,

Management Systems and Compensa

Unit 1I: Training Needs Assessment
Assessing the Need for training and the participants- identification of training needs Level
. vels of traini
and delivery. Use of technology; training evaluation lt:/l;":)gf ‘l

need assessment- Program designing
evaluation; evaluation models. (15 Classes) (
sses) (25 Marks)

Unit 1II: Training Mcthods, Process, Learning
Learning theories and process, Learning Cycle,
methods and Aids: -On the Job & Off the Job Tr
Lecture Method, Role Play; In-basket Exercise,
Games, Case Study, Prograrnmed Instruction, S

Designing effective t ini

es raining pro ini

a;mng, Management Develgogmfxﬁms’ reimn

enxsxgplgtlon, \./e.stibule Training, Ivianagem
itivity Training (25 Classes) (30 Ma:lr::)

nt in India
Review on T&D Programmes in India
(10 Classes) (20 Marks)

Unit IV: Training and Developme
Emerging patter? of training in India,
Suggested Readings:
). Human Resource Management: C
: Concepts and Issues Dh
. DhanpatRai and Co

e Chabbra, T.N.(2016
Man
agement (2nd ed.). New Delhi: Pearson Education

Publications.
o Durai, P.(2016). Human Resource
o Graig; Ro L. and Bittel, Lester I (Ed): Training an i De
New Delhi . T eth velopment Hand Book, McGraw-Hill
and Training ethods for Management D ,
evelopment Hand B
ook, McGraw-Hill

[ J ILos TeaChing
New York - dM ;
_ Wayne an artocchio, J. J. (2016). Human Resource Management (14" Ed.). P
). Pearson

o Mondy, A. .
Education publications-
o Nadler, Leonard .Corporat

York .
[} Rao’ T’v

. Human Resource Development, Sa ;
, Sage Publications, N
, New Delhi

Cs

gtudent
training and development.

To provide
employc®

involved in

ra i
L]

will gain the a
aining on empl
ployee performance and organizational
nal success

Students
the impact of tr

evaluat®

No. of Contact Classes: 00

e of the Designer: Pr f .

am g rof. Aparajeeta Borkakoty, Gauhati University
rsity, apara_jeeta@

yahoo.com

N
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2. Specialization: Accounting
Semester I

Course Name: Advanced Financial Accounting (Major 1)

Credit: 4
Total Marks: 100
Existing based syllabus: UGCB CS
Course level: 300 to 399
Unit I: Royalty (12 Classes) (20 Marks)
Minimum Rent and Short working. Accounting Treatment and

Royalty accounts: Mecaning of Royalty,

preparation of Royalty Account including impact of Strikes & Lockouts, excluding Sub-lease.
(12 Classes) (20 Marks)

Unit II: Departmental Accounts :
Meaning and objectives; allocation of common €Xpenses; System of preparation of departmental trading and

profit and loss accounts; inter-department transfer

:on and Dissolution of Partnership Firms (12 Classes) (20 Marks)
including insolvency of partners, Sale to a limited company
lgamation of Partnership Firms

Unit IIT: Accounting for Amalgamat
Accounting for Dissolution of Partnership Firm

and piecemeal distribution. Accounting for Ama

Unit IV: Insurance Claims ) (12 Classes) (20 Marks)

Insurance policy for a business firm — Procedure for t:akmg up Insurance Policy for loss stock and loss of profit;
Meaning of Insurance claims, procedure to lodge insurance claim; Average clause and indemnity period.
Procedure of ascertaining loss of stock and loss of profit; Ascertainment of claims against loss of stock and

loss of profit.
Unit V: Government Accouqting _ ) (12 Classes) (20 Marks
Meaning, features and Objectives of Government Accounting; difference between Commercial Accountin)g
and Government Accounting; General Principles of Government Accounting; Demand for Grant
Appropriation Accounts, Re-appropriation; System of financial administration and financial control ir; India;
3

. . . Classification of Accounts — C i :
counts keeping of the Government; &/ : onsolidated Fund, C
?::blic Accounts; Government Accounting Standards Advisory Board. ontingency Fund and

Suggested Readings: )
1. AnthonY, R., Hawkins, D., &amp; Merchant, K. A. (2010). Accounting: Text and Cases. New York: McGraw-

Hill Education-

val, B. K., &amp; Tiwari, H. N. (2019). Financial Accounting. New Delhi: Taxmann Publication

arang. K. L. (2016). Advanced Accountancy. New Delhi: Kalyani Publishers

2. GO

3, Jain, S. P &amp; N
c. T., Sundem, G. L., Elliott, J. A., &amp; Philbrick, D. (2013). Introduction to Financial

4. Horngrem,
ndon: Pearson Education.

Accounting. Lo
S. N., Maheshwari, S. K., &amp; Maheshwari, S. K. (2018). Financial Accounting. N
g g. New

5. Maheshwari,
1g House Pvt. Ltd.

Delhi:Vikas Publishit

6. Monga, J.R.(2017). F inancial Accounting: Concepts and Applications. New Delhi: M
. : Mayur

win, N., Alderman, W., &amp; Sanyal, D. (2016). Financial Accounting. Boston: Cen L
. : Cengage Learning.

7. God




8. Shukla, M Gupta, S. C. (2016). Advanced Acco
,M. C., Grewal, T. S.. &amp;
,T.S.. p; ta, S. C. (2016)
p . unts. Vol.-1. New Delhi
. i S.

ChandPublishing.

9. Tulsi : H T
an,P.C. (2007). FlnanCIal Accounting. New Delhi: Tata McGraw Hill Publishing C
gCo. Ltd.

10. D 3
am, B. B.. &amp; Gautam, H. C. (2019). Advanced Accounting. Gayatl'i F Ublicat.() G
10ns, uwahati.

bjective: Th ' i pp n

. The course aims to impart advanced knowledge on financi b

4] cial accounting appli i
licable i

busi i
usiness of special nature and on Government accounting system.

of the course, students will be abl
) . e to apply advanced i
to analyze and interpret financial statements, make iﬁ?:r!:;:dl

levant accounting standards and regulations

By the end
and techniques
d comply with re

Learning Outcome:
accounting principles
financial decisions, an

No. of Contact Classes: 60
Dr. Upasana Borpujari, Gauhati  University,

Course Designer: prof. Prashanta Sharma,
.borpujari@gmail.com

prs@gauhati.ac.in, upasna
H




Course Name: Entrepreneurship (Major 2)

Existing based syllabus: UGCB CS
Course level: 300 to 399

Credit: 4
Total Marks: 100

0 Entrepreneurship
rtance of entrepreneurship; Creative behavior; Evolution

Entrepreneurial eco-system, entrepreneurship and
Dimensions of entrepreneurship,
(15 Lectures) (25 Marks)

Unit I: Introduction t
Concepts, traits, determinants and impo
of entreprencurship- theories and thoughts, .
economic development, to entrepreneurshlp,

entrepreneurship vs- intraprene
Small and Medium Enterprises

Unit II: Entrepreneurship and Micro, off : : .
nd family business 1n India; The contemporary role models in Indian

Role of business houses 2 . . .
business: their valucs business philosophy and behavioral orientations; Conflict In family
(15 Lectures) (25 Marks)

business and its resolution.
in business, support and sustainability of

Unit III: Public and private partnership

entrepreneurship- Requirement availability and access to finance, marketing assistance,

technology, and industrial accommodation the concept, role a_nd functions of business incubators,
’ stors, venture capital and private equity fund.(15

Mobilizing resources for start-up -angel inve
25 Marks)
Lectures) ( <ideasan

UnitIV: Sources 01
Significance of writin

parriers
urship

d tests of feasibility.

lan/ projeqt proposal; Contents of business plan/ project

proposal; Designing busin®s processes, loca;m}r,l , layout, operation, planning & control;

preparation of proj eport (various aspeclis of the prf)Ject .report suqh as size of investment,

. of product. marke’ potential may >2 covered); Project submission/ presentation and
such as financial/non-financial institutions

(15 Lectures) (25 Marks)

Suggested Readings:

ship: A South Asian Perspective, Cengage Learning.

-eneur.
Kuratko and Rao; Entreprené
Dean Shepherd, Entrepreneurship, McGraw-Hill Education

Robert Hisrich, Michael Peters,
Desai, Vasant Dynamics of Entrepreneurial Development and Management Mumbai
: ’

Himalaya publishing House.4. y
_ Dollingefs Mare J. Entrepreneurs ip: Strategies and Resources. Illinoi ;

. > id H. &nl ,,?p.,feneursth:. New Venture Creation. Prentice-lI?I:;f,oi‘r;v’c;l' ;
_ pisek, Paul E. Creat'twty, Innovation and Quality. (Eastern Economic Edi ti ndia, New De.lhl.
Prentice-Ha“ of India. ISBN-81-203-1690-8. ition), New Delhi:

Singh, Nagendra p. Emerging Trends in Entreprene ; )
ASEED. | preneurship Development. New Delhi:
8. SS Khanka, Emrepreneu;~za1 Development, S. Chand & Co, Delhi

9. K Ramachandran, Entrepreneurship Development, McGra\’v_ 1. '

10. SIDBI Reports 00 Small Scale Industries Sector. Hill Education

e: Latest edition of text books may be used.

W
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o
-
v
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Course Objective:
To
enable students to understand the key concepts, processes, and challenges involved in starting and

m 1 :
anaging a business venturc.

Leaming Outcome:
market

prehensive business plan, assess
and grow a business.

Students will be able to develop a com
] strategies to successfully launch

opportunities, and apply entrepreneuria

No. of Contact Classes: 60
Borkakoty, Gauhati University, apara _jeeta@yahoo.com
it

Course Designer: Prof. Aparajccta




Cours

e Name: Business Laws (Major 3)
Credit: 4

Total Marks: 100

Existing based syllabus: UGCB
/

CSCourse level: 300 to 399

1872: General Principle of Law of Contract

Unit I: The Indian Contract Act,
d kinds

C . L
ontact- meaning, characteristics an

Offer and acceptance, consideration, contractual capacity, free

a) Essentials of a valid contract -
consent, legality of objccts:

b) Void agreements

¢) Discharge of a contract = modes of discharge: breach a

d) Contingent contracts

e) Quasi — contracts (12 Classes) (20 Marks)

nd remedies against breach of contract.

1872: Specific Contract

Unit II: The Indian Contract Act

a) Contract of [ndemnity and Guarantee
. o b) Contract of Bailment
i ' ¢) Contract of Agency (12 Classes) (20 Marks) “
s Act, 1930

Unit I11: The Sale of Good
en sale and agreement to sell.

a) Contract of sale, meaning and difference betwe
warranties

b) Conditions and ;
c) Transfer of ownership 11 g0
d) Performance of contract of: sale

e) Unpaid seller — meaning rights ©

Unit 1V: Partncrship Laws
i ct, 1932

A
A) T: haracteristics of Partnership
’ ership Firms

ods including sale by anon-owner
gainst the goods and the buyer.

£ an unpaid seller a
(12 Classes) (20 Marks)

and Duties of Partners
lmplied Authority of a Partner
[ncoming and outgoing Partners
Mode of Dissolution of Partnership
Limited Liability partnership Act, 2008

Salient Features of LLP

pifferences petween LLP and Partnership, LLP and Company

LLP Agreement,
partners and Designated Partners

on Document

Incorporati
m) [ncorporation by Registration
p) Partners and their Relationship
(12 Classes) (20 Marks)

Unit v (A) The Negotiable [nstruments Act 1881
ning, Characteristics and Types of Negotiable Instruments: Promi N
) issory Note, Bill of

Mea

Exchangé Cheque Do C
; a) Holder an Holder in Due Lourse. Privileges of Holder i
b)) Negotiation: Types of Endorsements er in Due Course.
‘ c) Crossing of Cheque

) Bouncing of Cheque
5(B): Right to Information Act 2005: Important definiti
initions, object, sco igati
) , scope, obligation of public

authorities under the act; rights for obtaining information; di
. n .
appeal and penaltics. (12 Classes) (20 Marks) : disposal of request, information commission
t]




i
!
i
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Suggested Readings:

M.C. Kuchhal, and Vivek

Avtar Singh. Business Law,
Ravinder Kumar, Legal Aspects of Business,
SK Mahcshwari. Business

SN Mahcshwuri and

Declhi.
Aggarwal S K. Business La)
Bhushan Kumar Goyal and J

5
6.
7. Sushma Arora. Business Laws,
8
9
1

Eastern Book Company, Lucknow.
Cengage Learning
Law, National Publishing House, New

W -

v, Galgotia Publishers Company, New Delhi.
ain Kinneri, Business Laws, International Book House

Taxmann Pulications.
{s of Business, McGraw Hill Education, 6" ed.

Business Law, McGraw Hill Education

Akhileshwar pathak, Legal Aspec
Laws, Ane Books Pvt. Ltd., New Delhi

d Bharat Tulsian,

P C Tulsian an
Kanojia, Business

0. Sharma, J.P- and Sunaina
Note: Latest cdition of text books may be used.

Course Objective:
s of law which relate t0 business transactions, certain corporate

To gain knowledge of the pranche
bodies and related matters.

Course Outcome:
|ecarners will be able to: app{eciate the relevance of business law to
mic and social context.

n of this course,
cono

On completio .
individuals and businesses and law 18 an €

ct Classes: 60

No. of Conta
i University, apara_jeeta@yahoo.com

Name of the Designcr: prof. Aparajeeta gorkakoty, Gauhat

Law, Vikas Publishing House, New Delhi.




NI

k4
/

Semester v

f Financial Management (Major 4)

Cour
se Nam .
e: Fundamentals o

Exc 0
Colstmg based syllabus: UGCB CS
urse level: 400 to 499

Credit:
Total :
al Marks: 100

Time value of money, Risk and return

ncial Management,
ities — Bonds and Equities

Unit I: Introduction
ective of Fina
luation of secur
(12 Classes) (20 Marks)

Nature, scope and obj
icing Model), Va

(including Capital AsSel
Method, Accounting Rate

inal Value, Internal Rate of Return (IRR)

P s, 2
value (NPV), et <
nder Risk — Certainty Equivalent Approach and Risk-
(12 Classes) (20 Marks)

Unit II: Investment Decisions
sh flow Estimation, Payback Period

The Capital Budgcting
of Return, Net present
Profitability IndeX Capital P

Adjusted Discount Rate.
g-term financing Estimation of comporn ents

urces of lon,
tal, Cost of Retained Earnings, Cost

Decisions
st of equity cap!
(WACC) and Marginal

Unit III: Financing
ecision: So
Calculating co
hted Average cost of capital

nd Financing

Cost of Capital 2
of cost of capital. Methods for . 4
of Debt and Cost of P cference CaP"tlf‘kl; weig o Capital Struct e
cost of capital. Capital struct __Theories © 1l ructure (Net Income, Net O .
Income, H pothesis, Traditional Approach), Operating and financial leverage; Deterﬁ;z;lt?tg
of capital structure (12 Classes) (20 Marks) ®
UnitIV: Dividend ecisions . .
Theories for Relevanc® an 1}'rfaleyance of dividend decision for corporate valuati

ds: pividend policies 11 practice (12 Classes) (20?/110111;( ()3ash and

arks

A etu

. Working Capit '
in capital, the risk
jvables :
management, inventory management d
an

Concepts
imations cash management, rece
(12 Classes) (20 Marks)

Note: dent will work S
ep: tudents [ ork on
the e ?;ead.sheet for doing basic calculations in fi U
r givin : s 1n fin i
b g students subject related assi,cg,nmen:;mt:‘e (hmt
or their

1 above) and hence

I and
essmcnt.

internal ass

all be
Practical

n of text books may be used.

