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BCM-AE-1014: BUSINESS COMMUNICATION

Marks: 100 Credit: 4

Objective: To equip students of the B.Com (Hons.) course effectively to acquire skills in
reading, writing, comprehension and communication, as also to use electronic media for
business communication.

Contents:

Unit 1: Introduction:

Nature of Communication, Process of Comniunication, Types of Communication (verbal &
Non Verbal), Importance of Communication, Different forms of Communication

Barriers to Communication Causes, Lingutstic Barriers, Psychologicai Barriers,
Interpersonal Barriers, Cultural Barriers, Physical Barriers, Organizational Barriers

nit 2: Business Correspondence:
Letter Writing, presentation, Inviting quotations, Sending quotations, Placing orders,
(nviting tenders, Sales letters, claim & adjustment letters and social correspondence,
Memorandum, Inter - office Memo, Notices, Agenda, Minutes, Job application letter,
preparing the Resume.

Unit 3: Report Writing:

Business reports, Types, Characteristics, [mportance, Elements of structure, Process of
writing, Order of writing, the final draft, check lists for reports.

Unit 4: Vocabulary:
Words often confused, Words often misspelt, Common errors in English.

Unit 5: Oral Presentation:

Importance, Characteristics, Presentation Plan, Power point presentation, Visual aids.

W by =~

6.

Suggested Readings:

Bovee, and Thill, Business Communication Lssentials, Pearson Education

Shirley Taylor, Communication for Business, Pearson Education

Locker and Kaczmarek, Business Communication: Building Critical Skills, McGraw Hill
Education

Herta A Murphy, Herbert W Hildebrandt, Jane P. Thomas, Effective Business
Communication (SIE), McGraw Hill Education

Dona Youny, Foundations of Business Comiaunication: An Integrative Approach, MeGraw
Hill Education

Raymond V. Lesikar, Marie E. Flatley, Kathryn Reniz, Paula Lentz, and Neerja Pande,
Rusiness Communication: Connecting in « Digital World (SIE), McGraw Hill Bducation

Note: Latest edition of text hooks may be used.
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COM-RC-1026: FINANCIAL ACCOUNTING
Marks: 100 (Theory: 80 and Lab Practical:20)
o o - Lectures 65
O.bject‘lves: The quectlve of this paper is to help students to acquire conceptual knowledge of the
Financial Accounting and to impart skills for recording various kinds of business transactions ]

Course OQutcome:

Students will be able
1. to examine the qualitative aspect of the published financial statemients and to analyse these

statements in the light of applicable accounting standards;

to apply basic knowledge on computerized accounting in preparing accounts;
to prepare final accounts of non-corporate entities; ,
to prepare accounts of some other forms of business.

E el

CONTENTS

Unit 1: Theoretical Framework Lectines &

information system, the users of financial accounting information and their

aracteristics of accounting, information. Functions, advantages and
: ges

Branches of accounting. Bases of accounting: cash basis and

i. Accounting as an
needs. Qualitative ch
limitations of accounting.

accrual basis.
ii The nature of financial accounting principles @ entity, money measurement, going concern,

cost, realization, accruals, periodicity, consistency, prudence (conservatism), materiality and

full disclosures.
) iii. Accounting Standards: Concept, needs and objcctives; procedure for issuing Accounting

Standards in India. Salient features of First-Time Adoption of Indian Accounting Standard
(Ind-AS) 101. Salient featurcs of Indian Accounting Standards Ind AS 1, 2, 16 and AS 9.

[nternational Financial Reporting Standards (IFRS): - Need and procedures of Issue.

Unit 2: Computerised Accounting System T ——

sed Accounting Systems: Meaning, components, and advantages, Difference

between manual and computerised ac;mnting, Various types of Accounting
packages/software and their advantages and disadvantages: Tally 9 and its features, workini
on TALLY. Simple practical Problems (Lab work) (Lab work -10 and Thcoryc:

6)
Unit 3: Measurement of Rusiness Income

Computeri

Lectures 16

ess income-Net income, Application of accounting period continuity
, b
g concept in the measurement of net income. Objectives of

i Measurcment of busin
doctrine and matchin
measurement.

ii. Capital and revenue expett

iii. Revenue recognition:

iv. Inventory Valuation:

ditures and receipts
Recognition of income and expenses as per AS 9
Meaning and Significance.




Unit 4: Final Accounts Lectures 16

Preparation of financial statements of non-corporate business entities: Sole proprictorship and

Partnership firms.
Unit 5: Hire-Purchase, Instalment Systems and Branches: Lectures 16

i) Accounting for Hire-Purchase and Instalment Systems: Meaning, features, advantages and
;) dgZC8 ¢
disadvantages of Hire Purchase and Instalmeat Systems, Rights of Hire Purchaser and Hire Vendor
Journal entries and preparation of ledger accounts excluding default and repossession.

ii) Accounting for Branches: Meaning, Needs and Objectives of Branch Accounting. Systems of
dependent Branch Accounting and their Accounting Treatments (Only debtors system, stock and

debtors system).

Note: Practical (with computer) in Computerised Accounting System (Unit 2)

WILL be compulsory
| Examination Scheme for Computerised Accounts: 6 marks will be included in '

iQuestion Paper and 10 marks for Practical with computer. The practical

| examination will be for 1 hour. \
| Thus, the Theory Exam shall carry 70 marks

Suggested Readings:

2. Charles T. Horngren and Donna Philbrick, /ntroduction to Financial Accounting, Pearson
Education.

3. J.R. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Backs, N

4, M.C.Shukla, T.S. Grewal and S.C.Gupta. Advanced Accounts. Vol.-I. S. Chand & Co., New
Delhi.

5. B. B. Dam, H C Gautam and others, Financial Accounting, Gayetri Publications, Guwahati

6. K.R.Das & K. M. Sinha. Financial Accounting

7. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting.
Delhi. _

8. Deepak Sehgal. Financial Accounting. Vikas Publishing H House, New Delhi.

9. Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, [nternational Book House

10, Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning.

11. Tulsian, P.C. Financial Accounting, Pearson Education.

12. Compendium of Statements and Standards of Accounting.
Accountants of India, New Delhi

Note: Latest edition of the text books shouid be used.

ew Delhi.

Vikas Publishing House, New

The Institute of Chartered
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COM-RC-1036: BUSINESS ORGANISATION AND MANAGEMENT

Duration: 3 hrs. Marks: 100 Lectures: 65

Objective: The course aims to provide basic knowledge to the students about the

organisation and management of a business enterprise.

Contents

Unit 1: Foundation of Indian Business Lectures: 13
Manufacturing and service sectors; Small and medium enterprises; Problems and government
policy. India’s experience of liberalisation and globalisation. Technological innovations and skill
development. ‘Make in India’ Movement. Social responsibility and ethics

Emerging opportunities in business; Franchising, Outsourcing, and E-commerce.

Unit 2:Business Enterprises Lectures: 13

Forms of Business Organisation: Sole Proprictorship, Joint Hindu Family Firm, Partnership
firm. Joint Stock Company, Cooperative socizty; Limited Liability Partnership; Choice of Form
of Organisation. Government - Business Interface; Rationale and Forms of Public Enterprises.
International Business. Multinational Corporations.

Unit 3:Management and Organisation
The Process of Management: Planning; Decision-making; Strategy Formulation.
(rganizing: Basic Considerations; Departmentation — Functional, Project, Matrix and
Network; Delegation and Decentalisation of Authority; Groups and Tearns.

Unit 4:Leadership, Motivation and Control ‘ ‘ |
Leadership: Concept and Styles; Trait and Sﬂ:ua{zonat ’l.‘neory O'f}eadel‘shlp.

Motivation: Concept and Importance, Maslow 1\{"364 t‘-[lel’ilf‘«‘h}’ Theory; Herzberg Two Factors
Process and Barriers; Control: Concept and Process.

Lectures: 13

Lectures: 13

Theory. Communication: |
Unit V: Functional Areas of Management
T Lectar
a es: 13 Marketing Management: Marketing Concepts Marketing Mix; Product Life Cycle; Pricing
2 =}

Policies and Practices
Financial Management: C
Debentures, Venture Capt
ITuman Resource Managemen
Employee Relations.
S e ganisation dl

oncept and Objectives; SOUFCes of Funds — Equity Shares,
tal and Leasc Finance. Securities Market, Role of SEBL.
t- Concept and Functions; Basic Dynamics of Employer -

Kaul, V.K., Business Or 1d Management, Pearson Edpcatioq, New Delhi

» Vo ”[-“,N B S Organisation and Management, Sun India Publications, New Delhi.
Chhabra, 1. .,d . Business Organisation, Mayur Paperbacks, New Delhi

Gupta CB, Mo ?” h LEccenfif-‘[-? of Management, McGraw Hill Education.

Koontz and wel"n-;g‘();"k’””iz atiO;f and Management, McGraw Hill Education.

Basu, C.R, Bubzzzjbh dl;‘ Heather Clark; Organisation and Management, Cengage Learning
Jim, Barry, John Chatiee® » of Management, Excel Books .

B-i . Slllgll Culd a‘\.i 12 1 E.;ée “cl!ﬁ
<.S! ._,! 5 1

Press, New York.
nd Manab T haku

X NA U AW~

Gene 4 r; Management Today: Principles and Practice; Tata
9 Burton GeNc < .
' 11 New Delbt.

aw Hill, New e ok o
0 ]\GAC? Mm?c;UC‘f”i’”f principles and Application, Cengage
. Grifhn, g™

of the above books may be used.)

atest Editions

Learning (Note: L
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COM-R{C-2026: BUSINESS LAW
Duration: 3 hrs. Marks: 100 Lectu 6
res: 65

- Ob!ectwe: The objective of the course is to impart basic Erignvisdae ofthe i
. business legislation along with relevant case law. = portant

| Contents:

‘- Unit 1: The Indian Contract Act, 1872: General Principle of Law of Contract
13 Lectures

|
| a) Contract — meaning, characteristics and kinds

"’\ b) Essentials of a valid contract - : . L
Pl BT ity o Objectsc-)ffer and acceptance, consideration, contractual capacity,
| ¢) Voidagreements

bl d) Discharge ofa contract —
2) Contingent contracts

f) Quasi - contracts

modes of discharge, breach and remedies against breach of contract

jan Contract Act,1872: Specific Contract 13 Lect
ctures

Unit2: The Ind
mnity and Guarantee

a) Contract of Inde
by Contract of Bailment
¢) Contract of Agency

ods Act, 1930 13 Lectur
meaning and difference between sale and agreement to sell -

Unit 3: The Sale of Go
a) Contract of sale,
b) Conditions and warranties
¢) Transfer of ownership in goods including sale by anon-owner

d) Performance of contract of sale
¢) Unpaid seller — meaning, rights of an unpaid seller against the goods and the b
> in uyer.

Unit 4: partnership Laws {3 T.a0
A) The partnership Act, 1932 ectures
Nature and Characteristics of Partnership
chistration of a Partnership Firms
Types of Partners
Rights and Duties of Partners
Implied Authority of a Partner
Incoming and outgoing Partners
_ Mode of Dissolution of Partnership
B) The Limited Liability Partnership Act, 2008
; galient Features of LLP
Differences between LLP and Partnerst i
¢) LLP Agreement, iy LAE Bg-Sampany
d) Partners and Designated Partners
[ncorporation Document
f) [ncorporation by Registration
rtners and their Relationship

QTG MO TP

~©

g) Pa




nit5 (A): The Negotiable Instruments Act 1881 13 Lectures
a) Meaning, Characteristics, and Types of Negotiable Instruments : Promissory Note, Bill of

Exchange, Chequc
b) Holder and Holder in Due Course, Privileges of Holder in Due Course.

¢) Negotiation: Types of Endorsements
d) Crossing of Cheque
¢) Bouncing of Cheque

5(B): Right to Information Act 2005: Important definitions, object, scope, obligation of public

authorities under the act; rights for obtaining information; disposal of request, information
commission, appeal and penalties.

Suggested Readings:

L,

2. Avtar Singh, Business Law, Eastern Book Company, Lucknow.

3. Ravinder Kumar, Legul Aspects of Business, Cengage Learning

4. SN Mazaheshwari and SK Maheshwari, Business Law, National Publishing House, New Delhi.
5. Aggarwal S K, Business Law, Galgotia publishers Company, New Delhi.

6. Bhushan Kumar Goyal and Jain Kinneri, Business Laws, International Book House

7. Sushma Arora, Business Laws, Taxmann Pulications. !

8 Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6 ed.

|sian, Business Law, McGraw HillEducation

9. P C Tulsian and Bharat Tu
Business

16 Sharma. J.P. and Sunaina Kanojia, Laws, Ane Books Pvt. Ltd., New Delhi

Note: Latest edition of text Dooks may be used.

M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House, New Delhi.
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COM-RC-2036. BUSINESS MATHEMATICS AND STATISTICS
Marks: 100

Lectures: 63

Objective: The objective of this course s to familiarize students with the applications of mathematics and

statisti . . : i )
atistical techniques in business decision-making.

Part — A: Business Mathematics (30 Marks)

gmt 1 Matrices Lectures: 7
efinition of a matrix. Types of matrices; Algebra of matrices. Calculation of values of determinants up to
s linear equations involving three variables

ﬂ“rd order (Properties are excluded); Solution of Simultaneou
y Cramer’s Rule; Applications of matrices O solution of simple business and economic problems

Unit 2: Differential Calculus

Ms‘ithematical functions and their types — lincar, quadratic, polynomial; Concepts of limit and continuity of
anturlction; Concept of differentiation; Rules of differentiation — simple standard forms like derivatives of
b ] e:‘ and logx. Applications of differentiation in marginal analysis in cconomics and business problems
relatmg to cost, re\;‘enue and proﬁt funciions.

Unit 3: Basic Mathematics of Finance

& Concepts of Simple and compound interest-
b. Time and work; simple ¢ases

C - . ' N
' Ratio and proportion; Sim le cases .
P ’ Pizz rt — B: Business Statistics (50 Marks)

Lectures: 8

Lectures: 11
solution of related problems

Lectures: 12
netic mean, geometric mean and harmonic mean: uses and
dian. Partition values - quartiles, deciles, and percentiles.
uactile deviation and mean deviation; Yariance and

&2&31 Uni-‘variate Analysis
s of Central Tendency incl |
applications to business probler; MO and me
Measures of Variation: absolute and relative. Range. g
tandard deviation: calcutation and pro

E;I:;;% _B_i—variate Anglysis N
Speane L"}e&r Correlation Analys1s:
Simplnaﬂ s rank correlation (Tied rank
COrre‘l.{.t Linear Regression {\nz_tlysns-. R
adlion and regression cocfficients; Dif

‘[\jlnlrt 3 Time-based Data: Index Numbers 41
;vzdn.mg and uses of ir.ldex num
rage of relatives — Simple and

uding arithi

perties.
Lectures: 12

Vieaning and measurement. Karl Pearson's co-efficient and

33 o?

k 18 excluded)

Regression

ference betwee

.Series Analysis Lectures: 15

Consiruction of index numbers: Aggrsgative and

equations and estimation. Relationship between
n correlation and regression.

1 Time

L pelative

bers; price Pt ol - ;

Jwai’o}ited (Laspw}"ejsv Paachi’s and Fisher’s Indices are to be included

wio . el

| B e Limit of Index number.

Only), Constructi f consumer price Ind1ce> Luﬂ‘;anon . Ty docies Bindi 1 ;

“om £0C 1ap. 9 GO et uitiplicative models; Trend analysis: Finding trend by moving
Ponents of time series; additive : ple of least squares.

. - ; o line using prillCi
erage method and Fitting Of lin nd It e

ear ti€
Suggested Readings:

Himalaya publishing House.

1 tics
.K.Si (siness Mathemaite: T el "
y j‘ L 5'1 tals of Statistcs, Himalaya Publishing House.
3 S.C. Gupta, ‘J"”?d‘ﬂ”nen”él;pm Flementary atistics, Sultan Chand and Sons, New Delhi.
4 S.P. Gupta and A I'Cham; | Problems of Statistics, Schaum’s Outlines Series, McGraw Hill Publishing
5 1 2 [4 4
Co. M.R. Spiegel, Theory ¢ .
5 s el qumﬂﬂticg. padmalochat Hazarika, S. Chand and Company Limited, New
4 A Tex ¢ of Busines g
Delhj ext Book of e B
6. y Gtatistics padmalochan Hazarika, §. Clend 3t LOmpany Limited, New Delhi.
' A Text Book of Business >~ SE1%
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COM-RC-3016: Company Law
Marks: 100 Credit: 6 Lectures: 65

Objective: The objective of the course is to impart basic knowledge of the provisions of the Companies Act

2013. Case studies involying issues in company law are required to be discussed.

UNIT 1: 15 Lectures

Introduction — Administration of Company Law [including National Company Law Tribunal (NCLT),

National Company Law Appellate Tribunal (NCLAT). Special Courts]; Characteristics of a company; lifting of
corporate veil; types of companies including one-person company, small company and dormant company;
association not for profit; illegal association; formaticn of company, on-line filing of documents. promoters,
their legal position, pre-incorporation contract; on-line registration of a company.

UNIT 2: 15 Lectures

Documents — Memorandum of association, Articles of association, Doctrine of constructive notice and indoor
management prospectus-shelf and red herring prospectus, Misstatement in prospectus, GDR; Book building;
|Issue, ailotment and forfeiture of share, Transmission of sharss, Buyback and provisions regarding buyback;
Issue of bonus shares.

INIT 3: 15 Lectures
Management: Classification of directors, women directors, independent director, small sharcholder’s director;
1Digqua]iﬁcations, director identity number (DIN); Appointment; Legal positions, powers and duties; removal
of dicectors; Key managerial personnel, managing director, inanager;

‘Moetings of shareholders and board; Types of meeting, convening and conduct of meetings, postal ballot,
conferencing, e-voting; Committees of Board of Directors

meeting through video 1 ‘
omination and Remuneration Committee, Stakeholders Relationship Committee,

Audit Committee, N
Corporate Social Responsibility Commuittee.
UNIT 4: 10 Lectures
Dividends, Accounts, Audit- Provisions relating tc payment of Dividend, Provisions relating to Books of

Account, Provisions relating to Audit, Auditors' Appointment, Rotation of Auditors, Auditors’ Report,

Secretarial Audit.

UNIT V: 10 Lectures

= Winding Up - Concept and modes of Winding Up.

Insidar-Trading, Whistle-Blowing — Insider-Trading; meaning and legal provisions; Whistle- blowing:

 Concept and Mechanisim.

3 AI}

| Suggested Readings:

1. MC Kuchhal, Modern Indian Company Law, Stri Mahaveer Book Depot (Pubiishers),
Delhi. |
‘2. GK Kapoor and Sanjay Dhamija, Company Law, Bharat‘Law House, Delhi.
!3. Anil Kumar, Corporate Laws, [ndian Book House, Delhi
14. Reena Chadha and Sumant Chadha, Corporate Laws, Scholar Tech Press, Delhi.
5. Avtar Singh, Introduction to Company Law, Ea:?‘lt-:m Book Company

6 Ramaiva, A Guide to Companies Act, LexisNexis, Wadhwa and Buttersworth.

7. Manual of Companies Act. Corporate Laws and SEBI Guideline, Bharat Law House. New
Delhi,. , s

8. A Compendium of Companies Act 2013, along with Rules, by Taxmann Publications.

9 Gower and Daviés, Principles of Modern Company Law, Sweet & Maxwell

10. Sharma, J.P. An Easy .4ppmadz to Corporate Laws, Ane Books Pvt. Ltd., New Delhi

Note: Latest edition of text books may be used.