4 Credit Hrs. for Lect
ctures + one Credit hr. (Two Practical P
eriods per week
per

.Therc sh T u
2 Lab + one credit Hr for Tutorials (per group)
p

patch) for

3. Latest editio

Suggested Readings

1.James C. Van Horne and Sanj 8
d;vl S“\"J:‘Yt Dfl: amija, Financial Managem
. Sarnat . Princi, g ent and Poli
nciples of Financial Managementplfhcy’ pearson
. Pearson Education

Fundament )
, » . .
Is of Financial Management, C
, Cengage Learni
ning

4 Khan an Financt
inancial Management, McGraw HillEd
i ucation




Management. McGraw Hill Education
plems. Dhanpat Rai and Company, Delhi.

ment. Taxman Publication Pvt. Ltd.

5-P_ra53nna Chandra, Fundamentals of Financial
6.Singh, J.K. Financial Management- text and Pro
7.Rustagi, R.P. Fundamentals of Financial Manage

Course Objectives:
is to provide students with a

al Management course
nancial management in order

Zdamentals of Financi (
ples and concepts of fi

The objective of the lur c1e
comprehensive understanding of the basic princl

to make sound {inancial decisions.

Learning OQutcomes:
nterpret financial

ledue of financial analysis techniques and be able to 1

1. Students will gain know finat o a company
- .valuate the fi ancial health © ac . us .
statements (o cvaluate the e tunities, calculate the cost of capital,

: sgs INV or
2. Students will develop the skills to assess investment opp

: 211 ~{5101MS.
and make informed capital budgeting decisio

No. of Contact Classcs: 60
i University skm27gu@gmail.com
i prof. S.K. Mahapatrd, Gauhati University,
Course Designerl™ prof. S.K. |
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Course Name: Cost Accounting (Major 5)
Credit: 4
Total Marks: 100
Eyic 4ms
CXIstmg based syllabus: UGCBCS emester
ourse Level: 400 to 499

CONTENTS:
Unit 1: ) .
nit 1: Introduction (10 classes) (15 Marks)

Meaning, objectives and advantages of cost accounting; Difference between cost accountin
and financial accounting; Cost concepts and classifications; Elements of cost and preparati .
] of Cost Sheet; Installation of 2 costing system; Role of a cost accountant in an of; anl?zart)i -
Unit 2: Elements of Cost: Material (10 classes) (20 Marks)g -
Material/inventory control techniques- Accounting and control of purchases, storage and i
of materials. Methods of pricing of materials issues — FIFO, LIFO, Simpl; Avefa e e
Weighted Average Replacement, Standard Cost. Treatment of Material Losses, Storges’ ledger

EOQ, levels of Inventory
(10 classes) (15 Marks)

Unit 3: Elements of Cost: Labour:
Accounting and Control of Labour cost. Time keeping and time booking. Concept and

treatment of idle time, over time, Labour turnover and frin
y ) ge benefits. Method
. payment and the Inccntive schemes- Halsey, Rowan, Taylor’s Differential piece was of wage
Unit 4: Ele'men!:s of Cost: Overheads (10 classes) (15 Marks) &
Classification, allocation, apportionment and absorption of overheads; Under- and over

absorption; Calculation of Machine Hour Rate;
packing expenses, bad debts, research and

Treatments interest on capital, depreciation,

development expenses.
(10 classes) (20 Marks)

Unit 5: Methods of Costing
Unit costing, Job costing, Contract costing, Process costing (including treatment of process

losses, valuation of work in progrcss).
Unit 6: Book Keeping in Cost Accounting (10 classes) (15 Marks)
Integral and non-integral systems; Reconciliation of cost and financial accounts

1. Charles T. Horngren Srikant M. Datar, Madhav V. Rajan, Cost A .
n Education. ccounting: A

Managerial Emphasis Pearso
2. Drury, Colin. Management and Cost Accounting. Cengage Learning

3. Jawahar Lal, Cost Accounting. McGraw Hill Education
4. Nigam, B.M. Lall and 1.C. Jain. Cost Accounting: Princi les a ; ,
Accounting. International Book House P nd Practice. PHI Leamning

5. Rajiv Goel, Cost Acon ato

6. Singh, Surender. Cos! ccounting, Scholat Tech Press, i

7. Jain, S.F- and K.L- Narang. Cost Accounting: Prin Cipleslzr\::ilﬁi?;: i .

8. Arora, M.N. Cost Accounting —~ Principles and Practice. Vikas P bO. -'Kalyam Publishers

9. Maheshwari, S.N. and .N. Mittal. Cos! Accounting: Th. s Publishing House, New Delhi
Book Depob New Delhi. - Theory and Problems. Shri Mahavir .

10. Iyengar S.P. Cost Accounting. Sultan Chand & Sons

11.H.V. Jhamb, F1 ndamentals of Cost Accounting, Ane Books P
’ vt. Ltd.

o equip students with the knowledge and ski
skills necessa
ry to analyze and control

Course objective: T
rt effective management decision-making

costs in order to suppO

. By the end of the course, students wi
, will be able to a
pply cost accountin
g

determin® product costs, calculate relevant cost information for d
rmation for decision i
-making,

techniques 0
{ control measures, and evaluate performance within an o
rganization

implement cos

No. of Contact Classes: 60

i Name: pProf. Prz
Designer 1 iashanta Sharma, Dr. Upasana Borpujari
ujari, Gauhati Universi
iversity,

prs@gauhati.ac.in, upasna.borpujari@gmail'com
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ncome Tax Law and Practice (Major 6)

Credit: 4
Total Marks: 100

Course Name. |

EXIStlng bascd syllabus: UGCBCS
Qurse Level: 400 to 499

Unit 1: Introduction
Basic concepts: 1n
gross total income,
Residential status;

under section 10
jon of Income under different heads-1 (12 classes) (20 Marks)
|aries; Income from houseé property

(12 classes) (20 Marks)

come, agricultural income, person, assesses, assessment year, previous year.
I

total income.

scope of total inco sis of residential status Exempted income

me on the ba

Unit 2: Computat

Income from Sa
rent heads-2 (12 classes) (20 Marks)

[ncome under diffe
Capital gains; Income from other sources

putation of
s or professnon;

Unit 3: Com
of busines

profits and gains
tion of Total Incomé and Tax Liability (12 classes) (20 Marks)

Unit 4: Computa C .
persons included in assesses total income; Aggregation of income and set-off
-0

Income of other
uctions from gross total income; Rebates and reliefs

and carry forward of losses; Ded
Computation of total income of individuals and firms; Tax liabili
; iability of an individu
al and a firm;

Five leading cascs decided by the Supreme Court

Unit 5: preparation of Return of Income (12l
Filing of returns: Manually, On-line filing of Returns of Income & TDaSs'sliiZ)vis('zo l\gcalr)kS)
; 0n rocedures

of Compulsory On-Line filing of returns for specified asse
sses, Permanent Acco
unt Number

(PAN).
Note:
1. There shall be a practical ex inati
ll be a pre amination of 20 Mark i
a softwz i i o
are utility tool. The student is required to fill appropriattc:lll?lz:g of Income Tax Returns
rm and generate the XML

using
file.
. There shall be 4 Credit Hrs. fe
. . for Lectures + i
week per batch) for Practical Lab + one credit Hr. for Tu?:l:aﬁra;iext hr. (Two Practical Periods per
I group)

Latest edition of text books and Software may be used

30
Suggested readings:
1. Singhania, Vinod K. and Monica Si
o i ) . a Singhani ,
University Edition. Taxman Publications Pvt. Ltd gl\?::: i)Stlllidems Guide to Income Tax
. * elhi. ’

2.
House, Delhi.

Joumals
1. Income Tax Reports Com
. pany Law Insti .
2. Taxman. Taxman Allied Services Pvtniftl(tiu te of India Pvt. Ltd., Chennai
3. Current Tax Reporter. Current Tax ﬁe » New Delhi. ’ "
Software porter, Jodhpur.
1. vinod Kumar Singhania, e-filin
. X ] [¢) b
Taxman Publication pvt. Ltd, New Delhi. Lafcs:tf\{zlf:i’:e Tax Returns and Computati
‘ t Lt : ‘ n ion
é Ob.ect;n;)é(.:e%oUtlrlétVy.davallable at incometaxindiaefilin o
S€ . 1ac { . ]
our j p students with a comprehensivegui?i‘;rl:t di
anding of income
tax laws

and regulations, as well as the practical applicati
. . pplication of :
pg outcome: By the ¢ of tax
Learning y the end of the course, students willpézn;ll;;lgtand compliance
e to comprehend .
and apply

income tax laws, prepare tax com ; .
advice in compliancc nputations for individual
ancc with relevant tax legislati s and businesses, and provide b
1on. ’ ide basic ta
X

lanning
No. of Contact Classes: 60
Desigh®; Name: Prof. Bhaskarjyoti Bora, D
. , Dr. Upasana L
Bo pujari, Gauhati University

2001@ ahoo.com, upasna.borpujari@gmail
il.com

phaskar b
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d Corporate Accounting (Major 7)
Credit: 4
Total Marks: 100

Course Name: Advance

Existing bascd syllabus: UGCBCS
Coursc Level: 400 to 499
Unit 1: (12 classes) (20 Marks)
(i) A i Standards:
ccounting I Standards in India - Applicability, Interpretation, Scope and Compliance of
Standards - Ind AS vs. IFRS; National and International

Overview of Accounting . .
Ind AS: Intcrnational Financ:al_chortmg
Accounting Authoritics: Adoption and Con

(IFRS) in India.
(i) Corporate Annual Report B
Meaning, usefulness, statutory provisl
mandatory and voluntary; Analysis W1 .

XBRL Filing with specific practlcal exercises.

Unit 2: winding up of Companies o (12classes) (20 Marks)
Meaning and modes of vymdmg up; Types of winding up; Procedures of winding up;
ContributorieS; preferential p2y m ents; Voluntary wmd":'g up; Preparation of Liquidator’s Final
Statement of Account; Preparation of Statement of Affairs.

(12 classes) (20 Marks)

ing Companies
Unit 3: Accounts of Banking
| features of Bank book keeping. Advances — its

Statutory pooks to be maintained; Specia
classification and provisions to be made against advances; Rebate on Bills Discounted, Income
3y

Preparation and presentation of Financial Statements of banking companies
fInsurancc.Co.mpanies (12 classes) (20 Mark :

a life insurance companies and general insurance companies. A )

- Revc?nuc Account and Profit and loss Account and asccoartacicounts ¢
siness; preparation of Balance Sheet using appropriate s:lcl)nﬁi:'l tof
Revenue Account, Profit and Loss Account and Balaz?é

vergence of International Financial Reporting Standards

d disclosure of corporate information —

ons, contents an
f companies and

th Case Study. E-filing of annual reports o

recognition;

Unit 4: Accounts 0
Books maintained by

Life insurance company
profit under Life insurance bu
Accounts of general insurance business -
Sheet of insurance companies.

Unit 5: Investment Accounts (12 classes) (20 Mark
. 1 r
Meaning of Investment Accounts; cum-interest, ex-interest cum—dividen;)and ex-divid
] X-dividend.

Accounting for fixed intcrest earning securiti i i
A ahare g rities and variable earning securities, bonus shares and
Profit and Loss prior to incorporation: Meani
d L : ning of ; .
accounting treatment of profit or loss prior to incofporatri):)zﬁt or loss prior to incorporation;
Suggested Readings: '
I. Goyal, V. K., & Goyal, R (2013). Cor,
oyal, > . . ‘porate Accounting. New Delhi: Phi .
2. Jain, S. P, & Narang, K. L. (2016). Corporate Accounti clhi: Phi Leaming.
Publishers. ng. New Delhi: Kalyani
3. Goyal, B. K. (2019). Fundamentals o
Publications. / Corporate Accounting. New Delhi: Taxman
4. Maheshwari, S. N., Maheshwari, S. K., &
. i - ’ . i3] M 1
I/\Illccozmtmg. New Delhi: Vikas Publishing Hoat?sisgzlvtartti K (2009). Corporate
5. onga, J. R. (2019). Fundamental. : )
Press. s of Corporate Accounting. New Delhi: Scholar Tech
6. Shukla, M. C,, Grewal, T. S., & Gu .
s, Chand Publishing. pta, S. C. (2016). Advanced Accounts. Vol.-1. New
_ Mukherjee, A., & i . o
7 ukherjee, Hanif, M. (2005). Corporate Acc ;
Hill Education. ounting. New Delhi: Tata McG
g. Schgal, A. (2011). Fundamentals . . -
Publications. of Corporate Accounting. New Delhi: Taxma
¢ To enhance stud ! , . !
ents' knowledge and skills in handling complex
accounting issues

related to corpor

Learning outcome: By the end of the coursc, students will be ab]

and techniques to address complex corporate accounting issues oo
making pur > anal
No. of Cont

apply advanced accounting principles

poscs, and interpret accounting standard yze financial stat
s relevant to atements for decisi
corporate reporti C1S10n-
rting.

act Classes: 60
Name: Prof. Prashanta Sharma, Dr. U
) . asa . .
pasana  Borpujari, Gauhati University

Designer T .
prs@gauhatl.ac.m, upasna.borpujari@gmail.com
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Course Name: Indian Economy (Major 8)
Credit: 4
Total Marks: 100
5th Semester

Existing bascd syllabus: UGCBCS
Course Level: 500 to 599

Unit I: Basic Issues in Economic Growth and Development: Concept and Measures of economic growth and
Decvelopment; determinants of cconomic devclopment, Human Development Index, Kautilya ‘s Arthashastra
(12 Classes) (20 Marks)

and economic development
Unit Rivervicw of Indian cconomy: India as a developing economy, India as a mixed economy, India as 2
dualistic economy. india as a fcderal economy, evolution of Indian Planning from Planning Commission to Niti
Aayog-, Monctary and Fiscal policies with their implications on economy (12 Classes) (20 Marks)
Unit II1:Agriculture Secctor: Agrarian growth and performance in different phases of policy regimes , Crop
White and Ycllow Revolution , land reforms in India, cooperative farming in
like horticulture fisheries and aquaculture

pattern , Green Rcvolution
India , tribal agricultural practices , production of other allied sectors
, livestock and animal husbandry, Food Sccurity Issues, Agricultural Marketing, Policy initiatives of the
Government of India for the devclopment of agricultural sector. (12 Classes) (20 Marks)
industrial growth across

Unit IV: Industrial Scctor: Phascs of Industrialization — the rate and pattern of
imes( Industrial Policy 1948. IP Resolution 1956, Industrial Licensing Policy , New

alternative policy regl

Industrial Policy 1991); MSMESs _role and challenges , Public sector — its role, performance and reforms;
industrial sickncess, disinvestment , privatization, public Private Partnership ; Role of Foreign capital ,
Structural Changes and Performance of India’s Foreign Trade and Balance of Payments;; Export policies and
performance; India and the WTO, Industrialization in North Easter Region- Types of industries, industrial
policies, Act East policy, Cross Border Trade, Border Area Development, Institutions — NEDFI, DONER,
NEC (12 Classes) (20 Marks)

Unit V: Service Sector: nd its role in Indian economy, contribution to national

qervice sector a . om
Incorne,employmcm and exports revenue, India’s service revolution, ‘Digital India Mission’ issues and
challenges forlndia’s serv (12 Classes) (20 Marks)

jce sector growth
Suggested Readings: ' publ
f d Puri, Indian LEconomy, lepalayfl i . ‘
é. gd;zhghz:l? Indian Economy —Its Growing Dimensions, Kaly?jn;c Publishers
3. G.au.rav Dl’Jtt and KPM Sundarai, Indian Economy, S. Chand & Company.

i ia: . for industrialization, OUP,Ch2.
ti, J. and Desai, . India: Planning on. , ' .
:.I?rgzglzaap;la (2021). Indian Economy — performancc and Policies , Academic Foundation , New Delhi

6. Vinay G.13(2019) Indian Economy, Oxford University Press

Course Objective: The objective of the }ndign I_Economy course is to provide students with an in-
depth understanding of the key economic Pl'mC'P!CS, pollc1§s, and factors that shape the Indian
ecgnomy enabling them to an nterpret its dynamics and challenges.

ishing House

alyze and i

Learning Outcomes: ' | o
1. Students will £23 knowledge of the major macrocconomic indicators, such as GDP growth
inflation, and unemployment, and understand how these factors impact the overall performanc,:e of

the Indian economy-: 3
lop the ability to analyze the structure and composition of the Indian
economy,

2. Students will deve i :
including its S€C T such as agriculture, industry, and services, and comprehend the role of each
ole of eac

sector in the overall economic growth.
3. Students will be able to identify and cvaluate the various e . .
i : conoimi .
govemmem, such as fiscal policy. monctary policy, and trade policy ca%?ih:slszslsn:gl?n",emed by the
’ eir lmpact on the

Indian economy.

4. Students will understand the significance of demographic tre
’ nds, population d :
’ ynamics,

No. of Contact Classes: 60
Name of the Designer: Department of Commerce, Gauhati Universi
ity, commerce@gauhati.ac.in
.ac.in




Meaning and objectives =8 * = . .
analysis — Comparative Statement, Common-size Statement I A AP
Accom;ting Ratio, Classification of Accounting Ratios; objectives of Ratio Analysis;
Advantages and Limitations of Ratio Analysis; Precaution to be taken before using Ratios;
Computation of various Ratios — Activity Ratios, Liquidity Ratios, Solvency and Leverage

Ratios and Proﬁtability Ratios;

it 3: Budgetary Control '

Unit :;3 udgetigng and Budgetary Control: Concept of budget, budgeting and budgetary control,

objectivess merits, and limitations. Budget administration. Functional budgets. Cash Budget. Fixed

an'll flexible budgets. Preparation of Cash Budget and flexible budgets.

r Unit 4: standard Costing ’ ‘ (12 classes) (20 Marks)
Standard Costing and Variance Analysis: Meaning of standard cost and standard costing,
itations and applications. Variance Analysis — material, Labour, overheads and

advantagces. lim 4 :
sales variances. Disposition of Variances.

(12 classes) (20 Marks)

Unit 5: Marginal Costing o (12 classes) (20 Marks)
stinctive features and income determination. Cost-Volume-

Absorption VvCrsus Variable Costing: Di
Profit Analysis, Profit / Volume ratio. Break-even analysis-algebraic and graphic methods. Angle of

incidence, margin of safety
Reading:
Dave Burgstahler, Jeff O. Schatzberg.

1. Charles T. Horngren, Gary L. Sundem,
Pearson Education.

Introduction to Management Accounting,
7. Anthony A. Atkinson, Robert S. Kaplan, Ella Mae Matsumura, S. Mark Young. Management
i . en

Accounting. Dorling Kindersley (India) Pvt. Ltd.

Hilton and David E. Platt. Ma ] oy .
ment, Mc Graw Hill Educa’t?ic:ffnal Accounting: Creating Value in a Global
Management Accounting, Scholar Tech Press, New Delhi

Goel, Rajiv, Management Accounting. International Book Hou;e "

a. MN.Managemen Accounting. Vikas Publishin’g House. New Delhi

S.N. and SN. Management Accounting. Shree M;hai‘;:- elhi.

3. Ronald W.
Business Environ

4. Singh, Surender.
5

.6 Aror
7 Maheshwari,

Book Depot, New Dclhi.
8. Singh, S- K- and Gupta Lovleen. Management Accounting — Theory and Practice. Pinnacl
e. Pinnacle

Publishing House.
9. Khan, M.Y. and Jain, P.K. Management Accounting. M i .
10. H.V. Jhamb, Fundqmcnlals of Management Accom;gtingcilr’;wBHlll Education
Course objective: To provide students with a comprehensive ul’1derst g'Oks Fvt. Ltd.
accounting principles and techniques and their application in suppor?i?lgn:;;g of management
anagerial decision-

making and control.
Learning outcome: By the end of thf: course, students will be able to appl
tools and techniques t0 analyze and interpret financial and non—ﬁnanciarl’[; );mana.g ement accounting
strategic and operational Fiegsnon-mgkn}& and assist in planning, bud information, support
evaluation, and control within organizations. > geting, performance
No ofContact Classes: 60
- ame: Prof. Prashanta S
Nai Sharma, Dr. Upasana Borpujari, Gauhati University

Designer "7 S 5
prs@gauhau.ac.m, upasna.borptgan@gmall.mm

1
i
!
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Fundamentals of Investment (Major 10)
Credit: 4
Total Marks: 100
namely () Accounting &

Course Name:

*C.‘"f'lmon for two spcci:nliz:ntions (ii) Finance
Existing bascd syllabus: UGCBCS
Course Level: 500 to 599

(12 classes) (20 Marks)

Unit 1: .3 ‘nt .

lnvlt I Ba.sxcs‘ of.lnvc;:l!rl;t)sc and Objectives, Investment and Speculfmon, Type.s of Investment-

c estmer.ll.-Mcanmg: e and Financial Assets, Security and Non-s-ecunty form of mvc?stme?t,
ommoditics, Real E$%5 Risk Liquidity, Tax Shelter, Convenience, Sources of Financial

Investment Attitudes- R ;
isk - ept and Computation.
Risk - €ON¢ P (12 classes) (20 Marks)

Information, Return an ties
Equiti isadvantages of investing in equities, Fundamental

Unit 2: Investme® .in Advantages and di
Investment in Equ-m;s;alysi;, [ndustry Analysis and Company Analysis; Technical Analysis- Tools
Analysis- Economic - terpretation of charts and patterns; Valuation of Equity Shares, Investment in

of technical analysis-
(12 classes) (20 Marks)

Mu.tual FundS-tment in Fixed Income Securities .
Unit 3: InvestMmeit, - ures, Types of Bonds, Estimating Bond Yields, Bond Valuation, Types of
sideration for investing in a Bond.

ds- Default risk, Credit ratings, Con

12 classes) (20 Marks)
it 4: Mi neous Investments o (
Dt M-s;elgeal Estate — Mcaning, Reasons for Investing in Real Estates, Housing Finance in

m;?:mir: st’ n Gold and Si'lver-—.Ree'lSOns for investment in Gold and Silver; Investment in
I]\?Iultu’al Funds — Benefits, Selcction criteria, performance evaluation.

Unit 5: PorthIiO.InVestmﬁant. ' (12 classes) (20 Marks)
portfolio ~ Meaning and Significance, Portfolio Management Process, Investment Decision Making
Approaches- Fundamental approach, Psychological Approach, Academic Approach, Eclectic

approaCh, Common mistakes in Investment Management

suggested Readings:
1. Fundamentals of [nvestment Management, V K Bhalla, S.Chand

2. Investment Management, Rajiv Srivastav, Wiley.
3. Security Analysis and Portfolio Management, Kelvin, PHI
4. The Investment Game: Prasanna Chandra, Tata MCGrawHill
5. Investment Analysis and Portfolio Management, M
Pearson. gement, M Ranganatham and R Madhumathi,

Course objective: To introduce students to the fundamental concept i
. . s, th :
i vestment analysis and portfolio management. pts, theories, and practices of

Learning outcome: By the end of the course, students will be able to analyze inv
. . e I
construct and manage investment .portfohos, evaluate risk and return trgde-offs S:trllgm ino}rtun ities,
investment decisions based on their understanding of financial markets and inve;tmen:nsir:t e
egies.

No. of Contact Classes: 60
Designer Name: Prof. S.K. Mahapatra, Gauhati University, skm27gu@gmail
’ ] .com



Course Name: Indirect Taxes (Major 11)
Credit: 4
Total Marks: 100
Existing bascd syllabus: UGCBCS
Course Level: 500 to 599

Contents:
(12 classes) (20 Marks)

Unit 1: Introduction: .
Meaning of Indirect Tax, History of Indirect Taxes in India; VAT — concepts and general

principles,
Calculation of VAT on Alcohol and Petroleum Products.
Unit 2: Central Excise (12 classes) (20 Marks)
Excisable goods, Manufacture and Manufacturer, Valuation

Central Excise Law in brie(ti‘,.

of Excise-able amount regarding

Unit 3: Customs Law (12 classes) (20 Marks)

Basic concepts of customs law, Territorial waters, high seas, Types of custom duties —
Dumping Duty, Safeguard Duty, Valuation, Customs

Basic, Countervailing & Anti- .
Procedures, Import and Export Procedures, Baggage, Exemptions.

Unit 4: Structure of GST in India: (12 classes) (20 Marks)
; ds and Services Tax Act, 2017 and The Assam Goods and Services Tax Act,

ggf 7C§Ir:-;rt‘(;]r;}§f? GST in India, Meaning, Features and Advantages of GST.

201, R Model: CGST, SGST, UTGST, IGST, Taxes subsumed by GST. Commodities kept
tside the scope of GST. Definition of important terms used in GST Act — concept of place

ou ority, Agent, Aggregate Turnover, Agriculturist, Business,

of supply Adjudicating Auth
Business Vertical, Capital Goods, Casual Taxable Person, Goods, Input Tax, Inward Supply,
Output Tax, Outward Supply, Place of Business, Services, Supplier.

GST Council and GST Network.
Unit 5: Registration, Levy and Collection of Tax under GST (12 classes) (20 Marks)

Concept of Tax Invoice under GST Section 31, Meaning, Eligibility and Conditions for taking
Input Tax Credit; Threshold Limits for Registration, Persons liable for Registration, Persons
not liable for Registration, Compulsory Registration in Certain Cases, Procedure for
Registration, Deemed Registration; Rates structure of GST, Composition Scheme under GST,

Assessment (only basic knowledge) Refunds.

Alcohol and Petroleum Products.

Suggested Readings:
1. Singhania Vinod K. and Monica Singhania, Students’ Guide to Indirect Taxes

Taxmann Publications Pvt. Ltd., Delhi.
2. V.S. Datey. Indirect Tux Law and practice, Taxmann Publications Pvt. Ltd

Delhi,
2. Sanjeev Kumar. Systematic Approach to Indirect Taxes,

3. S. S. Gupta. Service Tax -How to meet your obligation Taxmann Publications

pvt. Ltd., Delhi,
4. Grish Ahuja and

TR ide students with a comprehensi i indi
Course objective: To provide s p sive understanding of indir i
focus on the Goods and Services Tax (GST) system. £ ect taxes, with a
. . he end of the course, students will b
Learning outcome: By the ¢ , 1l be able to comprehend the princi
regulations of GST, effectively apply GST concepts to various business scenarios rl:alvic;ptstaSn{“
compliance requirements, and analyze the impact of GST on business operations, and gdecision

making.

Ravi Gupta, Indirect Taxes, Flair Publication PvtLtd

P r Bl . .

Designer Name: B¢ .
g hoo.com, upasna.borpujari@gmail.com

bhaskarjb2001 a




International Business (Major 12)

6t Semester
Credit: 4
Total Marks: 100

Coursc Name:

Existing bascd syllabus: UGCBCS

Course Level: 600 to 699

Unit 1- (12 Classes) (20 Marks)

c. Introduction lobalization and its importance in world economy;
iness: Complexities of international

Impact of globalization;
business; Modes of entry
d. International Bus!

- economic, cultural and
Unit 11 ] ) (
ional Trade — an overview (Classical Theories, Product Life Cycle theory,

c. Theories O ! . .
Theory of National Competitive Advantage); Commercial Policy Instruments - tariff and non-tariff
¢ on trade, types of tariff and non-tariff barriers (Subsidy, Quota and

measures — difference in Impac :
. Balance of payment account and its components.
ments: WTO — Its objectives, principles, organizational

Embargo in detail) ; e OF
d. International Organizations and Arrangemen
structure and functioning; An overview of other organizations — UNCTAD, Commodity and other trading
OPEC)-
(12 Classes) (20 Marks)

agreements (
-operation: Forms of regional groupings; Integration efforts among

Unit -1l )

c. Regional EconomicC Co’ ‘
Storth America and Asia (NAFTA, EU , ASEAN and SAARC).

nment: International financial system and institutions (IMF and

countries in Europ¢,
) 3 Foreign exchange markets and risk i
’ g 1 management; Folelgn

d. lnternational Financial Enviro
wWorld Bank — Objectives and Functions
Foreign investment in Indian perspective

jnvestments - types and flows;
Unit -1V (12 Cl
oanizati . . asses) (20
Organizational  structure for international business operations; )Ilgteml\:t?::l{: busi
’ usiness

Business: G
] business Vs. domestic bus
into international business.
ness Environment: National an
political-legal environments

to International
Internationa
d foreign environments and their components

(12 Classes) (20 Marks)

negotiations.