COM-RC-3026: Income Tax Law and Practice

Ma : H'
rks: 100 Credit: 6 Lectures: 52, Practical lab 26

knowledge and equip students with application of principles and

Objective: To provide basic
961 and the relevant Rules.

provisions of Income-tax Act, 1
10 Lectures

Unit 1: Introduction
Basic concepts: Income, agricultural income, person, assessee, assessment year, previous year
b4 3

gross total income, total income.
Residential status; Scope of total income on
under section 10

the basis of residential status Exempted income

Income under different heads-1 18 Lectures

Unit 2: Computation of
Income from house property

Income from Salaries;

Income under different heads-2 10 Lectures
siness or profession; Capital gains; Income from other sources

{ | Unit 3: Computation of
/ ' Profits and gains of bu

Unit 4: Computation of Total Income and Tax Liability 14 Lectures
Income of other persons included in assessee’s total income; Aggregation of income and set:off and
carry forward of losses; Deductions from gross total income; Rebates and reliefs

me of individuals and firms; Tax liability of an individual and a firm;

Computation of total inco
Five leading cases decided by the Supreme Court

, Unit 5: Preparation of Return of Income Practical Lab 26
Filing of returns: Manually, On-line filing of Returns of Income & TDS; Provision & Procedures of

Compulsory On-Line filing of returns for specified assesses, Permanent Account Number (PAN).

Note:

1. There shallbe 2 practical examination of 20 Marks on E-filling of Income Tax Returns
using a software utility tool. The student is required to fill appropriate Form and
generate the XML file.

r Lectures + one Credit hr. (Two Practical Periods per

2. There shall be 4 Credit Hrs. fo on
week per patch) for Practical Lab + one credit Hr for Tutorials (per group)
3. Latest edition of text books and Software may be used.

Suggested readings:
: 1. Singhania, Vinod K.
- Edition. Taxmann Publ
" 2. Ahuja, Girish and Ravl Gupta. Sys
Delhi.
Journals .
| 1. Income Tax Reports. Company Law Institute of India Pvt. Ltd., Chennai.
lied Services Pvt. Ltd., New Delhi.

[ 2. Taxman. Taxman Al
: 3. Current Tax Reporter. Current Tax Reporter, Jodhpur.

and Monica Singhania. Students’ Guide to Income Tax, University

blications Pvt. Ltd., New Delhi.
tematic Approach to Income Tax. Bharat Law House

I
i Software |
E‘ 1. Vinod Kumar Singhani

a, e-filing of Income Tax Returns and Computation of Tax
tion Pvt. Ltd, New Delhi. Latest version J
lable at incometaxindiaefiling.gov.in

Taxmann Publica .
> +Excel Utility’ aval
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): COMPUTER APPLICATION IN BUSINESS

Lectures: 52, Practical Lab 52

COM-SEC-RC-3044 (A
Marks: 100

Objecti :
“ ;CCtlves: To provide computers
ent understands of usefulness 0

wledge for commerce students and to enhance the

kills and kno
technology tools for business operations

f information
6 Lectures, Practical Lab 6

Unit 1: W
: Word Processing
s, Use of Templates, Working with

Intr i

orc(l)ductlon to word Processing, Word processing concept

word document: Editing text, Find and replace text, Formatting, spell check, Autocorrect
’ ect,

Autotext: Formattin

'Ot xt; Bullets and numbering, Tabs, Paragraph Formatting, Indent, Page Formatting

Header and footer, T ables: Inserting, ing a table; Inser ting Picturesl an,d
o

Video: Ma: filling and formatti
Creao: Mail Merge: including linking with Database; Printing documents
ting Business Documents using t

he above facilities
Unit 2; .
Basicz. Preparing Presentations
Medi :.Of presentations: Slides, Fonts,
Cl‘eat,' Design; Transition; Animation;
ing Business Presentations using above
its Business Applications 12 Lectures, Practical Lab 12
Entering data, Editing, and Printing a

ksheets; Formatti.ng,
olving multiple spreadsheets, Organizing Charts

6 Lectures, Practic
Drawing, Editing; Inserting: Tables, Images, texts, Sy;lb:;lzb °

and Slideshow.
facilities

Unit3:
S;::t 3: Spreadsheet and
WOrEadsheet concepts, Managing Wor
sheet; Handling operators in formu
a(l;ld graphs
Lg:l::ally used Spreadshe
U p and reference, Database, an
nit 4: Creating Business Spreadsheet _ 12 Lectures, Practical Lab 12
. Loan and Leas® statement; Ratio Analysis; Payroll statements;

Creati

Cae?‘h“g spreadsheet in the area ol: ~¢ ; :

pital Budgeting; Depreciation Accounting: Graphxgal representation of data; Frequency statements
rrelation and Regression n

and 1 .
o its statistical parameters; ~©
nit s
it S: Database Management S

la, Project inv

. Mathematical, Statistical, Financial, Logical, Date and Time

et functions: ]
Text functions

ystem 16 Lectures, Practical Lab 16
] s Applications: Reality- E i :
; unting and B! iness ! cality- Expressing the Application;
S}reatmg Initial design in Entity RelationshiP B) Model; Tran.s‘formmg ER Model to Relational data ’
S odel concepts; Implementing RDM desigl using 21 appropriate DEMS.
ar(lgiLUand Retrieval of Information: Basic Queries 1 SQL; Embedded Queries in SQL; Insert, Delete
pdate statements in SQL i
. Tables; Forms: Queries; RgPOﬂS; Modules; Applying DBMS in the areas of
e data records of Employees, Suppliers and Customers

Dat
abase Designs for AcCO Bus

B
ACCMS Software: Environments For anaging th
Ounting, Inventory, HRM and it accounting anaging
Note:
e referred in this course will be notified b
. y the Universi
¢ features, referred in the detailed course abo:ew?;bxllz

1. s€ Softwar .
The General Purp0 ce years: e s'pecfﬁ
extent 1t will be deemed to have been modified.

Departments every t
to that .
£ 100 Marks (Practical-80 Marks, Viva-10 Marks and Work
or|

available in that 50 l’ mination ©
ica exa . N
ractics’ . Examination shall be 3 Hrs.

2. There shallbe 2P o aration o
- : and dur \

?2::},,-:12 aMr:;ESg)ement need t0 pe made In the. computer _Lab

4. There shall be four jectures PEF class and 4 practical Lab periods per batch to be taught in computer Lab.

w
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COM-SEC-RC-3044(B): New Venture Planning

Total marks: 100 Credit: 4 Lectures:50
Objective: The curriculum aims at giving exposure to students regarding different aspects of setting up a
new business. After completing the course student should be able to develop an understanding of the
process of identifying various sources of new business ideas of products and services. The undcr:[anding
of this paper will help them to examine, evaluate and approach different sources of finance, the nature of

marketing effort required and to develop a comprehensive business plan.

Unit I; Starting New Ventures
Opportunity identification. The search for new ideas, source of innovative ideas. Techniques for

generating ideas. Entreprencurial imagination and creativity. The role of creative thinking. Developing

your creativity. Impediments to creativity.

Unit 11: Methods to Initiate Ventures
Creating New Ventures. Acquiring an established Venture; Advantages of

The pathways to New Venture for Entreprencurs,
acquiring an ongoing Venture. Examination of key issues. Franchising. How a Franchise works. Franchise law; Evaluating the

franchising opportunities.

Uit [11: Legal Challenges in Setting up Business _
Inteliectual Propcrty protection: Patents, Trademarks, and Copyl_'lghls. Requirements and Procedure for filing a Patent,
Trademark and Copyright, Legal acts governing businesses in [ndia. Identifying Form of Organisation; Sole proprietorship,
Partnership, Limited Liability Partnership and Company-

Unit-IV: the Search for Entrepreneurial Capital . " ) '
The Entrepreneur’s Search for Capital. The Ventures Capital Market. Criteria for evazluating New —Venture proposals.
Evaluating the Venture Capitalist. e

Financing stages. Alternate Sources of Financing tor Ind1 iods
Financial Corporations (SFCs). Business [ncubators and Faciliators:

an Entrepreneurs. Bank Funding. Government Policy Packages. State
Informal risk capital; Angel [nvestors.

pects of New Ventures ' 2 - ;
n: Customer Analysis, Salcs Analysis and Competition Analysis. Market Research. Sales

g Decision.

Unit V: The Marketing As
Qeveloping a Marketing Pla
Forecasting. Evaluation. Pricin

Unit V1; : ; ation for New Ventures o, ) _
Pl - Business Plan P_' ep[?rt Avoid in Business Plan. Benefits 0T & BPlSll]'ICSS Plan. l?cvclopmg a Well-Conceived Business
Pla Y;S Plan; Concept, P‘tm il . Executive Summa Deseription. Marketing: Market niche and Market Shares.
an. Elements of a Business Plan; BXCCH. © tical-Risk. Harvest Strategy. Milestone Schedule.

ry; Business !
" ;inance. Cri
Research, Design and Development. Operations. Management, Fn¢

or start ups in e-commerce, services, retailing, travel and hospitality.

ated to business

Suggested Case Studies: Case studies rel
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COM-CC-4016: Soft Skills for Business
Marks: 100
Lecture: 65
Total Credit: 6

Tt_)tal Marks: 100 (External: 80; Internal: 20)
nfidence in using English for academic i i

j ng , professional and socia r
press ideas !pglcally and coherently through speech abs wlce‘ilijat; i?'sfs
d different kinds of business texts for comprehension s
rmal and business documents for commercial correspondence

ims
=i 1. To enhance learners’ co
| 2 To enable the learners to ex
3 To enable the learners to rea
4 To enable the learners to write fo

' such as reports, letters, memos etc.
! 5 To enable the learners to develop and practise soft skills for oral communication

Course Content
Unit 1: Reading
Objectives
To enable the learners to comprehend the gist of a given text
To give learners practice in looking for specific information in a text
To train the learners to interpret graphical presantation of information
meaning from the context

To enable learners to guess
To enable learners to US€ vocabulary in context and recognize semantic markers used in busine
= 1ess

texts

Teaching Points
1. Techniques of reading efficiently
Understanding the gist or main idea of a business text

information

from the context

tions of semantic markers in business texts

| presentation of information in commercial correspondence and business texis

GRwWN =

. Looking for specific
» Guessing meaning
2 Understanding the func
3. Understanding graphica
4. Reading and note taking
5 Contextual vocabulary
Learning Outcomes
At the end of the course the learners will be able to
1. comprehend the gist of a given text
2 look for specific information in a text
; 7 3 interpret graphical presentation of information
4 1 4, guess meanings of new and unfamiliar words from the context
B 0 use vocabulary in context and recognize semantic rmarkers used in business texts
U
t
|
|

Unit 2: Writing
k- '4{Ob'; ctives
To familiarize learners with the process of writing
" e=ent ideas in a logical sequence

To enable them to cormpose texts in grammatically appropriate language
To enable the learners to compose formal texts such as official letters and e-mails, resumes

entations efc.