I ) ‘[e]{ D] )1 I i I [ i i I I

501": o\f, IT in international business; Intcrnational business and ecological consideratio

nit — ns.

c. : : o (12 Classes) (20 M

and ex l:)?tre(;f-n ?zdg Promotion Measures and Organizations in India; Special ecfonom?: p

’ iented units (EOUS), ; Mcasures for promoting foreign investments into ansoflles (?Ef )
om India;

Indian joint ventures and acquisitions abroad.
d. Financing of foreign trade and
. payment terms — sources of t
\ rad :
forfaiting, Banker’s Acceptance and Corporate Guarantee) and forms ofepf;?lncf ((ganli‘% factoring,
ent (Cash in advance
?

Letter of Credit, Documentary Collection, Open Account)

Suggested Readings:
9. Charles W.L. Hill and Arun Kumar Jain, International .
, Business. New Delhi
) i: McGraw Hill

Education
10. Dani
Education
11. Joh
Global Economy-

els John, D. Lee H. Radenbaugh and David P. Sullivan. International Busi p
: iness. Pearson

nson, Derbe., and Colin Turner. Int i ;
o on: Roultedge. ernational Business - Themes & Issues in the Modern

12. Sumati Varma, International Business, Pearson Educati

13. Cherunilam, Francis. International Business: Text and éon.

14. Michael R. Czinkota. et al. International Business Fonfases. PHI Leaming

15. Bennett, Roger International Business. Pearson E ducat'onh: The Dryden Press.

16. Peng and Srivasta!v, Global Business, Cengage Learnin ion.

Course objective: To.prowde stgdents \_»vith a comprehensive undfrstan di

challenges involved in conducting business across national borders ing of the theories, practices, and

Learning outcome: By the er;%Of-the course, students will be able to anal z

globalization o7 international business, demonstratc knowledge of cross- y] ¢ and evaluate the impact of
e decision-making skills for international trade and lf:nu tural management strategies,

vestment.

and develop effectiv
tact Classes:

Designer: Department of Commerce, Gauhati University, co
, minerce auhati :
ati.ac.in



Course Name: Opcerations Rescarch in Business (Major 13)
Credit: 4
Exiict Total Marks: 100
Cmslmg bascd syllabus: UGCBCS
ourse Level: 600 to 699

Unit I: : 5 i

fhos I: _ln‘l[()ducuon to Operation Research: Evolution of Operation Research, N

o racteristics of O.R, phases of O.R. methodology of O.R, Operation researcl : dafure B

mputer in Operation Research. (12 Classes) (zoliwmokel, e
: arks)

Unit 1I: Linear Progmnnning: Concept of Linear Programming, Uses and limitati i

Programming, Formulation of L.P problems, Concept of slack variable Proceduréon?‘ o Ln?ear

Method, Simplex Method (solutions of L.P.P. upto 3 iterations) Maximi:z'uion Proble(:n Gz('gpluc:fl
@ s. (Simple

problems related to commerce and business) (12 Classes) (20 Marks)

PJnit 111: Inventory Control, concepts and benefits of inventory control, Different f i

inventory system, Formulation and solution of Economic order quant,ity (EOQ typfjs i COStS' -
inventory control techniques (ABC Analysis and VED Analysis) (12 Classes) (20 N)Iar:lkos)e]’ o
y of chlacement: Replacemcni Problen o :

with time and tf:le value of money 1'en1lzii1£{sqs)zl1?§;n;i?;n;fﬂ;;ems w C}; odc Sam cnane
ance cost increases with time and the value of mone f]enoh’ Rergees at
(machine) amongst (wo. (12 Ch)s’ses;c}z‘i) ;;lag e].sg ;wth e

4 rks

Unit IV: Stud

cost increases
se mainten

items who
£ best item

gelection ©
Unit V: @ Project Management:, basic diffe
Jos % srences between PERT
5 TiEe _ i and CPM, ph i
g:jar:ffg:, ify 15 Eve;tCPé\fitlilsﬁN;gl:ﬁ 1ules: for network construction , critical p'lthI;nilSl;zi;) fFIljcl)‘O.tlcctt‘
: R e , project : i i i ) , o
TS il it project scheduling with uncertain activity times (only simple
(12 Classes) (20 Mark
s)

Recommended books:
11. Operations Research 9th Editi i
! ition, Kantiswarup, Gu
; : i , Gupta P.K. &
" (C))gz:zggns If;eseaacl; — An introduction 6th Edition, Taha H.A ?—iszrcl)fclh?i?d & Sons Manmohan
: ns Research Techni 2 : itios e
— ques for Management 7th Edition, Kapoor V.K., Sultan Chand &
13. Operations Research oth Editi i |
' ion, Kanti Swarup, Gupta P.K
14. Operations Research: Theory and Applications 4th Epditioﬁ .J fé SSﬁllla:an Chand & Sons
i rma

Course objective: intr :
' .Jeglllve'. To 11?l|0duce students to the principles and techni
their application in solving complex business problems iques of operations research and

Legm?ng ‘outcome:.By (he end of the course, students will be able to a | .
optimization techniques 10 analyze business operations, make informi}zi ydqu_al_ltltatlve models and
overall efficiency and effectiveness in a variety of operational contexts scistons: Fuél Haprove

No. of Contact Classes: (0
Name of the Designer: Dr.

Mahuya Deb, Gauhati University, mahuya8@gmail
gmall.com
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Auditing in Computerized ACCOUHMTS 277 = -
arious Tools

Verification of related party transaction, CAAT: V

puterized Accounting System (25 Classes) (40 Marks)

Designing Computerized Accounting System using a
DBMS Package Creating a voucher entry Form,
Preparing Jedgers with SQL, Form,

and Report Preparing Trial Balance

with SQL and Report

Unit-2: Designing Com

Accounting Support System (15 Classes) (35 Marks)
and customers System for Accounting using Form, Query, Module, and
ayroll System for Accounting using Form, Query, Module,

Unit-3: Designing
Designing SUI‘)I?IICI‘
Report; Designing P

and Report

Note:
1. The General-Purpose Software referred in this course will be notified by the
anivcrsity Dcpartments every three years. If the specific features, referred
in the detailed course above, is not available in that software, to that extentit
will be deemed to have been modified.
2. $l}erelshall be a practical examination of 100 Marks (Practical-80 Marks
Shl;'lzli bf;\fﬁ-lsl_(s and Work Book- 10 Marks) and duration of Examinatior;
3. Teaching arrangements need to be made in the computer Lab
There shall be Four Lectures per class and 4 Practical periods per batch to be

taught in computer Lab.

Suggested Readings:
The suggested readings an
least once in three years bas

d guidelines sha‘Il be notified by the universi
sity depar
ed on the selected software. ¥ Gepatmental

se students with the use of computerized accounting systems and
n

Course objective: To familiari
accounting software for efficient financial management

develop their skills in wilizing
ond of the course, students will be able to effectively operate

< fiware, perform various accounting tasks using computer applicati
.ccurate and timely financial reporting. applications,

Learning outcome: By the
computerized accounting
and utilize technology for

No. of Contact Classes: ( 0
Designer Name: Prol.
bhaskarjb200 1 @yahoo.com. upa

Bhaskarjyoti Bora, Dr. U
oo, 4 pasana Borpuiari .
sna.borpujari@gmail.com pujart, - Gauhati  University,




p - elSe

Course Name: Computerized Accounting (Major 14)

Credit: 4
Total Marks: 100
6'" Semester

d syllabus: UGCBCS

Existing basc
600 to 699

Coursc Levcel:
(20 Classes) (25 Marks)

Unit-1: Computerized Accounting: Using Generic Software
Taxation: TDS, VvAT and Service
Auditing in Computerized Accounting §
Verification of related party transaction,

i nputeriz
uterized

Tax
ystem: Statutory Audit, Voucher verification
td

CAAT: Various Tools

ed Accounting System (25 Classes) (40 Marks)

Accounting System using a
cher entry Form,

Preparing €
and Report Prepari

with sQL and Report
ounting Support System
15
d customers System for Accounting using Fogm gf::;s)hﬁg I\I'farksz1
? ’ ule, an

ng Acc
oll System for Accounting using Form, Query Modul
’ ’ e,

| Unit-3: Designing

Designing Supghcr an

~ Report Designing Payr
T and Report

Note:

/
1. The General-Purpose Software referred in this course will be notified by th
y the

1
University Dcpartments €ver
' y three years. If the specific ft
. ) cat
in the dctailed course above, is not available in that software ures, roferred
will be deemed to have been modified. » to that extentit

5. There shall bc a prac
Viva-10 Marks and Work Book-

tical examination of 100 Marks (Practical-80 Marks
10 Marks) and duration of Examinatrioﬁ

E\ shall be 3 Hrs.
! 3. Teaching arrangements need to be made in the computer Lab
1 4. There shall be Four Lectures per class and 4 Practical period
taught in computer Lab. s per batch to be
|
| Suggested Readings: .
d readings and guidelines shall be notified by the uni i
niversity department at

The suggeste
he selected software.

least once int edont

l]l CC \’Cal S bas
1S€ i y

dents with the 1
for efficient financial management

iliarize stu
nting software

n
bjective: To fam
izing accou

'
1 Course 0
develop their skills in vl

come: BY the
accounting ~

hnology for

dents will be able to effectively operate

ond of the course stu
Mftware, perform various accounting tasks using comput
er application
8,

Learning out
ccurate and timely financial reporting.

computerized
and utilize tec

No.ofContactClasses:(v() g 5
Designer Name: Prol. Bhaskarjyotl ora, Dr. Upasana B o
1. upasna.borptuari@gmail.COm orpujari, Gauhati University,

bhaskari 52001 (@yah0o.co"



ce (Major 15)

Existing pased S buggg
Coursc Level: 60
(12 classes) 20 Marks)
: asic rinciples of auditing, limitations of auditing, clesses
UNIT 1 ts: ’ ts; ethical principles and concept of auditor’s
Auditing Concepf : ;
of errors adeerf1 o <hip
independeﬂce: (12 classes) (20 Marks)
. elements of internal control, review and documentation,
" internal control questionnaire, internal control check list, tests
ncept o;' materiality and audit risk, concept of internal audit, Internal
dit environment.

(12 classes) (20 Marks)

2, techniques of test check, sampling risk, audit

test checkin
auditing in depth. Analytical

. . S of Sampling’ .
g T }{pe ethods, compliance tests and substantive tests,

p ing
(12 classes) (20 Marks)

ouching; verification of Assets and liabilities.

(12 classes) (20 Marks)
qualiﬁcations, disclaimers, adverse opinion, disclosures, auditor’s reports and
d certification.

eport; .
, Audit attestation an

ued by the ICAI New Delhi.
iting by Dhruba Duta Chowdhury, New Central

Auditing by R.G. Saxena, Himalaya Publishing Hous¢, Mumbai.
b Kamal Gupta, Tata McGraw Hill Publishing Co. Ltd.
ative Intemational Accounting, Pearson Education, New Delhi.
Saudagaram, Taxman India, New Delhi.
surance, PHI Learning Pvt. Ltd., New Delhi.

ook Agency, Kolkata.

. 7o intro nts to the principles.anc.i practices of auditing, including the role of
Course objective: i i integrity of financial information.
) ng

auditors 11 ensurl
se, students Wil be able to understand the audit process, evaluate
oceduress and communicate audit findings and recommendations

internal €
in accordanc®

jasses: 60 . ) .
actC shanta Sharma, Dr. Upasana Borpujari, Gauhati University,

No. of Cont
mail.com

Designer Name:
prS@gauhati.ac.m, ypasna-




. Marketing Management

3. Specialization.
me: Advertising (Major 1)

3rd Semester
Credit: 4
Total Marks: 100

Course Na

UGCBCS
9

az classes)
Meaning,
dience analysis; Setting of

Existing based syllabus:
Course Level: 300 to 39
20 Marks)
mmunication;

a tool of co
ives. Au

- .
nt-md.ucn;rocess? dvertising as .- .
s O advertising Advertising object

. .(12 classes) (20 Marks)
rtising media, merits and demerits;
b

Advertising through the

et:
& major methods
haracteristics, internet as an adve
lection, media scheduling,

Determina? and - o
Media pDecision=-
hoice; media s€

S

Unit 2¢ s rtlleir c
dia tYP - .

ing media ©

. me
MaJ Or . uencl
(12 classes) (20 Marks)

f;‘:gs -m edia devices .
Unit 3 essag® elopments del .
O vertisi g appe 1s, Adve.rt.lsmg copy an elements, preparing ads for different media
it 4 Measuring Advtertlsmg Effectiveness: (12 classes) (20 Mark
: Evaluating communication and sales effects; Pre- and Post-testing techniques rks)
| . Unit > . (12 classes) . 2

a) Advertising Agency: Role, types and selection of advertising age (20 Marks)

al and legal aspects of advertising inIndia geney:

| b) Social, ethi

Suggested Readings:
1. George E Belch, Michael A Belch K.
> : ) Purani, Advertisi
An Integrated Marketing Communi s I o vertising and Promotion:
A g unications Perspective (SIE), McGraw Hillo o
2. S. Wats Dunn, and Arnold M. B isi
A _Barban. Advertising: Its Role in Marketing. Dryden
3. Burnett, Wells and Moriatty. Advertisi
» , . Advertising: Princi ;
B, i, New e ing: Principles and Practice. 5th ed. Prentice

Aakers. Advertising Management. PHI Learning

4. Batra, Myers and
Advertising and Promotion: An IMC Approach. Ce
. Cengage

5. Terence A. Shimp.

Learning.
6. Sharma, Kavita. Advertising: Planning and Decision Making, T
, laXxmann

Publications
7. Jaishree Jethwaney and Shruti Jain, Advertising M
Press, 2012 g Management, Oxford University
nd Sethia, Advertising, Himalaya Publishing House

8. Chunawala a
Ruchi Gupta, Advertising g. Chand & Co.
promotion: An Integrated Brand Approach, Cengage

9.
10. O’Guinn, Advertising and
Learning.

the principles, theories, and practices of advertising and

nts t0
rtising strategies and techniques

oduce stude
adve

g of effective

v Lo FOUISE, students will

e: To intr

Course objectiV
derstandin

develop their unt
be able to analyze target markets

e
e ammadia AL
~Ahneamsala
need arrnlitatae tha

nature and importance



of entrepreneursu-r t, barriers =Tt
A
d Micro, Small and Medium Enterprises
d family business in India; The contemporary role models in Indi
hy and behavioral orientations; Conflict inn f:::i?;

eurship an
houses an
Jues, business philosop
(15 Lectures) (25 Marks)

Role of busin=="

jiness: :

busi® and its resolution.

. jvate partnership in business, support and IRy

3: publi€ and pr1V: , support and sustainabilit .

g:;tuireme t, availability and access to finance, marketing assistance techgocig erltrepre.neurshxp.

accommodatior}, the concept, role anfi functions of business incubators, Mobili iy and industrial

art-up _angel investors, venture capital and private equity fund.(15 Le,ctu zing resources for
- Onit 4: Sources of business ideas and tests of feasibility ' res) (25 Marks)

- Significanc® of writing the business plan/ project :
.. . I : .

& hsal; Designing G usinoss PrOCESSes, loéatiorllj ogosal, Content§ of business plan/ project

preparation of project report (various aspects of th ’ }fout, operation, planning & control;

f product, market potential e project report such as si . rol;

al may be covered); Project submissi ze of investment,

mission/ presentation and

naturé ©
appraisal thereof by external agencies, such a i
, s financial/non-financial insti
cial institutions
(15 Lectures) (25 Marks)

Suggested Readings:
Kuratko and Rao, Entre,
, preneurship: A South Asian P
erspective, Cengage Learni
ng.

11.
12. Robert Hisrich, Michael Pet
, ers, Dean Shepherd, Entre,
. preneurship, McGraw-Hill

Dcsai, Vasant. D j 4 } ¥i v m

13.
Himalaya Publishing House.
Mare J. Entrepreneurship: Strategies and Resources. Illinois, |
: is, Irwin.

14. Dollinger,
Holt, David H. Entrepreneurship: New Ve
s . nture Creation. Prentice
. -Hall of India, New

15.
Dethi.
E. Creativity, Innovation and Quality. (Eastern Economic Edition), Ne
, New

16. plsek, Paul !
Delhi: Prentice-Hall of India. ISBN-81-203-1690-8.

dra P. Emerging Trends in Entrepreneurship Development. New Delhi

: i:

Singh, Nagen

| 17.
f ASEED. |
f- 18 SS Khanka, Entrepreneurzal Development, S. Chand & Co, Delhi.
19. K Ramachandran; Entrepreneurship ngelopment, McGraw-Hill Education
20,  SIDBI Reports oD Small Scale Industries Sector.
on of text books may be used.
derstand the key concepts, processes, and challenges

Note: Latest editi
el To enable students to un
- L..~inece Venture.

e o_ 42«10



Course Name

Existing bas d

Course Level
Contents

. indian cont
1: The '™ char

Unit
contact- M€ nl
a. Essen®
capacltY’
. void agre
pisch?
contract-
Continge
-~ contracts

d. Ouasi
uast —
Z'India ntract

n g

of mdemnlty a

t o Bailment

ct of Agency
e of Goods A¢

em Cﬂts
(]

”

£ ownership in
ance of contract
ler — meaning,

rship Laws
The Partners
a. Nature an

. Partne

Unit 4
(8))

b.Registration 0
Partners
d Duties of Partners

c. Types of
d.Rights an

of a contr? t

t contracts

n

t,
meaning an
warranties

: BUSINESS LAWS (major 3)

credit: 4
Total Marks: 100

Contract

ptance, consideration, contractual

preach and remedies against breach of

_ modes of discharge,

(12 Classes) (20 Marks)

ct, 1872: Specific Contract
d Guarantee

(12 Classes) (20 Marks)

3

1930
d difference betwe

en sale and agreement t0 sell.

goods including sale by anon-owner

of sale

rights goods and the buyer.

of an unpaid seller against the
(12 Classes) (20 Marks)

hip Act, 1932

d Characteristics of Partnership
f a Partnership Firms

e. Implied Authority of a Partner

f. Incoming

g.Mod

D) The Limited Liab

Galient Features of LLP

pifferences petween L
LLP Agreement,_

Incorporation ocu
[ncorporation y

u)
V)
w)
5(B): Ri
under the act; 1
penalties.
Sugges
M.C. Ku
Avtar Singh, Bu
Ravinder Kumar
SN Maheshwari an
Aggarwal s K, oY
Bhushan Kumal 0

ted Readings:
chhal, and Vi
sines

e of Dissolut

LP and Partnership,

2005: jmport
infor

and outgoing Partners
jon of Partnership
ility Partnership Act, 2008

LLP and Company

12 Classes) (20 Marks)

ents Act 1881
Types of Negotiable Instruments: Promissory Note, Bill of

Course, privileges of Holder in Due Course.

obligation of public authorities

ation commission, appeal and
(20 Marks)

jons, objects scope,

al of request, inform
(12 Classes)

ant definit
mation; dispos

w, Vikas publishing House, New Delhi.
Lucknow.

¢ Learning
ational publishing House, New Delhi.

any,New Dethi.
, lmernational Book House

, Busines: >
k Company

ysiness Laws

innert ines
mani Puhcanons.




ses: 60 )
. prof. Aparale

Le

le

s an

g
Tulsian, B

sion of th

w Hill Education, 6™ ed.
HillEducation
Ltd., New Delhi

McGra
McGraw
Ane Books Pvt.

al Aspects of Business,
usiness Law

Kanojia, Business Laws,

commerceauhati.ac.in
\ich relate to business transactions,

of law Wl
able to: appreciate the relevance of

matters-
¢ and social context.

is course,
d law

]learners will be
in an economi

4 businesses an

eta porkakoty. Gauhati University, apara_jeeta@yahoo com
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e: Fundamentals of Financial Management (Major 4)

Course Nam
4th Semester

Credit: 4
Marks: 100
Existing based syllabus: UGCBCS
Course Level: 400 to 499
CONTENTS
duction ) ) .
Ut objective of Financial Management, Time value of money, Risk and return
curities — Bonds and Equities

Unit 1: Intro
a
gzzﬁ?irfg%)aepital Asset Pricing Model), Valuation of se

ment D

(12 Classes) (20 Marks)

Unit 2: Invest .ecisions . .
stal udgeting Process; Cash flow Estimation, Payback Period Meth .

The Cap! Net present Value PV), I:Ilet Tc?rminal Value, Internal ]e{atzd’o ?Cégtt‘llntmg Rate
under Risk — Certainty Equivalent Approach gd(gﬁg’

£ Refu™ T gox, Capital budgeting
(12 Classes) (20 Marks)

Ad_]us.te . ncing Decisions
and Financing Decision: Sources of lo
_ ng-term financing Estimati
Methods for Calculating cost of equity capital %Zosts t;?la{n?n' 0;
, etaine

Unit ¢ it
S:;tponeﬂts of cost of capital.
ost of Debt and Cost of Prefer.ence Capital, Weighted Ave
Capital structure —Theories of C:;ﬁzl cSotituc(:flrzal()Ti‘;al
e

Earning®: . i
C) and Marginal cost of capital.
Income, MM Hypothesis, Traditi
s , itional Approach). O i
. Operating and financial

(WAC .
Income, Net Operating
Determinants of capital structure
(12 Classes) (20 Marks)

leverage;
Unit 4: pividend Decisions
Theories for Relevance and
stock dividends; Dividend policies in practice
Unit 5: Working Capital Decisions
Concepts of working capital, the i
. ’ sk-return trade off,
capital estimati . off, sources of -
Pa}})'ables manzgggie;f sh management, receivables management ?1111\?21::?] finance, working
. ’ y mana
(12 Classes) (20 Margkest;1 et and

Note:
4. In addition, the students will work
) ) on Spreadsheet for doi ;
(Ur.nt’Z and 3 above) and hence can be used for giving StUdentc:ng baste caloulations in finance
their internal assessment. subject related assignments for
5. There shall be 4 Credit Hrs. fOI: Lectures + one Credit hr. (Two Practi
it Hir for Tutorials (per group) ractical Periods per week

per batch) for Practical Lab + on¢ cr¢
Latest edition of text books may be used.

Suggested Readings
1. james C. Van Horne and Sanja

Education
2. Levy H. and M. Sarnat
ouston,

irrelevance of dividend decision for corporate valuation; C
(12 Classes) (20 Marlés) #h and

y Dhamija, Fi inancial Management and Policy, Pearson

s of Financial Management. Pearson Education

_ Principle
tals of Financial Management, Cengage Learning

3. Brigham and H
4. Khan and Jain. Basic Financial Management, McGraw Hill Education
5 prasanna Chandra, Fundamentals of Financial Management. McGraw Hill Educati
6 JK. Financial Management- text and Problems. Dhanpat Rai and COmuca“O“ '
: Fundamentals of Management. Taxmann Publication 113) any, Delbi.
. the Fundamcntals of Financial Management COurSevité It.,;d, y
provide

g of the basic principles and concepts of financial
ia

. Singh,
7. Rustagi, R
Course Objective: The objective of .
students wit . understandin e
management in ord und financial decisions.

Learning Outcomes:
wledge of

er toma
ysis techniques and be able to interpret financial

financial anal
. y. B
t opportunities, calculate the cost of capital

1. Students will gain e
statements to evalud 1 ncl L ves
2. Students will develop the kl“S. to assqs§ investmen
Va1 hudgeting decisions:
1T N Aranil An



Theorl?b—t}’o't-l Of retaih‘ng, ClLlVY i vaaaan=ommmr -
o . ‘ . (15 classe
Unit: 111 ’ .1 location and Site Decisions, Elements of store design and?ayon(lfirll\ga\r/]@
Merchandnsing. tsual
. - Development Stores, Superma.rkets, .Convenience Stores, Discount St
growth of Malls in India, Advertising & Sales Promotiogr;S ’RC ilte}ll ogue
etail.

e Malls, Types of malls,
Direct Marketing, Automatic Vending, Mail Order Business, Tele-Shoppi
» FESTSloPPIng,

Mobile Retailing,
it: IV
Umc cept of Tenant Mix-, Tenant i . (15 classes) (25 Mark
oncept O 2% , Tenant mix plan, Issue considered in evolving te arks)
Market Logistics- Market logistics decisions-order processing warehg "
trans;l;ort:?on. Supr?ly Chain Management in Retailing, Retail i;nag e ousing, inventory,
Merchandise Planning, Category Management, Merchandisc Buying, Online Retailing, L
, Long tail

retailing business models.

Suggested Books:
1. Retailing Management: Michel Leny & Barton A Weitz, Tata McGraw Hill
} ill.

2. Retail Management: Text & Cases: U.C. Malthur
: UC. , LK. i -
Ltd., New Delhi. International Publishing House Pvt.

3. Retail Management: Suja Nair, Himalaya Publishing House.
4. Retail Management: Chetan Bajaj, Rajnish Tul & Nidhi Srivastava, Oxford University P
? ity Press.

Retail Management: Gibson G. Vedamani, Pearson Education

s with an understanding of the retail industry and equip them

e: To provide student ;
d to manage retail operations successfully.

Course objectiv .
with the knowledge and skills require
. otndents will be able to comprehend retail management



Ay

Relationship based P =
Customers. o (15 classes) '(2.5 Marks)
Customer acquisition, Inputs and Requisites for effective

relation process:
es and benefits of CRM process, Implementation of CRM business

Unit: 11T _ Objectiv : :
CRM Procc]S)Sata Mining for CRM- some relevant issues, Changing pattern of e-CRM solutions in

transaction, force automation (SFA).
the future Sales . . (15 classes) (25 Marks)
Unit: IV‘on Technology and Customer Relationship Management, CRM in services & support
Inlf’O:,’::l*:tlof CRM for Hospitality Services; CRM in Banking and Financial Services; CRM in
ele
;nsurance
ested Books: ‘
Sugs Barnes, J.G. (2001), Secrets of Customer Relationship Management: It’s all about how

1. 1 : . . e
youmake them feel. University of Virginia: McGraw Hill.
Mckenna, R. (1993) Relationship Marketing: Successful Strategies for the age of the

2.
customers. Addison- Wesley Publishing Company.
3. Rai, A.K. Customer Relationship Management: Concepts and Cases, 2™ ed. PHI learning
4. Sheth, J.N., & Parvatiyar, A. (2013), Handbook of Relationship Marketing, London, UK, Sage

Publications Ltd.

P— 9 1t At Lannatrrladan anrmd AL 1la e e e



)

and cost accouniung, Opjeclves and Lunctons o1 cost accounting; costing
cost concepts and classification, Relationship between cost accounting
ost accounting and Management Accounting; Methods and Techniques

Meaning of cost, costing
as an aid to management;

. ing; C

and ﬁ?.an?lgoii‘;;l:‘lt?l%st audit; Preparation of cost sheet.
?Jt;l(i:to f ;;lf:;’Accounting for Material, Labour and Overhead . (12 Classes) (20 Marks)
Material control concept and techniques; E.O.Q. ABC Analysis and YED Analysis,

Labour cost control procedures; Labour turnover; idle time and over time; methods of wage payment

. iece rates.
; l:::;;:g:epan d classification of overhead;' Factory administrative and selling overheads; allocation
I eportionment of overhead; Absorption of overhead - under and over absorption. (Simple
application) ‘o Preliminar
Unit -I1I: Management Accounting: Preliminaries (12 Classes) (20 Marks)
Meaning and objectives of Managex.nent Accounting; Decision situation and Role of Mana
Accountant; Management accounting Techniques: Ratio analysis - Meaning ofRati gement.
analysis; uses, significance and limitations of Ratio analysis; Activity Ratios Lg' i _atlo apd Ratio
;L ; auce 5 » Liquidity Ratios

Profitability Ratios and Solvency ratios; ’

Unit - IV: Marg-inal Cosfing and Budget & Budgetary Control (12 Classes) (20 M.
Meaning of marginal costing, Assumptions of marginal costing, managerial applicatio ?rks) i
costing, Advantages and disadvantages of marginal costing; Cost- Volume- Profj tn:\g e
Break Even analysis (simple Applications),. ! alysis and
Meaning of Budget and Budgetary control; Classification of budgets according to ¢ i

g eep . ; me,
and flexibility; Master budget, Preparation of Flexible Budget and Cash Bidget; Perfggﬁzﬁ(c)g

Budget and Zero-Based Budgeting

Unit - V: Standard Costing and Variance Analysis

: 12 Cla
Meaning of Standard Cost'& Standard.Costing; Advantages of star(ldard c;:fii)g. gfngiagks) ;
Vs. Budgetary control; Variance analysis; Classification and computation of varia;me (Sl'mplec osting

application)

Suggested readings: _ .
1 . Management and Cost Accounting - Shashi K. Gupta & R. K. Sharma, Kalyani Publishers,

. Arora M. N. - Cost Accounting Principles & Practices; Vikas, New Delhi.

Jain S. P. & Narang K. L. - Cost Accounting; Kalyani, New Delhi.

Kahan M ‘Y. & Jain P. K. - Management Accounting, Tata Mcgrow Hill.

1e objective of the Cost and Management Accounting course is to provide

kills to effectively collect, analyze, and interpret financial and
-making and control within an organization.