- D

' To help them to pr

g

. notices, reports, seminar pres
Teaching Points
1. Composing and building paragraphs

e Brainstorming for ideas
s Sequencing ideas into main and subordinate points

o Using linkers and connectives (discourse markers)
2. Writing business letters, emails, notices and memos

Writing CVs and resumes
Proofreading and editing b
Leai,mnpresenting textual informatio
A;—tQ_QQu_tcme_s .
end of the course the learners will be able to

learn the process of writing

usiness correspondence
n in graphical form and vice versa




f

-t

2. : . .
present ideas in a logical sequence

3. . - .
4 compose texts in grammatICally appropriate language
: compose formal texts such as official letters and e-mails, resumes, notices, reports seminar

presentations etc.

Unit 3: Grammar & Vocabulary

Objectives -
;' ¥0 help learners use the structures of English correctly
: o enable them to use appropriate grammatical constructions i -
reports, letters, notices and so on. s in formal compositions such as
3. To teach learners t0 identify and remedy common errors in English
4. To enable learners to use vocabulary in context
T 5. To develop in learners the confidence to speak and write intelligible English
Zeaching points
Tenses, including ‘do’ forms
Articles
Prepositions
Active and Passive constructions
Direct and Indirect Speech
Use of question tags and use of negatives
Common errors and remedial exercises

. Business related vocabulary

Learning Qutcomes )
urse the learners will be able to

At the end of the €O
1 use the structures of English correctly
rammatical constructions in formal compositions such as reports, letters, notices

2: use appropriate 9

and so on.
d remedy common errors in English

3. identify an
4. use vocabulary in context
5. develop confidence to speak and write intelligible English
Unit 4: Listenin and Speakin
Listening: Obijectives
1. To enable the learners to understand and res ond to instructi
ru .
oral communication in English P ctions, requests and other instances of
2. To give the learners adequate practice in listeni ist i i i
or meeting P ing for gist in a lecture, discussion or conversation
3. To enable the learners to listen for specific inform i i i
otc. pecific information, as in a meeting, a telephone conversation
4. To develop the learners’ ability to understand speakers’ intent and attitude and respond
accordingly P

Speaking: Objectives
1. To enable the learners to perform various language functions in English
to give oral presentations in seminars, meetings and interviews

2. To prepare learners

3. To enable them to take part in group discussions

4 To train the learners to give descriptions of people, places, events
Teaching Points

1. Understanding different functions of language (e.g. instruction, command, request, enquiry, apology

appreciation etc.)
nd subordinate points in @ lecture or presentation

lqentifying main a
Listening for specific information

gprwn

Listening and taking notes

Performing common Lnctions: greeting, thanking, apologizing, congratulating, agreei
disagreeing ’ Ing.
Asking for clarifications and res
e Formal (classroom, seminars,

o  Semiformal (within pé

speaking f

etc. in formal / semi
pon
interviews, group discussi

ers, or groups)

formal situations

ding in different situations:
ons, business meetings etc.)

o




o Informal (with family and friends)

7. ik
Learri Describing a place, an event, a process or an object
WMM
19 end ife’gIe cgutrse the learners will be able to
. pond to instructions, requests and other instance ication i ;
) Iappropriately s of oral communication in English
. isten and comprehend the gist of a lecture, discussion o i
, r con i
, appl’Opriater versation or meeting and respond
. listen for spegcific information, as in a meeting, a telephone co i
, ) nversat
appropriately ion etc. and respond
y 4. identify speakers' intent and attitude and respond accordingly
nit 5: Soft Skills
Objectives
1. To develop learners’ awareness of the im
portance and role of ills i ;
organizations and social arenas soft skills in professional
2. To develop learners’ self confidence and self esteem
3. To enable learners to take part in interviews, group discussio
! , ns and i i .
4. To enable learners to develop business etiquette business meetings effectively
Teaching Points
m and confidence

1. Building self estee
2. Expressing reactions politely and sharing opinions

3. Telephone etiquette and e-mail etiquette

4. Positive attitude, eye contact and body language

5. Learning group etiquette (tolerance, patience, waiting for one’s turn, listening to others etc.)
’ etc.

Learning Outcomes
At the end of the course the learners will be able to
re of the importance and role of soft skills in professional organizations and social

1. become awa
arenas
2. develop leamers’ self confidence and self esteem
3. take part in interviews, group discussions and busine i
) S o .
4. develop business etiquette s meetings effectively
References:

4. Sarah Jones-Macziola with Greg White (1998) Further Ahead: A Communicative Skills Course f

or

mbridge: Cambridge University Press

Business English Ca
8) English for Technical Communication (with CD) New Delhi: McGraw-Hill

2. Viswamohan, Aysha (200

Education
3. Bovee, Courtland !. & Thill John B. (2018) Business Communication Today Fourteenth Edition N
101 New

Delhi: Pearson
4. Dutta, P. Kiranmai & Rajeevan, G. (2007) Basic Communication Skills (wi :
Foundation Books (with CD) New Dethi:
ai & Rajeevan, G. (2005) A Course in Listening and Speaking | New

5. Sasikumar, V.P., Dutta, P. Kiranm
5 Delhi: Foundation Books
. Sasikumar, V.P., Dutta, P. Kiranmai & Rajeevan, G. (2007) A Course in Listeni ;
New Delhi: Foundation Books in Listening and Speaking Il




Paper COM-RC-4026: CORPORATE ACCOUNTING
Marks: 100 Credit: 6 Lectures: 65

dbjective
s: To help the students to acquire the conceptual knowled
‘ ge of the corporate accounti
the techniques of preparing the financial statements. ating and to leam

Init -PI : Final Accounts 16
reparation of Final Accounts of a Joint Stock Com i .
y adjustmonts. pany (as per Companies Act, 2013) with necessary
mit - 11 !ncentive Equity, Buy Back, and Valuation of shares and goodwill: 16
L Incentive Equity: Right and Bonus Shares — Meaning, Advantages and Disadvantages

Provisions as per Companies Act, 2013 and their Accounting Treatment.
ii.  Buy back of shares: Meaning, Provisions of Companies Act, 2013 and Accounting Treatment
iii. Valuation of shares and goodwill: Meaning, provision of Companies Act on Valuation of
) Shares and Valuation of Goodwill, Concepts and calculation: simple problem only
it [{T: Internal Reconstruction of Companies : 16 |
!gncept and meaning of Internal Reconstruction, Different forms of Internal Reconstruction; Provisions as
Ompanies Act and Accounting treatment for Alteration of Share Capital and Reduction, of Share Capifaeil:

®paration of Balance Sheet after Internal Reconstruction.

Nit. [y Amalgamation of Companies: _ 16
visions as per Accounting Standard 14; Amalgamation in the nature of

Meaning and objectives; Pro
Merger and Purchase; Consideration for Amalgamation; Accounting Treatment for Amalgamation and

preparation of Balance Sheet after Amalgamation.

nit V. Accounts of Holding Company 16
Concept and meaning of different terms: holding company, subsidiary company, pre-acquisition

profit/loss, post acquisition profit/loss, minority interest; cost of control.
Meaning and needs for consolidation of financial statements as per AS 21.
Preparation of consolidated balance sheet of a holding company with one subsidiary.
™ Note:
1. The relevant Indian Accounting Standards in line with the TFRS for
all the above topics should be covered.
2. Any revision of relevant Indian Accounting Standard would become

licable immediately.

L a4

Suggested Readings:

Hanif and Mukherjee: Corporate Accounting .
B. B. Dam, H C Gautam and others, Corporaté Accounting, Gayetri Publications, Guwabhati

K. R. Das & K. M. Sinha. Corporate Accounting

M.C.Shukla, T.S. Grewal and S.C.Gupta. ddvanced Accounts. S. Chand & Co., New Delhi.
S. N. Maheshwari Corporate Accounting - Vikash Publishing House

S. Sehgal & D. Sehgal, Advanced Accounting Taxmann Publication

Modemn Accounting by Hanif and Mukherjee, Tata McGrow Hill.

V. K. Saxena Advanced Accoun

PN N A WN -

ting - Sultan Chand & sons.




Paper COM-RC-4036: COST ACCOUNTING

Marks: 1 i
00 Credit: 6 Lectures: 65

i bjectlvc'a. To acquaint the students with basic concepts used in cost accounting, various methods
nvolved in cost ascertainment and cost accounting book keeping systems. :

CONTENTS:
12

Unit 1: Introduction
Meaning, objectives and advantages of cost accounting; Difference between cost accounting and
financial accounting; Cost concepts and classifications; Elements of cost and preparation of Cost

. Sheet; Installation of a costing system; Role of a cost accountant in an organisation
Unit 2: Elements of Cost: Material 14
hniques. Accounting and control of purchases, storage and issue of

Material/inventory control tec
FIFO, LIFO, Simple Average, Weighted

materials. Methods of pricing of materials issues —
Average, Replacement, Standard Cost. Treatment of Material Losses, Stores ledger, EOQ, levels

of Inventory
Unit 3: Elements of Cost: Labour: ) 14
me keeping and time booking. Concept and treatment of

Accounting and Control of labour cost. Time X
idle time, over time, Jabour turnover and fringe benefits. Methods of wage payment and the

Incentive schemes- Halsey, Rowan, Taylor’s Differential piece wage.
Unit 4: Elements of Cost: Overheads 14
d absorption of overheads; Under- and over-absorption;

Classification, allocation, apportionment an
Calculation of Machine Hour Rate;
Treatments interest on capital, depreciation,

expenses.

Unit 5: Methods of Costing 14
Unit costing, Job costing,
valuation of work in progress).

Unit 6: Book Keeping in Cost Accounting 12
Integral and non-integral systems; Reconciliation of cost and financial accounts

Suggested Reading:

1_Charles T. Homgre
Managerial E mphasis,

2. Drury, Colin. Management and Cost Accounting. Cengage Learning.

3. Jawahar Lal, Cost Accounting. McGraw Hill Education
4. Nigam, B.M. C. Jain. Cost Accounting: Principles and Practice. PHI Learning

5. Rajiv Goel, Cost Accounting. International Book House

6. Singh, Surender. Cost Accounting, Scholar Tech Press, New Delhi.

7. Jain, S.P. and K.L. Narang. Cos? “dccounting: Principles and Methods. Kalyani Publishers

8. Arora, M.N. Cos? Accounting — Pprinciples and Practice. Vikas Publishing House, New Delhi

9. Maheshwari, S.N. and S.N. Mittal. Cost Accounting: Theory and Problems. Shri Mahavir.BOOk
Depot, New Delhi.

10. Iyengatr, S.P. Cost

/1. H.V. Jhamb, Fundamentals

Note: Latest edition of text books S

packing expenses, bad debts, research and development

Contract costing, Process costing (including treatment of process losses

n, Srikant M. Datar, Madhav V. Rajan , Cost Accounting: A
Pearson Education.

Accounting. Sultan Chand & Sons
of Cost Accounting, Ane Books Pvt. Ltd.

hall be used.
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Paper COM—SEC-—RC-4044 (A): E-COMMERCE
Lectures: 40, Practical Lab 26

Marks: 100

Objectives: . :
jectives: To enable the student t o become familiar with the mechanism for conducting business
cting g

transacti ; .
ansactions through electronic means

Contents

Unit 1: Introduction:

Meaning, nature, concepts, advant
types of E-Commerce, e-COMMErce business
business model and categorizing major E-comm

(8 Lectures)
ages, disadvantages and reasons for transacting online
models (introduction , key elements of a
erce business models), forces behind e-

commerce.

Technology used in E-commerce: The dynamics of world wide web and internet( meaning
. Y . . = o2
gning, building and launching e-commerce website (A

evolution and features) ; Desl
systematic approach involving decisions regarding selection of hardware, software

outsourcing vs. in-house development of a website)

Unit 2: Security and Encryption: (8 L_ectures)
Need and concepts, the e-comimerce security environment: (dimension, definition and scope of -

e- security), security threats in the E-commerce environment (security intrusions and breaches

attacking methods like hacking, sniffing, cyber—vandahsm etc.), technology solutions '
BA tion, security ¢ i icati -otecting - i

(Encryp ,S y channels of communication, protecting networks and protecting servers

and clients),

Unit 3: IT Act 2000 and Cyber Crime
IT Act 2000: Definitions, Digital signa
and dispatch of electronic records,
Duties of subscribers, Penalties and adju

s (8 Lectures)

dication, Appellate Tribunal, Offences and Cyber-crimes

nt System: (8 Lectures, 4 Practical Lab)
f e—payments (Debit Card, Credit Card, Smart Cards, e-money), digital
3 Sl

working and legal position), payment gateways, online banking
- S L ~ z o
clectronic  fund transfer, automated clearing house

Unit 4: E-payme
Models and methods ©
signatures (procedure,
(meaning, concepts,

automated ledger posting

importance,
), risks involved in e-payments.

(8 Lectures, 4 Practical Lab)
isadvantages of transacting online, E-
like {banking, insurance, payment of utility bills,
tg, problems and features), online services
portal, online learning, publishing and
deal, alibaba, flipkart, etc.)

iness Transactions:
advantages and d
arious industries
popularity, benefi
auctions, online
(amazon, snap

Unit 5: On-lineBus
Meaning, purpose,
commerce applications inv
online marketing, e-tailing (
(financial, travel and career),

entertainment} Online shopping
(18 Practical Lab)

Unit 6: Website designing
g Fonts, Hypertext Links, Tables, Images,

Introduction to HTML; tags ail
Lists, Forms, Frames, Cascading

d attributes: Text Formatting,

Style Sheets.

Note:
for lectures * One Credit hr. (2 Practical periods per week

. There shall be 3 Credit Hrs.

ver batch) for Practical [.ab

ture, Electro.n-ic. governance, Attribution, acknowledgement
Regulation of certifying authorities, Digital signatures certificates



2. Latest edition of text books may be used.

Suggested Readings
Guercio Traver, E-Commerce, Pearson Education.

L Kenneth C. Laudon and Carlo
2. David Whiteley, E-commerce: Strategy, Technology and Applications, McGraw Hill
Education
3. Bharat Bhaskar, Electronic Commerce: Framework, Technology and Application, 4" Ed.,
McGraw Hill Education

«dian Perspective, PHI Learning

PT Joseph, E-Commerce. An i . _
KK Bajaj and Debj ani Nag, E-commerce, McGraw HillEducation

TN Chhabra, E-Commerce, Dhanpat Rai & Co.

Sushila Madan, E-Commerce, Taxmani
TN Chhabra, Hem Chand Jain, and Aruna Jain, An Introduction to HTML, Dhanpat Rai &

4,
5.
6.
7.
8.
C
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COM-SEC-RC 4044(B): E-Filing of Returns

Marks: 100 Credit: 4 Lecture: 50
Objective: To provide the students the concepts and practical knowledge about electronic filling of
returns. 5
Unit I: Conceptual Framework
filing and regular filing of returns; benefits and limitations of e-

Msaning of e-filing; difference between -
filing,. Types of e-filing process; relevant notifications.

E-Filing of ITRs
— basic terminology, ty
| income and tax liability,

Unit IT: Income Tax and
Introduction to income tax
Basics of computation of tota
Card, due date of filing of income tax return.
Instructions for filing out form ITR-1, [TR-2, ITR_3, ITR-4, ITR-4S, ITR-5, ITR-6.

Introduction to income tax Portal; preparation of electronic return (practical workshops).

pes of assessee, income taxable under different heads.
deductions available from gross total income, PAN

Unit II1: TDS and E-filing of TDS returns '
Introduction to the concept of TDS; provision regarding return of TDS; types of forms for filing TDS

returns; practical workshop on e-filing of TDS return

Unit IV: Service Tax and E-filing of Service Tax Ret
Introduction to service tax; relevant notifications regard
preparing service tax returns; practical workshop o e-fi

urns
ing e-filing of service tax retumn; steps for

ling of service tax returns.

Suggested Readings: .
tematic Approach to Income Tax, Bharat Law House, Delhi

1. Ahuja, Girish and Gupta, Ravi, Sys

Softwares: T )
1. Excel Utility available at incometalxmdlaﬁhng-go"'-ln

st edition of text book may be used.

Note: Late
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COM-DSE-RC-5016(A): HUMAN RESOURCE MANAGEMENT
Marks: 150 Credit: 6 Lectures: 65
Objective: The objective of the course is to acquaint students with the techniques and principles t
0

manage human resource of an organisation.

Objectiv iecti i i
e: The obiective of the course is to acquaint students wi i o
J q dents with the techniques and principles to

Manage human resource of an organisation.

‘:: Unit 1: Introduction 18 eetines
‘Human Resource Management: Concept, Activities and Functions, Concept of Human Capital, Role

Status and competencies of HR Manager, HR Policies, HRM vs HRD. Emerging Challenges of
Human Resource Management; Empowerment; Downsizing; Human Resource Information System

ik nd Human Resource Accounting.

- Unit 2: Acquisition of Human Resource 16 Tikatiess
- Human Resource Planning- Quantitative and Qualitative dimensions; job analysis — job description

[ ~ and job specification; Recruitment- Process, Methods, Sources, Selection — Concept and process; test
B )

“and interview; placement and induction

16 Lectures

Training and Development Needs; Training Programmes
- - i
Training Process QOutsourcing; Management

Unit 3: Training and Development

Concept and Importance; Identifying
Effectiveness;

¢ Types, Evaluating Training
Development; Career Development, Managing employee well being and concept of work life balance
and quality of work life.
' Unit 4: Performance Appraisal ' st 16 I actites
! Nature, objectives and importance; Modern techniques and sys.tems of performance appraisal;
transfers and promotions; Compensation: concept ard

potential appraisal and employce counseling;

policies; job evaluation; methods of wage paymentsTaind incentive plans; fringe benefits.

P

16 Lectures

welfare; social security; Employer-Employee relations- an
attrition, VRS, downsizing, layofis and

Unit 5: Maintenance

Employee health and safe
& overview; concept of T€

tetrenchment, ethics and HRM.

ty; employee
deployment, redundancy,

Human Resource Management. Pearson Education.

Buggested Readings:
Personnel/Human Resource Management, Pearson

Gary Dessle
DeCenzo, D.

r.AF amework for
A. and S.P. Robbins,

Principles of Human Resource Management, Cengage Learning

Human Resource Management. McGraw Hill.
Human Resonrce Management. Pearson Education.
.n H. Jackson. {uman Resource Management. Cengage

Bohlendar and Snell,
Tvancevich, John M.
Wreather and Davis.
Robert L. Mathis and Jo!

Resource Mand

k, Human Resot
ource Man

gemen, Dhanpat Rai & Co., Delhi
wce Management, PHI Learning

TN Chhabra, Human
agement, Taxmann Publication

Biswajeet Patttanaya
Neeru Kapoor, Human Res
may be used.