2.
3.
4.

Course Objective: T
students with the know
non-financial information
Learning Outcomes:

1. Students will be able to apply ¢
behavior, and make informed d"lelmio oo
2. Students will develop .the ski zSll o
inC]Uding budgeting, variance &0 )r/ ar,n'zations.
and decision-making processes M © g

ledge and skills ec
for managerial decision

ost accounting techniques to determine product costs, analyze cost

ions regarding pricing, product mix, and cost control.
and implement management accounting systems,

perfonnance measurement, to support planning, control,

N emsdandl oA n e

o Y —————



CIIL, J1ULLIAL L/ Y WAV pFARAWALS LLLEw.
dhy &
9 ARLEHMILy Y O SdIaouGOlLa

Unit I: Basic Issues 1tt&=>" = .
nts of economic developm
(12 Classes) (20 Marks)

Development; determina
and economic development India as a developi

Unit Riverview © economy: eloping economy, India as a mixed .
dualistic economY> India as 8 fede.ra'l economy, ‘e‘_'OIUt{OD ?f Indian Planning from Plannin °f:°"°m,y ’ _Indla as a
Aayog-, Monetary and Fiscal policies with their implications on economy (12 Clg ommission to Niti
Unit 11I: Agricultur® Sector: Agrarian growth and performance in different phases of as.SeS) (?0 Marks)
Revolution ; ‘White al:ld Yellow Revolution , land reforms in India chhcy regimes , Crop
tices , Plf: ‘-:) ol:ic%:z L?l‘f: othler allied sectors like horticulture ;is]?;Peratlve farming in
ity Issues, Agricultural Marketing Policl;si:?t? :‘.quaculture
' atives of the

pattern , Green
India, tribal agricultural prac
livestock and animal hl;!sbzndqlf,

’ ; f agricultural

Government of In.dla fort ? evelopment of agricultura sector. (12 Classes

Unit IV: Industrial Sector: I:g::::ia(;f;) In!‘_iUStflahzaﬁoﬂ sector. (12 Cl pauirgg;\’::;ks) |
olicy 1948, IP Resolution 1956, Industrial Li::;:‘.a! g;owth across

lng Olicy ’ NeW

e olic regimes(
alternativ Pl;’licyyl 991); MSMEs —role and challenges , Public sector - it
;a1 sickness, ::;g:zm:x:li é }}r;vat.iz’ation, }’ublic Private Partner:hriOIe" %efformance g oo
Performance; India and the WTO, Inodusr:r('iil.:‘lizgi)c:lig: I\Tlrade and Balance Of;)a)’/me?ll;’?g ot 'C?pital :
policies, Act East policy, Cross Border Trade, Border A‘:;h]f:swf e et Of’;ndﬁgzthPOFICles af]d
velopment, Institutions — NEDFS; lll)lglllsmal
(12 Classes) ’ 1;:;{0’

NEC
Marks)
: Service Sector: service
: sec i i i
tor and its role in Indian economy, contributi
> ution to nati
onal Income
£

Unit V
loyment and exports revenue ia’ i
, India’s service revolution, ‘Digital India Mission’ i
1ssues and challen,
ges for

emp
India’s service sector growth
(12 Classes) (20 Marks)

Suggested Readings:
1. Mishra and Puri, Indian Economy, Himalaya Publishing Ho
use

2. P.K. Dhar , Indian Econom
, y —Its Growing Dimensi i
.’2. GBe]l:;ra‘; ?ut} and KPM .Sundarl.lm, Indian Econo;s;?g.séllf:giagg N iohers
. .UmagK aa :i ( ;3;1 ]Desial(,l P India: Planning for industrialization O{)Jr;)lpany.
. a ’
p ), Indian Economy — Performance and Policies A::acc:jl::;ic Found
, oundation , New Delhi

6. Vinay G.B(2019) Indian Economy, Oxford University Press

e: The objective of the Indian Eco
Indian Economy course is to provide i
f the key economic principles, policies, and factors thatsz;::;ztihmlt hd&m "
¢ Indian

Course Objectiv
m to analyze and interpret its dynamics and challenges

depth understanding 0
economy, enabling the

ajor macroeconomic indicators, such as GDP growth
]

Learning Outcomes:
knowledge of the m
and how these factors impact the overall performance of

1. Students will gain

inflation, and unemployment, and underst

the Indian economy:

2. Students will develop the ability o analyze
uch as agriculture, industry,

including its sectors, S
mic growth.
various economic policies implemented by the

sector in the overall econo
ble to identify and evaluate the
and trade policy, and assess their impact on the

3. Students will b¢ 3 : .
government, such as fiscal policys monetary policy,

Indian economy- o
e qeretand the signl

the structure.and composition of the Indian econom
and services, and comprehend the role of each &

ficance of demographic trends, population dynamics,

PR T LI

A e
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Consumer Behaviour (Major 9)
Credit: 4

Total Marks: 100
5th Semester

Course Name:

Existing based syllabus: UGCBCS

Course Level: 500 to 599
viour: Definition, Stages in the Buying Process; Importance of Market

er Beha ’ . .
Consumer Behaviour; Participants in the Buying Process; Consumer Behaviour is
interdisciplinary- . . . (IS classes) (25 Marks)
4 onsumer Behaviour: Social — Social Class, Culture: Sub-culture, cultural
s ra

Unit 1I: Factor influencing Consu :
values, personal; personality, vyariety and novelty seeking, consumer otivation.
(15 classes) (25 Marks)

e of attitude foundation, Tricomponent Attitude model, Refer
, ence

Unit I: Consum
Segmentation in

Unit II: Consumer attin;de:fSourc K
. . eference groups; wor of mouth and opini .
group influence; types Ot T - and opinion leadership, ch -
he self and self-image. (15 classes) (2p’5’ M;;:(;tenstlcs of

ion leaders; t : 1 Analysis & Accul i
Unit TV: Cross ultural And ysis & Acculturation: Localization vs. St izati iffusi
Adoption of innovation; Types of innovation, the adoption process. Cons?xﬁ::d;{zzggn’hmffusmn e
rch.
(15 classes) (25 Marks)

Reading :
1. Consumer Behavgour, Indian Perspective Text & Cases Dr. S.L. G
9. Consumer gell:avpm': The Indian Context (Concepts and (..Tas;es.) SupRta, Susmita Pal.
chaviour: Leon G. Schiffman, Joseph Wisenblit, S. Ri ém:;;‘el-‘i{l:l II:aurm;r’ Pearson.
, Fearson.

3., Consumer
4. Consumer Behaviour: Text & Cases, N.K. Sahni. Meenu Gupta, Kal
,» Kalyani.

Course objective: To explore the factors that i
ject . at influence con i
consumer insights can be applied to marketing strategies sumer behavior and understand how

Learning outcome: By the end
: of the course, students wi
making proces ; ) nts will be able to analyze um isi
- rﬁel; oo ses, interpret consumer behavior theories, evaluate market ?e consumer dectsion:
ehavior insights in developing effective marketing strategies scarch data, and apply

NA of Contact Classes: 60




J¢

’ P o
0 e 1%¢
[]
»
d at
00
00 tO
Do DIL#
. 0 e
o1 e C ..
) d salc
of a g9°
- 2 e
. O 2% y
D
= O
0 at1o -
P1rOSPFE g ¢
D [) €
d g of OV
ch . g
o1l epo and €
4 Pe od Repo
n -.".l [
)
4, 0 d O "
[J P
A Bed and
i o ai€
» [
ard awe
anageme De °
&
0 0 anc
Dare C :
( 0 ‘
, O & " ’
5
- 4aVve€
AD00
o .l".' -
~quired 0 Y
) 0
B -~ end o
0O P
develOp
2SSE
[)
A
o: Dr. ANg&™ "
I -
0 )
2

ONa
ot4
D < €
De ONd C
"’ P .
o 0 d
O at1o
0 es and
d qua :
5
0O 0
e 2
al aspe€

N ard B
anageme b
() !
' 010 aAnda
- 0 até
5 D
24 ‘l
4, ", 0
‘) Cl
d relati® .
s O C
NP
a . ‘
) aptas
B

and O34 2 '
4
0(
d hortance Ol P
0 al€ c P
o g at10 pC
o g a d cl =
0 CO O ecd
o DE ona C
Dep
Approd ADProa
- C alc '. alc
> 3 Orde B0O
. - D
0 o le O e
D
7, 0
2 3,
q 0 l’ 7, (]
d 0 A A P OVO
ase Dy e e % O
anageme -
1. And o Barto
Q
7, D P C C
o 0T P€ Olld C 5
<
0 o aNQd d
- be able to C¢
O C C ° av
i
“.‘ % . Cl a (
O

. Cl
D 2
d
0 and
a
O O .a
0
a
N de Dya
C
0D]€ C
o e DErso
ome




A

and Management (Major 11)
Credit: 4

Total Marks: 100

5th Semester

Course Name: Br

Existing based syllabus: UGCBCS

Course Level: 500 to 599
(15 classes) (25 Marks)

Unit: I ) £b ] '
Brand: Definitio cance; Types © rands; Scope of Branding; Evolution of brands;
Brand elements: na

n, Functions, Signifi
me, 1080, symbol.

. (15 classes) (25 Mark
Key factors in successful brand extension; brand idenst)ify' Brand

nsion; Meaniws,  qu i
aBera:(ga‘:;gﬁS. Brand image; Brand equity- meaning; brand personality.
- _ o ' (15 classes) (25 Marks)
tioning; Market segmentation and positioning; Strategies of bra itioning:
E:::g ri;zls;fi oning; The Brand Customer relationship. rand positioning; Successful
Unit IV 5
B:'land Management Process; Importance of Brand planning; Retail(bra(:gis:es-) (25 Mark§) .
positioning Strategles for retail brands; Global branding. g in India- Significance,
suggested Books:
1. Dr.S.L.Gupt, Brand Management, Text and Cases, Himalaya Publishing House

Kevin Lane Keller. Strategic Brand Mana
> gement, PHI/Pearson Educati
Keller, Parasuraman, Jacob Strategic Brand Management, Builc;liiz;tloli]deasuring dM
’ and Managing

3.
Brand Equity Pearson Education.




Ap

wyVETTTE T 7T T & C T T T Ty ety Giuw vl uaullyg

structure and funCUIOTEEs £ =5

Zgreements (OPEC). wa
it =111 . . . - asses) (20 Marks)

o Regional Economic Co-operation: Forms of regional groupings; Integration efforts among

3 urope, North America and Asia (NAFTA, EU, ASEAN and SAARC).

tries in E X ; . . . .
coun International Financial Environment: International financial system and institutions (IMF and

t\h;v,;,rld Bank — Objectives and Functions); Foreign exchange markets and risk management; Foreign
investments - types and flows; Foreign investment in Indian perspective
Unit -1V (12 Classes) (20 Marks)

Nroanizational  <triictiire for international hncinese  aneratinne:s Trnformat: amal L.



n Business (Major 13)

Operations Research i
Credit: 4
Total Marks: 100

Course Name:

Existing based syllabus: UGCBCS

Course Level: 600 to 699

Research: Evolution of Operation Research, Nature and

Unit I: Introduction tO Operation R, methodology of O.R, Operation research model, role of

characteristics of O-R- phases of O (12 Classes) (20 Marks)

computer in Operation Research-
. . aming: Concept of Linear Programming, Uses and limitations of Linear
Unit II: Linear Progfat,onlnagf L.P problems, Concept of slack variable, Procedure of Graphical
rmulati ;ons of L.P.P. up to 3 iterations) Maximization Problems. (Simple

Programming, Fo
. d (solut
Method, Snmlzlzxt;\/l;tho ef'ce and business) (12 Classes) (20 Marks)
problems relate . :

Control, concepts and benefits of inventory control, Different types of costs in
Unit 11I: lnve:ltz:y Formulation and solution of Economic qrder quantity (EOQ) model, selective
inventog csg::ol ’ echniques (ABC Analysis and VED Analysis) (12 Classes) (20 Marks)
invento
| Unit IV: study of Replacement: Replacement Problem,.Replacement of items whose maintenance
( :st increases with time and t}}e value of _mor}ey remains same during the period, Replacement of
| - ;’tems whose maintenance cqst increases with time and the value of money also changes with time,
N olcction of best item (machine) amongst two. (12 Classes) (20 Marks)

Unit V:: Project Management:, basic differences between PERT and CPM, phases of project
management, PERT / CPM network, rules for network construction , critical path analysis, Float of
an Activity and Event , Critical Path, project scheduling with uncertain activity times (oni simpl

numerical examples are needed) (12 Classes) (20 Marks) 4 P

Recommended books:

15. Operations Research 9th Edition Kantiswarup, Gu
. . R , Gupta P.K. & Sultan Chand & S
Operations Research — An introduction 6th Edition, Taha H.A., Hall of India ons Manmohan

16. gperations Research Techniques for Management 7th Edition, Kapoor V.K., Sultan Chand &
ons

17. Operations Research 9th Edition, Kanti Swarup, Gupta P.K. & Sultan Chand & Sons

18. Operations Research: Theory and Applications 4t Edition, J.K Sharma




.

r Affairs and Customer Care (Major 14)

Credit: 4
Total Marks: 100
6'h Semester

Course Name: Consume

]éXiSting based syllabus: UGCBCS
U ourse Level: 600 to 699
nit 1: Conceptual Framework (12 classes) (20 Marks)
Nature of markets, Concept of Price in Retail and

Consumer and Markets: Concept of Consumef,
Retail Price (MRP) and Local Taxes, Fair Price, labeling and packaging

}E’Vholesale, Maximum

xperiencing an 4 Voicing Dissatisfaction: Consumer Satisfaction/dissatisfacti i

. at . ction- -

complaint, Consumer Complaining Be}aawour:_ Alternatives available to D(i}sr;:;?fli:ls
aint handling: Corporate Redress Systems and Public

Consumers; Internal and
Redress Systems

Unit 2: The Consumer protection Act, 1986 (CPA) (12 classes) 20

4 Basic Concepis: Consumer, goods, service, defect in goods deﬁcie( _ Marks)

fair trade practice, restrictive trade practice.’ ncy in service,

Objectives 2! )
ds and services, un
under the Consumer Protection Act: Advisory Bodies: Co
: nsumer

spurious goo
Organizational setl-uP he C "
Protection ncils at the entral, State and District Lev :
. - els .
Adjudicatory Bodies District 'quums, State Commissions N;ti? asl: ) COHSI-]m-e r Rights;
Composmoﬂ, Powers, and Jurisdiction (Pecuniary and Territorigl) Rol nal Commission: Their
the CP trecs M , Role of Supreme Court under
ess Mechanism
under the Consumer Protection Act, 1986:(12 classes) (2
g ’ es) (20 Marks)

and hearing of a complaint; Disposal of ¢ i

. : ; ases, Relief/Remedy t i

Injunction, Enforcement of order, Appeal, frivolous and vexati):)us0 cl;em;ﬁ?v;dedO; ffT nees and
ints; ences and

4. .31 ssendar ANSIIM
Ct. M
A m or 1 egllg 4l




Articles
1 evelopments in Consumer Prot

2.

ection in India. Journal of

Verma, D. P. S- (2002). D
. .v. Vol. 25. No.p 107 -123.
Sonsumle)r ll:%hcéoog). Regulating Misleading Advertisements, Legal Provisionsand
erma, D-P-2. ¥ work. Vikalpa. Vol. 26 No. 2. pp. 51-57.
Towards a Theory of Consumer

Institutional : 7

Laird E. Landon, JI. (1997)-

Ralph L. .]r?ay;;,ivi::lr. Ag Woodside, et al. (eds.). Consumer and Industrial
Complaini gvio“f- New York; North Holland pp- 425-37.