Note: Latest edition of text books



COM-DSE-RC-5016(B): PRINCIPLES OF MARKETING

Marks: 100 Credit: 6 Lectures: 65

Objective: The objective of this course is to provide basic knowledge of concepts, principles, tools

and techniques of marketing.
Contents:
13 Lectures

Unit 1: Introduction: . .
Nature, scope and importance of marketmg;_ Evolution of marketing; Selling vs
Marketing; Marketing mix, Marketing envxrompent: concept, importance, and
components (Economic, Demographic, Technological, Natural, Socio-Cultural and

Legal).
13 Lectures

Unit 2:
a. Consumer Behaviour: Nature and Importance, Consumer buying decision process; Factors

influencing consumer buying behaviour- 4 bases: T y :
b. Market segmentat10ﬂ3 concept, importance a ases; Target market selection; Positioning

. ifferentiation vs. market segmentation.
concept, importance and bases; Product differ gm o
13 Lectures

Unit 3: Product: . .
classifications; Concept of product mix; Branding,

. oortance, Product )
Concept and imp Support Services; Product life-cycle; New Product

i d labeling; Product- .
D oot s; Consumer adoption process.

Development Proces
13 Lectures

Unit 4: . . . .
it 4 ce. Factors affecting price of a product. Pricing policies and strategies.

. Pricing: Significan o o .
a Pl.'l(:ll.lg .1g Channels and Physical Distribution: Channels of distribution - meaning and
b. Distribution Functions of middle man; Factors affecting choice

i : f distribution channels; ct |
1nt}lzi9rza'r;,cuet’jgny F:‘jlsagnel- Wholesaling and retailing; Types of Retailers; e-tailing, Physical
o 1str1 ’

Distribution.
13 Lectures

Unit 5: , .
nit s .. Nature and importance of promotion; Communication process; Types of
a. Promo.tlon- dvertising personal selling, public relations & sales promotion, and their

promotion: @ ’ tion mix and factors affecting promotion mix decisions;

. - e characteristics; Promo : . ) . . .
dlstmcn;'e lopments in marketing: Social Marketing, online marketing, direct marketing,
b. Recent develo

. keting, Rural marketing; Consumerism
. ng, &r een mar
services marketing,

ings:
Suggested Reading ArmStrong,

1. Kotler, Philip, G .
iti Education. .
13t edition. Pearson William J Stanton and Ajay Pandit. Marketing: Concepts

1, Bruce J. Walker, ! 4
(Estzzcial Indian Edition)., McGraw Hill Education
and Casel;. P r:'reault and McCarthy, E. Jerome., Basic Marketing. Pearson Education.
william D. £'¢€ ’

keting. Pearson Education, New Delhi.
o : The Essence of Mar
Majaro, Simon-

Act 1986.
The Consum:;rK poor Management: A South Asian Perspective. Cengage
Iacobucci and 52 ’

Learning. _

nd Michael Levy, :

8 g:lrxu‘t:rfr’efwl\?l :md g, K. Grover. Marketing )
. Chhabra, T.)N-»

T T, principles of

9. Neeru Kapoo iples oI ¢
10. Rajendra Maheshwarl, Princip

Prafulla Agnihotri and Ehsanul Haque. Principles of Marketing.
2. MiChaels J.

Protection :
Marketing

N AW

Marketing, McGraw Hill Education.
fanagement. Fourth Edition. Dhanpat Rai &

~

Marketing, PHI Learning
les of Marketing, International BookHouse




TING AND CORPORATE GOVERNANCE

COM-DSE-RC-5016(C): AUDI
Cr dit:
edit: 6 Lectures: 65

Marks: 100

Objective: i iti i

acho dtlve. T(? provide knowledge of auditing principles, procedures and techni i

a rdance with c.urr.ent legal requirements and professional standards a Sc i,

erview of the principles of Corporate Governance and Corporate socia{;{leséo gl-?l -
onsibility

Contents:
Unit 1: Introduction 11 Lectures
Alldi?ing: Introduction, Meaning, Objectives, Basic Principles and Techni
Clas§1ﬁcation of Audit, Audit Planning, Internal Control — Internal Check e(‘;thUes;
U /.\udlt; Audit Procedure — Vouching and verification of Assets & Liabilitie and Internal
nit 2: Audit of Companies 11 Lectures S.
AUdit. of Limited Companies: Company Auditor- Qualifications and disqualificati
Appointment, Rotation, Removal, Remuneration, Rights and Duties Aud(i]t ;,1 lcRat‘O“S,
(?ontents and Types. Liabilities of Statutory Auditors under the Companies Acts20 eport-
Unit 3: Special Areas of Audit 11 Lectures 13
Special Areas of Audit: Special features of Cost audit, Tax audit, and Management audi
Recent Trends in Auditi onsiderations of audit in EDP Environment; audit;

ng: Basic C
d tools; Auditing Standards; Relevant Case

Computer aided audit techniques an
Studies/Problems;
Unit 4: Corporate Governance 11 Lectures
orporate Governance: Theories & Models, Broad

Conceptual framework of C
Committees; Corporate Governance Reforms. Ma.Jor Corporate Scandals in India and
roblems Noticed in various Corporate Failures. Codes

Abroad: Common Governance P
& Standards on Corporate Governance

Unit 5: Business Ethics
Morality and ethics: pusiness value
ethics, corporate ethics, ethics Pro
pts and advantages;

Behaviour: Conce
and Listing Agr eement -
al ResponSIblllty (CSR): 11 Lectures Concept of CSR

Unit 6: Corporate Soci : '
Corporaté Philanthropy> Strategic Planning and Corporate Social Responsibility;
Relationship of CSR with Corporat.e'Sustamablhty; CSR and Business Ethics, CSR and
Corporate Governance: CSR provisions under the Companies Act 2013; CSR
Committee; CSR Models, Codes, and Standards on CSR

] 10 Lectures

s and ethics, approaches and practices of business
gram, codes of ethics, ethics committee; Ethical
Rating Agencies; Green Governance; C,lause 49

Suggested Readings: N
. Ravinder KUIMo: and Virender Sharm#, .Audztzng Principles and Practice, PHI Learning
2. ArunaJha, Auditing. T axmann Publication.
3. A. K. Singh and Gupta Lovleen. Auditing Th

overnance: Theory a

eorv and Practice. Galgotia Publishing

nd Practice, Indian Book House, New Delhi

4 CO{“};{*’HY- ¢, Corporaté G
5. ll?dnél Kzgrh’al, Modern India? Company Law, Shri Mahaveer e benor
(Publishers)- (ReleVant Chapters
6. KV Bhanumurthy d Us.h a Krishna, P olitics, Ethics and Social Responsibility of
on Education
nce: Financial Responsibility, Controls and Ethics,

Business, Pears
7 Erik Banks, Cm:‘lplora
Palgrave Macmillan
8. N E;galasubramanian, A Casebook on Co

1e Governd
rporate Governance and Stewardship, McGraw




Hill Education
9. B.N. Ghosh, Business Ethics and Corporate Governance, McGraw Hill Education

10. S K Mandal, Ethics in Business and Corporate Governance, McGraw Hill Education

11. Bob Tricker, Corporate Governance-Principles, Policies, and Practice (Indian Edition),
Oxford University Press

12. Christine Mallin, Corporate Governance (Indian Edition), Oxford University Press

13. Relevant Publications of ICAI on Auditing (CARO)
14. Sharma, J.P., Corporate Governance, Business Ethics, and CSR, Ane Books Pvt Ltd, New

Delhi

Note: Latest edition of text books may be used.




Matkes: 100 COM-DSE-RC-5016(D): Indian Financial System
b | Credit: 6 Lec =
ive: To provide students the basic knowledge of Indian Financial System and its conlponzn{tul‘lre& "
) s O s, Institutions
gomcms and their functions. °
mit-1: Introduction Lectires 10
system, Functions of Financial System, Financial System and
3 d 1dl dYySstem an

Finaneial @
Ecodm"ﬂ_i System-Meaning,
nomic Development, Overvi

of Financial

Componcnts
an Financial System.

ew of Indi

Lectures 15

Unit - Z ] ts
& in i
. anCl'Jl mal kets
its COﬂStitUtiO]lS fu lCt- S € 'I 510 f
. 1 10ns and 51,3111 1cance;

Finane;
Ca ailt]'ma} Market- Classifications of
pital Market- Primary and secondary m

Kets; Money market-

Financial Mar
apital market and its significance.

arket, functions ofc

_ Lectures 15
ctions of Banks, Structure of Indian Banking System; Non

Unit-3: 1 i
t-3: Financial Institutions

pes of Banks, Fun

Insurance Companies and Pension Funds

Bankine Finane: b
king Financial Institutions- Ty
nd structurs; Mutual Funds,

Bank; ; .
”kmg Financial institutions, types @
Lectures 10

Unit-4- F; . )

Mean?r;opl?%ncml, Servl_CCS ervices- Factoring Tengifi V '

Financeb'c;nj c!;Iures_ Elﬂd‘.lmportance, g, Leasing, Venture Capital, Consumer
nit-5: R ousing Pm'ancts.

Resery, egulatory Institutions g P
Serve Bank of India- organization, objectives, Role an

a 'Sanization and objectives; [nsurance Regulatory and Develo
nd Development Authority- Lectures 15

¢Commended Books:

Types of Financial S

unctions: Securities and Exchange Board of India
pment Authority of India; Pension Fund Regulatory
f=] [e

by Bharati Pathak, Pearson Education.
ole, Tala MC Graw Hill.

ncial System

The Indian Financ

al System N Varshney

by P

[ The Indian Fina

2. Financial Institutions and Markets by L M }?h : i o

3. Dynamics 0 ¢ Financial Varkets and Instlt'uflonls in Ind!z% b)_/ R M Srivastava and Divya Nigam, Excel Books.
4. Indjan Financial Systent by HR Machiraju, vikas Publishing H_Ous.ﬁ '

y p— and Development by Vas‘anr Desai, Himalaya Publishing House.

- and D K Mittal, Sultan Chand & Sons.

Indian Financi




COM-DSE-RC-5026(A): Fundamentals of Financial Management

Marks: 100 Lectures: 52, Practical Lab 26

ciplesand practices of financial management

Objective: To familiarize the students with the prin

CONTENTS

Unit 1: Introduction .(8 Lectures)

Nature, scope and object Management, Time value of money, Risk and
return (including Capital ASS€ Model), Valuation of securities — Bonds and
Equities

Unit 2: [Investment Decisions

The Capital Budgeting Process, Cash flow

Accounting Rate of Return, Net Present Value
ability Index, Capita

Rate of Return (IRR), ) g

Equivalent Approach and Risk- Adjusted Discount Rae-
Lab)

Unit 3: Financing Decision®

Cost of Capital and Financing Decisio ;
components of cost of capital- Methods fo

: . st of Debt and Cost @
Retained Earnings co t of cap

jve of Financial
t Pricing

Estimation, Payback Period Method
(NPV), Net Terminal Value, Intemai
| budgeting under Risk — Certainty
(12 Lectures, 16 Practical

n: Sources of long-term financing Estimation of
r Calculating cost of equity capital, Cost of
f Preference Capital, Weighted Average cost
ital. Capital structure —Theories of Capital

) a .
of capital (WACC) af; Net O perating [ncome, MM Hypothesis, Traditional Approach).

Structure (Net Inco™ . ats of capital structur
\ . e rminants p ©
Operating and financial leverag (15 Lectur es, 10 Practical Lab)

ce of dividend decision for corporate valuation;

Unit 4: Dividend Decisions
M . 8—“
Theories for Re’ /an Z Z.u]])divl;:fdv policies in practice
Cash and stock dividen S (12 Lectures)

. . cisions

Unit 5: Working Ca. capit al, the risk-returi trade off, sources of short-term finance,

Concepts © " h management, receivables management, inventory
jtal estt

working ¢aP
management and payables

manageme“t-
(15 Lectures)

Note: (udents will work on Spreadsheet for doing basic calculations in
the S ab ove) and hence can be used for giving students subject

1. In addition
finance f" ments for their internal assessment. .
related assign Credit Hrs. for Lectures +oneé Credit hr. (Two Practical Periods per
p + one credit Hr for Tutorials (per group)

2 There sh2 tical La
week per b ) oks may pe used.
3 Latest €
S“"gested Readi\l;gs Horné and Sanjay Dhamij2, Financial Management and Policy, Pea?son
{. James p N .
Education gamnat rinciples of F 1_na.nczal Managepzent. Pearson Education
2. LevyH.3m M. ron dmnentals of F inancial Management, Cengage Learning
3. Brigham 2 .Ho;;si . Financial Management, McGraw HillEducation
4. Khan and Jain:




_RC-5024(B): Event Management

COM-SEC
Lectures: 50

OBJECT| \i)llsrks; 100 Credit: 4
the bag; : To pl:OVldf: students with a conceptual framework of Event Management and understand
¢s of managing different types of events.
Mana ement: Lecture 10
ment - Meaning, Definition & Concept;

nit 1: .
vor tl Introduction to Event
lanne; gleaning, Concept & C istics; Event Magage
Unplanned Events; Wh ment; Even
p ’ y :opal fields; Outcomes & Impacts of Events & Event

an
gn:)'pes of Events; Events 2 fession _ . Ey
gement; Event Manager - functions, qualities and qluglnﬁcatlons; Event Associations — need &
Exhibition Industry Association, International Festivals & Events
nt Tourism and its significance.

Statu
aSSOCS; EEMA, ICPB, Indian o
ation, International Live Events Association; Eve
f the event, Linking the theme of the

Unit 2.
evelz(; Event Concept & Design: ) . and goal 0
ping th _ Identifying t e purpos . T
§ the evert concep o enues, Knowing the audiences and their needs, Financial
of Event concept; Designing the event —

Cve P
Ot to the purpose, sonsideration of V lysis
OT analysis of the event or event concept;

Cong; A na

en:deratlons and timing issues Elements. {;Essaues

e : ibili ;

nts to be considered; Fe y Green events.

asibility ;
— . < jmportanc®
h Paring an event proposal — ¢ jsts and 1t imp )

nit 3.
1t 3: Management of Events: I Compliance
Making, Leg2 Budgeting for Events; Major utilities in Event

vent Planni =
annin d Decision

Whorites. Goven PPL;

anagg:r:ls- Government Local, IP;SctfiLcity Wwater; Venue Management — Choice of site,

®velopi ent- Ambulance -~ o, mmodations; 'ronmer}tal sz}lfes_; Event Stafﬂng - Preparing Job

seri Ing theme, Arranging 2 Recruitment Selection, T;am_mg & Briefing of staff, Assigning
iptions and forming teams, ax | SSUES; Leadershlp in Event Management, Roles &
Safety and Security; Monitoring, Control

i

- event €
Ponsibilities, Volunteer

Management . Leas

“SPonsibijit ers; erations and Logiste>
&E sibilities of Event Managers:

Lecture 10

t Studies and Event Management; Scope

Lecture 08

Lecture 12

mission from appropriate

heckl
. Obtaining pe

Catering,

events and events as marketing i
|

Valuati i
Uni on. icatiolt
W pjectives; Marketng & €% ;
nt marketing A feaning concept’,“a. Event promotion _ meaning & importance, elements like
¢ marketing = elec ronic media, PR; PR - meaning, importance, 5

licity. Event sponsorship — Meaning & [mportance, "

a .
ra:\;g‘es; Process of EVEh o :
- advertising, 192 ows. P and strategies:
YmmuniCation for events — Channel®
Un?fiof event sponsorshiP-
Con 5: Meetings, Incentive c 7
CpPL of MICE, definitions %~ g
: Eve . — Busin®s® ing O
nt Tourism g . plannif® e Events an

S B
UPpliers in the conferenc? indust™y” ; in CorP
or Entertain e
. pual General mee€

E): Lecture 10

Conferences and Exhibitions; Challenges of
ism, penefits of business tourism; Buyers and
vents - Job Responsibility of Corporate

d Reporting.

ting of an MNC

By
iellll tdO" ganizer; Ne€ A
evelopment a We . ; .
Prepl;raﬁon of an Ve P f'c:)rnal Level Inter cone/%l:it\e/esrg?t;t SC(:,rirrﬁi/rI::t;(;l;f] Seminar
Preparation O udget for 4 bud et for colleg® AR " :
Preparation of an V<", plan &% udget 077 Rewards & Recoguition event i 2 Company
Book Preparation © e Slicy for planned events. Author: Donald Getz, Publisher:
| references res carch and P
. g/ent.Studies; Theo!V: urd I pusiness and sporting events. Author: Lynn Van der
Elsevier. risth on.
2. Event management f?ll(’) Stopublisher: P;?':?;;usm,. Author: Tony Rogers, Publisher: Routledge
3 \C’Vagen & Brenc® coiven;ioﬂs A g’{?ﬁzc jive. Author Glenn Mccartney, Publisher: McGraw Hill
- Conferences 4" sian P¢ .
4. Event Management An tephen g Hariharat, publisher: HPH
Anne

Higher Educatio™ or:
S. Event Maﬂagement' Aue?




Unit 2: production@

£S OF MICRO ECONOMICS

3 PRINCIPL
Lectures: 65

COM-GE-RC-5036(A
Marks: 100 Credit: 6
Objective: The objective of the course is tO acquaint the students with the concepts
of microeconomics dealing with consumer behavior. The course also makes ; .
- i e “!h
student unde de of the market through the production and Cﬂs:

rstand the supply si
behavior of firms.

| CONTENTS
13 lectures

Unit 1: Demand and Consumer Behaviour
arginal and Average: Revenue under conditions of Perfect and

asticity of demand: price,
[ndifference curve

income and cross.
analysis of consumer behavior;
’

necessary and sufficient conditions). Price elasticity and
price consumptio jncome consumption curve and Engel curve, price
change and incom stitution effects. [ndifference curves as an analvtical
tool (cash subsidy vV /s. kind subsidy)- Revealed Preference Theory.

13 lectures

nd Cost

marginal rate of technical substitution, economic region of
+ . . 4 o

mbination of r the expansion path, isoclines, returns

Concepts of revenue: m
imperfect competition El
Consumer Behaviour:

Corsumer’s equilibrit'mt (

quantS,
egOoUTCeS,

Production iSO
:mal €O

iction, P
long run and short run

proc
— I;g()quants. ' .
to scale using > q(.)(«fﬂi and private costs of production,
Cost of produc 'l' Iﬂql-EconUmjcs an diseconomies of scale and the shape to the
c uctiont- =~ . ARTE economies of scope.
osts of pl’od cost earning curve and P
long run averag® - 13 lectures
Unit 3: perfect C Ompentloﬂ ption 5, Equﬂjbrium of the firm and the industry in the
Perfect Competitiorli S5 includil’ig industry 5 10“5 .run SUPPIB_/ curve. Measuring
short and the Jong ¥ rfect competitior: Stability Analysis - Walrasian and
under pe 17815 including impact of taxes and subsidy.

ply anaty-
10 lectures

producer surplu®
Marshallian- Demand -8
Unit 4: Monop©lY port ruft and 10N r un‘equilibrium- e s deman’d s
opoly sho e Measulement of monopoly power and the
ad vertical integration of firms. The social
Degrees of price

Monopoly: MoT!

poly:

and the absenc® f the su}i—lljorizontal a :

rule of thumbP for pncmg-wer includiﬂg deadweight loss.
5 1

costs o DRODEES
discrimination s 16 lectures
it10
: mpet! ;i bl
Unit 5: Impel‘fe‘:t CompP o[igOPf’lY: Monopolistic competition price and
solistic Competition and economic efficiency
del, Stackelberg model,

pion @t
petltl ; 1\/[01'10} ’
1ot's duopoly mo

l\/lonopolistic Omllilibl”lu = Coutt
5 L = 3
ou 45101’1—@ ]-]Cﬁ' L . : b
O]mut deci i epe“qe s Jilemma, collusive oligopoly - pt ice-leadership
igopoly anc model. Pl"-soll sales ma\’imization, Contestable markets theory.
tels, =

Kinked deman® ™ "...n
» rizty
model - L‘lornlﬂﬂn £




Pricing Public Utilities.

roeconomics, Pearson Education

Suggested Readings:
1. Pindyck, RS,
2. N. Gregory man
3. Maddala G.S-an
Education.
Salvatore, D- Schaum'’s Outline: Microeconomic Theory, McGraw-Hill, Education.
les of Micro Economics, Pearson Education

Case and Fair, Princip
Micro Economic heory.