EUYiréi %elgay and A. Aaker ( 1970). A Guide to consumerism. Journal of Marketing.
eorge, -

-19.
Vol. 34.pp 12 (2003). New measures for Consumer Protection in India. The Indian

Deepa
sharma, DT rce. Vol.56. No4. pp- 96-106
a (2011). Consumer Grievance Redress by Insurance Ombudsman.

, Deepa (
Shar??s Vol.11. pp.29-47.

periodicals
ents (CPJ) (Relevant cases reported in various issues)

ebsites:

1. Consumer Protection Judgm
. f magazines: Insight, published by CERC, Ahmedabad

2. Recent issues O s .
cConsumer Voice’, Published by VOICE Society, New Delhi.
istry of Consumer Affairs, Govt, of India. New Delhi.

3. Upbhokta Jagran, Mini
www.ncdre.nic.in www.fcamin.nic.in www.consumeraffairs.nic.in

www.bis.org www.ascionline.org.in www.trai.gov.in www.irda.gov.in

.iso.or .in

www.derc.gov.in www.rbi.org.in

Course objective: To pr

customer carc practices,
£ A~monimer 1Ssues.

ovide students with a comprehensive understanding of consumer affairs and
focusing on effective management of customer relationships and resolution

. 1 _ 4 o o o am-
mwnhand AAncnmar ricghte




Course Name: f Services (Major 15)
Credit: 4
Total Marks: 100

Marketing 0

Existing based syllabus: UGCBCS

Course Level: 600 to 699
(15 classes) (25 Marks)
of services: state of services, nature and characteristics of

tor, owth .
e S'e(;an gigirlity, need for marketing.
(15 classes) (25 Marks)
service distribution strategys

Unit: 1
Introduction; Servic
services, challenges ©
Unit: 11 prices place, promotion; Franchising,
Service M

arketing mix; product,
Participants, ice

prOCCSS.
(15 classes) (25 Marks)

front office, pack-office operation system,
customer as @ decision maker.

service

ustomer pehaviour;

Unit: 11
Know customer,

. c
Service system
m need 10

delivery syster™
(15 classes) (25 Marks)

information search, service evaluation, pré and

Unit: 1 . need for new services,
Tourism, Insurance & Banking.

Vv
. jsion proceSS, - .
iz;;xgzrg;‘;se behaviou™, Marketing of Health Services,

e 1one
. mnvenn Education, New Delhi

-4 | PR,




Specialization: Finance Course Name: Banking (Major 1)
Credit: 4
Total Marks: 100
3rd Semester

Existing based syllabus: UGCBCS
Course Level: 300 to 399
(12 classes) (20 Marks)

UNIT-I ctions, Origin and development of banking in India, Types of

. i d fun
ll)ntroductlon : Bank—MeaDI;%i:;’ banks in India - public and private sector banks, Scheduled and Non-
sa}tllks, Struc;unkre ot}'3 c};mm'ng- meaning, different types of services and products like ATM, debit and
c(r:egi(:l::l:?df phosx;e panking, internet banking, EFT-RTGS and NEFT.
(12 classes) (20 Marks)

£ banker and customer, general relationship, rights and

UNIT-1I ] .
relationship; Definition oI |
Banker —-custf?ar1rl If;nker, Garnishee order. Banking Ombudsman Scheme.
th the banker- fixed deposit account, savings account, current account-

obligations O )
Customers’ account wi
opening and operation o

idelines
(S}:;cieal types pank custome
stock Company-

f savings and current account, account facilities available for NRIs, KYC

rs — minor, illiterate persons, joint account, partnership account, Joint

(12 classes) (20 Marks)

UNIT-HI o
£ bank funds; Liquid assets- significance of liquidity in banking, cash balance, statutory

Employment o
i RBI; Loans and advances- principles of sound lending, types of credit, cash credit

reserve 1in the
system, overdraft, loan system; Pledge, hypothecation and mortgage, collateral security

UNIT-IV (12 cl

- . asses) (20 M

Negotiable Instruments.- Definition, features, types of negotiable instruments,) gloldera;lx(lsg holder i
due course, payment In due course; endorsements- meaning, kinds; crossing of cheque- ty;e,lsn

. ) b L > i

UNIT-V
(12 classes) (20 Marks)

Eankjngfi?gulatlon Act; requirements as to minimum paid-up capital and reserves constitution of

e . . . ’

—F Mirectors. loans and advances, licensing of banking companies, accounts and audit, powers
o b

21 — X mnamnwr



Entrepreneurship (Major 2)

Credit: 4
Total Marks: 100

Course Name:

gXlsting based syllabus: UGCBCS
ourse Level: 300 to 399

Contents:
neurship

Unit 1: Introduction t0 Entreprenct’ . .
nd importance of entrepreneursth; Creative behavior; Evolution

Concepts, traits, determinants a (
of entrepreneurship— theories end thoughts, Entrepreneunal eco-syfstem, entrepreneurship and
economic development, barriers to entrepreneurship, Dimensions of entrepreneurship,
el'ltl'epreneurship VvS. intrapreneursmp as Lectures) (25 Marks)

Unit 2: Entrepreneurship an

Role of business
business: their values:
business an Jution.

d Micro, Small and Medium Enterprises
India; The contemporary role models in Indian

| orientations; Conflict in family
(15 Lectures) (25 Marks)

artnership in business, support and sustainability of entrepreneurshi
av d access to finance, marketing assistance, technology, and industriii

Requiremen s . .
accommodation, the concept, role an.d functions of business incubators, Mobilizing resources f
start-up _angel investors, venture capital and private equity fund.(15 Lectures) (25 Mark x
Unit 4: Sources of business ideas and tests of feasibility. rks)
igni of writing th i i
Significance riting the business plan/ project proposal; Contents of business plan/ project
location, layout, operation, planning & control;

proposal; Designing business processes,

e i j

port (various aspects of the project report such as size of investment
t

preparation of project
ket i .
potential may be covered); Project submission/ presentation and

nature of product, mar
appralsal thereof by external agencies, such as financial/non-financial institutions
(15 Lectures) (25 Marks)

d its reso
Unit 3: Public and privaté P
t ailability an

Suggested Readings:
Kuratko and Rao, Entrepreneurship: A South Asian Perspective, Cengage Learning

21.
22. Bobert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, McGraw Hill
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cGraw .11 Educations 6 ed.

1
1';. Sushma Arora, B s
19' ‘Akhileshwar thak_ e A SPrzcts Of B usiness, ! .
> C Tulsian & d arat Tulsialt Busiuess Law, cGra 111Educatton
. sl S siness Laws e Books pvt. Ltd., New Delhi

20. Sharma, J.P- and
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hes of 187 to business transactions
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Course objective: o ga?
: re ted matters. :
arners will be able to:
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Omcom'ndividuals a1 : g and qw in an economic and social context.

business law to !

ap reciate the relevance of

ity, apara_jeeta@yahoo.com
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Name of the Designer:




A

mentals of Financial Management (Major 4)

Course Name: Funda
4th Semester
Credit: 4
Marks: 100

Existing based syllabus: UGCBCS
Course Level: 400 to 499

CONTENTS
me value of money, Risk and return

Unit 1: Introduction i
: . +ive of Financial Management, Ti ne

I\'Iature,’ scope ?D?X:;:fg;’i cing odel), Valuation of securities — Bonds and Equities
(including Capita (12 Classes) (20 Marks)

. oS
Unit 2: Investment Decisio Cash flow Estimation, Payback Period Method, Accounting Rate

. .o Process, C
The Capital Budgetin® trg,alue (NPV), Net Terminal Value, Internal Rate of Return (IRR),
k — Certainty Equivalent Approach and Risk-

Net Presen ] :
l?‘foléfatggz;y Index, Capital budgeting under Ris
Adjusted Discount Rate. (12 Classes) (20 Marks)
Unit 3: Financing Dec1smr:ns . N
d Financing Deciston: Sources of long-term financing Estimation of

Cost of Capital an \ >
components of cost of capital. Methods for Calculating cost of equity capital, Cost of Retained
Debt and Cost of Preference Capital, Weighted Average cost of capital

Earnings, Cost of
(WACC) and Marginal cost of capital. Capital structure —Theories of Capital Structure (Net
Income, Net Operating Income, MM Hypothesis, Traditional Approach). Operating and financial

leverage, Determinants of capital structure (12 Classes) (20 Marks)
Unit 4: Dividend Decisions

Theories for Relevance and irrelevance of d
stock dividends; Dividend policies in practice

Unit 5: Working Capital Decisions
. PO TSR ey | 1
il the rick-retirn trade off. sources of short-term finance, working

ividend decision for corporate valuation; Cash and
(12 Classes) (20 Marks)




FULUICYO allu wJpriweisy = =77
Mechanism and settlement, Open Investment and Trading Volume.

Unit 4: Operation Management (10 Classes) (15 Marks)

Structure of Investment Company - Front Office, Middle Office Back Office/O i :

. . . . s > perations; O

Relationship - Clients - extfamal anc! u}ternal, Retail Clients, Institutional Clients Counterpalzte-ratlons
other intermediaries, Market Regulators and Associations. ’ ies and

Suppliers; Banks and
Unit 5: Data Management (08Classes) (15 Marks)

Cionificance of Data Management, Reference data and Types of Reference Data

- & e e~ Nnto



Course Name: Insurance (Major 6)
Credit: 4
Total Marks: 100
4th Semester

Existing based syllabus: UGCBCS

Course Level: 400 to 499
(10 classes) (15 Marks)

UNIT-I: Introduction
Definition & Nature of insurance; origin & development of insurance, history of insurance in
India, kinds of insurance, principles of insurance, importance of insurance, insurance and wagering
agreement.
UNIT-II; Life Insurance (10 classes) (15 Marks)
Definition of life insurance, features, benefits of life insurance, procedure for taking life
nomination, assignment and surrender value, revival

insurance policy, kinds of life insurance policy,
of lapsed policy, settlement of claims at death and maturity, items of revenue heads in life insurance

company.
UNIT-III; General Insurance (10 classes) (20 Marks)
India, Fire insurance- need, procedure of taking fire

Development of general insurance in
Ty, procedure of settlement of claims under fire insurance, double insurance, re-
N . PO et e it AlAteama e MIATIAO




Course Name: Cost and Management Accounting (Major 7)
Credit: 4
Total Marks: 100

Existing based syllabus: UGCBCS
Course Level: 400 to 499

Unit - 1 : Cost Accounting: Preliminaries (12 Classes) (20 Marks)
Meaning of cost, costing and cost accounting; objectives and functions of cost accounting; costing
as an aid to management; cost concepts and classification, Relationship between cost accounting

and financial accounting; Cost accounting and Management Accounting; Methods and Techniques
of costing; Concept of cost audit; Preparation of cost sheet.

Unit - II : Accounting for Material, Labour and Overhead (12 Classes) (20 Marks)
Material control concept and techniques; E.O.Q. ABC Analysis and VED Analysis.

Labour cost control procedures; Labour turnover; idle time and over time; methods of wage payment
e i emioars rates.



se Name: Indian Economy (Major 8)
Credit: 4

Total Marks: 100
5th Semester

Cour

Existing based syllabus: UGCBCS
Course Level: 500 to 599

mic Growth and Development: Concept and Measur

v : es of economi

economic development, Human Development Index, Kautily:r?s“jjg;tlfa:ttrlg
(12 Classes) (20 Marks)

India as a mixed economy, India as a

Unit I: Basic Issues in Econo
Development; determinants of
and economic devclopment
:ljnilt' Bivewicw of Indian economy: India as a developing economy,
ualistic cconomy, India as a federal economy, evolution i i : i
Aayog-, Monetary and Fiscal policies with tli,eir implicat?cfn:: g:zzsz:::;g from P(Iflz]mggg Commission to Nt
Unit J1I:Agriculture Se?tor: Agrarian growth and performance in different phases of af:ses) ('2 0 Marks)
pattern , Green Revolution ; White and Yellow Revolution, land reforms 1Fr’1 Ind’s o et Crop
India , tribal agricu}tural practices , production of other allied sectors like horticultur:aat"isct?oPeranve farming fn
mal husbandry, Food Security Issues, Agricultural Marketing, Poﬁztsi:?ttiia;?,uacu];me
(12 Classes) (20 Marks) es of the

, livestock and ani
Government of India for the development of agricultural sector.
the rate and pattern of industrial growth across

Unit IV: Indu;trial Spctor: Phases of Industrialization —
?:Sa,;ta:i,;epiﬂ:;y]r‘;agg;r)r}eﬁsl&cglstriall Poli:i:y 1948, IP Resolution 1956, Industrial Licensing Policy , New
' i . ; s —role and challenges , P bli i ’

d ) and che ges , Pu ic sector — Its ;
lsnt r::tt;l,:l] gl::::e::,ad:is?v;stment , privatization, Public Private Partnershrigle" %f)rlf:r:f{a;ce fmd fef({fms:

o e, T gd' n L erformance of Ind.la’s Foreign Trade and Balance of Pa;/ment 4 E ort 5o 'cifpltal i
perfol ; India an the WTO, Industrialization in North Easter Region- T ?"', it pO!lCleS o
policies, Act East policy, Cross Border Trade, Border Area Development Inst)i,::ﬁ?o(:ls lf(;l;nl;;? lll)ldol;:tlgil:l

NEC

. . . ] . 12 Classe
Unit V: Service Sector: service sector and its role in Indian economy, contri:mtion to ;)at(iiz“l"arks)
exports revenue, a

Income,employment and India’s service revolution, ‘Digital India Mission’ issues and
challenges forIndia’s service sector growth (12 Classes) (20 Marks) Suggested

Readings:

1. Mishra and Puri, Indian Economy, Himalaya

2. P.K. Dhar, Indian Economy _Jts Growing Dimensions, Kalyani Publishers
Indian Economy, S. Chand & Company.

3. Gaurav Dutt and KPM Sundaram, 1 ; .
J. and Desai, p. India: planning for industrialization, OUP, Ch 2.
nce and Policies , Academic Foundation , New Delhi

4. Bhagwati,

5.Uma Kapila (2021), Indian Economy ~ performanc

6. Vinay G.B(2019) [ndian Economy: Oxford University Press
tive of the Indian

economic principles, po

lyze and interpret its dyn

a Publishing House

Economy course is to provide students with an in-
licies, and factors that shape the Indian

Course Objective: The objec
amics and challenges.

depth understanding of the key
economy, enabling them to ana

cators, such as GDP growth,

or Macroeconomic indi
pact the overall performance of

Learning Outcomes:
factors im

|. Students will gain
inflation, and unemployment, 2
1 economy- N

bility to analyze the st

the [ndiat 1 dovel he a
w] eve op .
2. Students ;. such as agriculturc, industry, an

knowledge of the maj
nd understand how these

n of the Indian economy,

ructure and compositio
hend the role of each

d services, and compre
cies implemented by the

ncluding 1 sectors, ¢  agt
tor in the overall cconomic & owth. | o
sec ill b o identify and evaluate the various economic P m .
3. Students wil hc fiscal olicy, monetd policy and trade policy, and assess thelr impact on the
such as ,
ic trends, population dynamic$,

ce of demograph

Gauhati University, commercc@,gauhatl.ac.m

he significal
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Course Name: Micro Finance (Major 9)
Credit: 4
Total Marks: 100
gth Semester

Existing based syllabus: UGCBCS
Course Level: 500 to 599

ture and Scope, Objectives of micro finance, micro

- Meaning and Concept, Na
t, Evolution and characteristics of micro finance, Benefits of micro finance
’

e in India. (12 classes) (20 Marks)

Unit I: Micro Finance
finance and micro credi

Development of micro financ
titutions- Structure of micro finance institutions, various models of micro

Unit II: Micro finance Ins
finance institutions and their functions, sources of fund, credit delivery mechanism for micro credit.
(12 classes) (20 Marks) ’

non-financial services and MFls.
Indian financial sector financial inclusion, micro finance movement

of micro financial services, Role of NABARD for micro finance

Unit IIT: Micro finance in India-
(12 classes) (20 Marks)

in India, demand for and supply
Problems and Prospects of MF in India.
Unit IV: Management of MFIs- Fund Mana i
gement, Various types of risk i i
rlrﬁnagelzem’ Performance Management- measurement of operational efﬂcilenc ;. I\:IiFIS e 'ﬂ‘fell'
pact ssessment and Social Assessment of MFIs. (12 classes) (goal?/l lI:n))ducmlty’
arks

Unit V: Legal and Regulatory Framework for Micro Finance, Need for Regulation of MF and MFI
5,

Various Laws governing MF activities in India, The Cooperative society Act., The RBI Act, Th
Finance Institutions (Development and Regulation) Bill 2’012e

Banking Regulation Act, The Micro
(12 classes) (20 Marks)
Suggested Books:
1. Micro Finance. Perspectives and Operations, [IBF, Macmillan, 2009.
2. Micro Finance—Redeﬁning the Future, V. Somnatl'_n, Ex.cel Books.
3. Fundamentals of Micro Finance, D.Das and R Tiwari, Global Publishing House, Guwahati
India). . .
(. ) Understanding Micro Finance D. Panda, wiley India Pvt. Ltd., 2009.
5. The Economics of Microfinance rmeljdr Z, Beatriz, Mf)rduch and Jonathan, PHL
6. Micro Finance: Impacts and Insight; Rajgopalan S and Nirali Parikh, ICFAI Press.

f the microfinance course is to provide students with a

e: The objective 0
inciples, practices, and impact of microfinance in promoting

nderstanding of the pr
lleviating poverty.

Course Objectiv
comprehensive u
financial inclusion and 2

e students will be able to analyze the role of

t 1 - Alallanasc
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al services.
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riiialivial Iwl viwvwo

fund based financial services —non fund based financi
(12 classes) (20 Marks)

UNIT II:
Leasing and Hire purchase —concept and evolution —features —types of leasing and Hire purchase —
_distinction between leasing and Hire purchase —leasing companies in India.

advantages
UNIT IIL: (12 classes) (20 Marks)
Merchant Banking meaning; nature and scope —functions —evolution of merchant banking and growth
in India

(12 classes) (20 Marks)

UNITIV: _meaning and characteristics; advantages —Forms of MF -Types —working mechanism

Mutual funds
of Mutual F unds
(12 classes) (20 Marks)
UNIT V: financial services _venture capital; depository system, broking and portfolio
n

Innovations i
management Services.

rvices by Vasant Desai, Himalaya Publishing House.
ata McGraw Hill.

Pearson Education, New Delhi.

cGraw Hill, New Delhi.

adings:
Suglg.e Stlfi(xllalrf:ial M%irkets & Financial S¢
2. Financial Services, M.Y. Khal?, T
3. Bharati Pathak: Indian Financial Systen;\;I
4. LM. Bhole: Financial Markets & Tata
familiarize students with various financial services and their role in facilitating
g customer needs.

Y La alla tn aceece different financial

e: To

Course objectiv '
diation and meetin

financial interm¢e



International Business (Major
12)6'" Semester
Credit: 4

Total Marks: 100

Course Name:

based syllabus: UGCBCS

Existing
Course Level: 600 to 699
Unit 1: (12 Classes) (20 Marks)
Introduction to International Business: Globalization and its importance in world economy;
business: Complexities of international

g- .- . . .
Impact of globalization; International business vs. domestic

business; Modes of entry into international business.
| and foreign environments and their components

h. International Business Environment: Nationa
- economic, cultural and political-legal environments
Unit =11 (12 Classes) (20 Marks)
e — an overview (Classical Theories, Product Life Cycle theory,

Theories of International Trad
nal Competitive Advantage); Commercial Policy Instruments - tariff and non-tariff

pact on trade, types of tariff and non-tariff barriers (Subsidy, Quota and

f payment account and its components.
d Arrangements: WTO — Its objectives, principles, organizational

f other organizations — UNCTAD, Commodity and other trading

Theory of Natio
measures — difference in Im

Embargo in detail); Balance of
h International Organizations an

st.ructure and functioning: An overview 0
agreements (OPEC).

it —I11 .
. Regional Economic Co-0per
Nor:li America an

(12 Classes) (20 Marks)
ation: Forms of regional groupings; Integration efforts among
g - d Asia (NAFTA, EU, ASEAN and SAARC). .
countries 111 Europ€, &7 .2| Environment: [nternational financial system and institutions (IMF and
Intematlonal F mnncmd Functi0n5)4 Foreign exchange markets and risk management; Foreign

: caetives an . . .
World Bank - Objectiver . . . estment in Indian perspective
- 1 ows: Foreign 1n (12 Classes) (20 Marks)
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Course Name: Operations Research in Business (Major 13)
Credit: 4
Total Marks: 100
Existing based syllabus: UGCBCS
Course Level: 600 to 699

Unit I. Introduction to Operation Research: Evolution of Operation Research, Nature and
characteristics of O.R, phases of O.R, methodology of O.R, Operation research model, role of
computer in Operation Research. (12 Classes) (20 Marks)

Unit II: Linear Programming: Concept of Linear Programming, Uses and limitations of Linear
Programming, Formulation of L.P problems, Concept of slack variable, Procedure of Graphical
Method, Simplex Method (solutions of L.P.P. up to 3 iterations) Maximization Problems. (Simple
problems related to commerce and business) (12 Classes) (20 Marks)

Unit III: Inventory Control, concepts and benefits of inventory control, Different types of costs in
. g tol system, Formulation and solution of Economic order quantity (EOQ) model, selective
'mventog control techniquies (ABC Analysis and VED Analysis) (12 Classes) (20 Marks)

inven

f Replacement: Replacement Problem, Replacement of items whose maintenance
Unit ;V: SIUd?/ ?‘1] tiiu‘ and the value of money remains same during the period, Replace_*mer?t of
cost 1ncreases Qlt;naﬂt‘c cost increases with time and the value of money also changes with time,
: > main
jtems whose

| > (12 Classes) (20 Marks)
selection of best itcm (m:chine) amongst tw

.t: basic differences between PERT ancfi'CPM, phases ‘of project
Unit V: Project Man:](_lr-a.ncn ; k. rules for network construction, critical path.analysxs, FI(_)at of
management, PERT / Cl -‘_\"I.nelml;(;rths project scheduling with uncertain activity times (only simple |
an Activity and ;Evcn‘t, ,(l”cllZZ) ’ (12 Classes) (20 Marks) l’j
numerical examplcs arc

: S Manmohan
Recommended bOOkS]. 9th Edition Kantiswarup, Gu%EahP.ﬁ. ;\& i,n;ltfl;fclﬂz?f & Sons Man
i 1 - dition, Taha H.A.,
19. Operations Researc A introduction 6th E £
Ogerations Researc]; i[:\-i]hg}zues for Management 7th Edition, Kapoor V.K., Sultan Chand &
tions Research lve
- it ti Swarup, Gupta P.K. & Sultan Chand & Sons
Sons o+, Edition, Kanti ? e ¥ Sharmia
T cory and Applications 4™ Edition, J. ha
il
- (roduce students to the principles and techniques of operations research and
iective: To mir ; blems.
COWSG Oi?gilio:q in solvine complex business pro
their app | d of the course, students will be abl.efto apj;lydqu.allltitative glosiels and
. me: By the en iness operations, make informed decisions, and improve
Learning 0utco , analyze busine

n techniques ' ness in a variety of operational contexts.
Ive

imizatio _
optimizat el

overall efficiency

uhati University, mahuya8@gmail.com
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Course Name: Treasury & Risk Management (Major 14)
Credit: 4
Total Marks: 100
6" Semester
Existing based syllabus: UGCBCS
Course Level: 600 to 699
Unit 1: Overview of Financial Markets 15 Classe
Money Marke.tt Instruments of Money Market, REPOS, Types of (Interest Rge C(Qzuf)tlz\:f?ol;:;s')Fi d
Income Securities, Capital Market Securities; Derivative Market; Foreign Exchange Market- ,Natfle
and chpe, Structure of Foreign Exchange Market, Players in the Forex market. S ot and F I:;
mechanism, Swaps, outright deals and their operations. e orvar

Unit 2: Treasury Management . (15 Classes) (25 Marks)
Meaning, Objectives, Significance, Functions and Scope of Treasury Management, Relationship
between Treasury Manag - ient and Financial Management; Role and Responsibilities of Chief
Finance Officer/Treasurc:. ools of Tre_asmy Management; Internal Treasury, Risk Analysis- Interest
Rate Risk, Value at Risk nd Forex Risk; Integrated Treasury Management- Cost Centre and

ProfitCentre.
|

el -es Functions (15 Classes) (25 M k
- trol and Rcoolation of Treasury ( ( arks)
Unit 3i go:trol Regulatic . Supervision and Control of Treasury Operations, Internal and External
Internal Co ) I'T in Treasury Management- Negotiated Dealing System, Trading

: o,
Audit, Role of RBI, Rolc Through Process, Settlement and Custody, Accounting Valuation and

Platforms/systems, Stri:

Elimination of Exposurc: I
(15 Classes) (25 Marks) |

Unit 4: Risk Mana{gemcn'f pes of Risks, Risk Management Process, Risk Mgasurement and- N «
Meaning of Risk, Dilfcre: [}‘Plc Exposure Analysis, Risk Management Techniques, Asset Liability
sk BX

s Iculatior.
Control- Risk ca - =
Management; Risk Nanao aentin Ba

Suggested Readings:

Wiley.
sment, Steve M. Bragg,
Treasury Mances tanagement in Banks, IIBF, Taxman.

asury and Ris! :
Tre‘zﬁu inra!s of & Management, Paul Hopkin, I.RM .
Funk ]’1:; gr_-mc ., Banks, S Singh and Yogesh Singh, Excel Books.
Ris anagemc! i

Risk Managemei: . [IBF, Macmillan.

MR we e

ith the knowledge and skills necessary to manage treasury
s with

W sqrei student th iy

Course objective: 1o < ~ial risks within an organization
b ¢ able to understand treasury management

l

functions and mitigate I
ment strategies, and utilize financial

<. students will b
. jcome: By the | of the coms]c, § ' anagé
Leammg ol 0SS j"m;u | risks, de\fF op ¥
practices, asScs J risk mitigation.

instruments for hedging
i i 7gu ail.com
tra Gauhati University, skm?2
atra,

i o)
No. of Contact Clasm‘s.k( . il
DeSigner Name: Prot. 5.




Course Name: Marketing of Services (Major 15)
Credit: 4
Total Marks: 100

Existing based syllabus: UGGCBCS

Course Level: 600 to 699
(15 classes) (25 Marks)

Unit: I
Introduction; Service Sector, growth of services, state of services, nature and characteristics of

services, challenges of int..ngibility, need for marketing.

(15 classes) (25 Marks)

Unit: II
; ; : T g
‘iuct, price, place, promotion; service distribution strategy, Franchising
bl g=1}

Service marketing mix; pro
participants, service procc-s.
(15 classes) (25 Marks)

Unit: 11
Service system and customer behaviour; front office, back-office operation system, service

delivery system, need to know customer, customer as a decision maker.

Unit: IV | . (I5 classes) (25 Marks)

Service decision process: need for new services, information search, service evaluation pre and
- . - - 2

post purchase behaviour, Marketing of Health Services, Tourism, Insurance & Banking.

Suggested Books:
a Mohana Rao, Pearson Education, New Delhi

Services Marketing- K. Ram
Textbook of Marketing of Services: The Indian Experience- Nimit Chowdhary, Macmillan

Publishers India
Service Marketing, Text ¥ Cases, Harsh Verma, Pearson. . _
Service Marketing, Pcopl . Technology, Strategy- Lovelock, Wirtz, Cpattexjee, Peal-son,

Service Marketing, Intcerating Customer Focus AcCross the firm, Zeithaml, Bitner, Gremler,

Pandit.
h a comprehensive understanding of the unique

iective: To provide students wit > und . :
Course objectiv I d develop their ability to design and implement

characteristics and challenses of marketing services an
s for service-based businesses.

effective marketing strofe
end of the course, students will be able to analyze service marketing

- vice marketing plans, apply service-specific marketing techniques, and

Learning outcome: By '
\ nage service offerings to meet customer needs and preferences.

environments, develop s
effectively promote and n

act Classes: 00 ) ) .
b : 1 Borah, Dr. Saptadweepa Shandilya Gauhati University,

; ame: Dr. An
Designer Namc: ; 4
an argla ht@omnil.com. 1 tshandilya@gmail.com