Koutsiyannis, Modern
C Snyder, Microeconomic Theory: Basic Principles and
A., Microeconomics Theory: A Graphical

Bilas, Richard

Education- N
9. Paul A gamuelsons william D Nordhaus,
ic s, Kusum L

16. Amit Sachdeva

D.L. Rubinfeld and P- L. Mehta; Mic
kiw, Principles of Micro Economnics, Cengage Learning
d E. Miller; Microeconomics: Theory and Applications, McGraw-Hill

Extensions, Cengage Learning
Analysis, McGraw-Hill

raw-Hill Education.

® N U e

Mz’croeconomics, McG
ata Publishers

jon of text b

Note: Latest edit




C-5036(B):Business Economics

Credit: 6 Lectures: 65

COM-GE-R
Marks: 100

Unit - 1
I . . ;
ntroduction : Basic problems of economy, meaning, nature and scope, characteristics of Business
U Economics, National Income and its importance in Business Economics.
mt - 1
of demand estimation and demand forecasting.

inants of demand, concept

ment, determining factors and importance.

Demand Analysis: Determ

Elasticity of demand - meaning measure

uction function, laws of variable proportions, Laws

Unit
- I

g and types of prod
ies, least cost combination.

Production Function : Meanin
of returns to scale, [so-quants - meaning and propert

Unit - 1v
Cost Analysis:
approach of cost.

rt run and Jong run cost curves, cost - output relation, modern

Cost concept, sho

Unit -V
Market structure and price determination:
A) Perfect competition, price and output
B) Monopoly * Discriminating monopoly, dumpi
monopoly.
C) Monopoli
with perfect competi
D) Oligopoly - Character

e of perfect competition.

determination, importanc
rfect competition and

ng, comparison between pe

stic competition : Price determination, €Xcess capacity, selling costs, comparison
tion and monopoly.

istics, price Jeadership, kinked demand curve.

marginal productivity theory of factor

f factor pricing,
£it and profit policies..

d of separat¢ theory ©
heories of pro

Unit - VI
2€s, interest and proﬁt. T

Facto
pricing.

¢ pricing : Nee
concepts —Rent, wa

New Ceniral Book Agency, Kolkata-9

Suggested BookS: -
T Sampat Mukhetjee, Manegerial Ecgng;mcz, \low Delhi
I « Fo ieg. S, Chan ’ .

ness Econonmics, ouse, Mumbal.

Ahuja H.L. Bust ) ;
i D.M,, Business Economics,
Managerial c
(3] , 35, O-
Maheswarl & Varshney, e ::, ldnomlb Gward P. Lazear-
Micro Econonnc; ]_;l;eg::;.s:iowastow Dor,lal d 4 Getz Molcolm-

Price Theory an 1
Delhi.
8. Business
9. Modern M
10. Business Econo

g & Sons.
Sultan Chat 4 & Co., New Delhi.
All India Traveller, Delhi.

a

S. an Khosla Publishing House, New
New Delhi.

New Delhi.

N L WA
QO =
=2
e
"
o
o

ni
mics — p.N. Chopra =%~ .
E'comEconomics- A Koutsorgmnrys M;c !
conomi G. Mankar Mac Millan ouse,

mics-
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_6016(A): ADVERTISING

Credit: 6

C()M-DSE—RC
Lectures: 63

T oy vl
Marks: 100

Ob. oot 1 . . ~

o jective: The objective of this cours® is 1o familiavize the students with the ba i
ncepts, tools and techniques of advertising used in marketing: i

U "
nit 1: Introduction:

M Ing
allce

of con‘ummication;
Audience :

(v a‘nalyS‘ g o .

1, DEtl!ng Of

ng as & tool
tising objectives.

dvertisi

Communication process:
of advertising: pes © advertising: Adver
t: Dctcrminants and major methods

advertising budge®
Unit 2: Media Decisions
eir che

Major media types ~ thet :
encing mediad choice€;

Factors influ
i dcv1ces

t as an advertisi :
rtising media -
1a, MErtts ¢ 3 Au .
and (l\,mel-l{.s;

i 1edi'l S i =

d Cheduhl;g, /\dvbrﬁsinﬂ thIOU ’1 ]
I on (he
o

1racteristics, interiie
media selection,

Internet-me ia
Unit 3: Viessage evelopment,
Advertising appea15, dvertising copy and elements, Preparing ads for different medi
58 i e a
1, Unit 4: Nlezisuriﬂg A yertising Eifectiveness:
Evaluating . munication 27  1os offects; Pre- and Posttesting technid
g es.
. Unit ¢ '
. ) Advertisifis Agency: Role, tyPes and sclzction of advertising agency
! D) gocial othical alt legal aspects of advertising inIndia.
| Suggested Readings:
. George E Belch. M:chae[ A Be?ch, Keyoor purani, Advertising und Promotion :
[mc’gr:rrcd Marketing C ommunications Perspective (SIE), McGraw dill Emlw;.' o7
be risines L ik cgucation
M. Barban. Advertisiig: its Role in Marketing. D r; den®
e Ay = o rden Press
os and Practice. 5th o, Prentice Hall ;'i'

and Amold 1

g, Wats puni, &
1g° principl

Advertisit

2:
}I.f‘ 3. gurnetts wells, and poriatty-
' [ndia, New Delhi
4 Batra, Myers and Aakers: Advertising Management. PHI Learning.
\ 3. Terence A Ghimp- .-4dvm'tisz'ng and Promotioi: An r',-‘x[(”:’!pprrmch. Cengage Learnin
6. Sharma K avita- Advertising: planning and Decision Making, Tﬂxmann*?qzblica:i:(;:Ig
7. Jaishre® Jothwaney and Shrutl Jain, Advertisi'g Management, Oxford University Il’:ms
Himalaya publishing House

2012 .
nd Sethid, Advertismg.
. Chand & Co.
i AR Integrated Brand Approach, Cengage Learni
L Saiming.

9. Ruchi GUP ¢
10 O’ Guintt A Jyertising nd
av add.
st edition of text pooks may b€ use




COM-DSE-RC-6016(B): Banking
Marks: 100 Credit: 6 Lectures: 65
IUI\:I’I.-I
ntr o : : i 1gi -
Niroduction: Bank-Meaning and functions, Origin and development of panking in India, Types of b:
ks in India - public and private sector banks, Scheduled and Non schugnlks’
. . . = cdute
ducts like ATM, debit and credit cards phlo:f1
’ C

5[]-
it i :
Ba }‘;“-!c of commercial ban blic <
b;n S5 E-Banking- meaning. different types of services and pro
nking, internet banking, £ T-RTGS and NEFT.
13

¢ and customer, general relationship, rights and obligation
o¢ S

UNIT-11
Banker —customer relationshiP; Definition of banke
ing Ombudsman Scheme.

0 :
fa banker, Garnishe® order.

h the panker-
oun

savings account, current account- opening and
= o

account,
NRIs, KYC Guidelines

fixed deposit
lities available for

Customers’ account wit it
nd current acc t, account faci

Operation of savings &
hip account, Joint Stock

illiterate persons, joint account, partners

Special types bank customers minor:
Company.
UNIT-11I ; omifice Fliquidi _ 13
s; Liquid assets- 181 - cance of liquidity m banking, cash balance, statutory reserv
2 I . 5 ’ CS
¢ sound lending, types of credit, cash credit system ove,-dl-qi‘te
2 al 3

ent of bank fund ssets- 5
dvances- prmcnpleb 0

d mortgage, collateral security.

Employm
in the RBL Loans and @ :
hyr othecatxon an

loan system: Pledge:
13

|der and holder in due course

types, significance, payment

1artt
ng and collecting banker.

negotiable instruments, ho

ds; crossing of cheque-
ction to pay!

on, features, types of

endorsements- meaning, kin
terial alterations, statutory prote

itions, ma
13

collection
to minimum paid-up capital and reserves, constitution of Board of
banking com unts and audit, powers of the RBI

3

g as
dential norms TE .

eon ..

income recognition,

b requircmcnt

icensing of panies, acco

lating to capital adequacy,

unNIT-vY

Banking Regulation Ac

dvances, |

Directors Joans an .
c 3 nce. i
Ranking Sector Reforms and Governanc D
asset <Jassification
SUGGESTED READINGS:
: . 1ancial System: Himalaya Publishing House
ani Banking - Financial SySt€7 % ) o House.
L. DI Mlthac?;\ arid lﬂ:‘o(cji::)rr;l %na,nking, entice Hall of ?gli,k Iflewl\lzelhl,'n
; 1 Pri i a mng, an.
.2' D. Muraleé . Banking and Financ® PT‘”‘HPIES_O e Pfi(}:’mll an
3. Indian [nstitute © a . g ankinﬂ'l‘?lef’f)’ - nd Finance, f Publishing House.
- ar, B AR
4 K. C.Sekha! and L.S¢€ o’iqw practic® Sultan Chand & sorlsi{ b
5. P.N yarshneys anking = i anking LaW&PractICE, alyani Publishers
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Management Accounting

N COM-DSE-RC-60]6 (C):
Marks: olit
Objective. - lxs 100 Credit: 6 fisctures: 65
o e: To impart the students, knowledge about the use of financial, cost and other data fi
C ose of managerial planning. control and decision making. or the
OURS
URSE CONTENTS:
Un'
it 1: Introduction 13
Meaning, Objectivess ature and Scope€ of management accounting, Difference between ¢
: oplis ost
accounting and management accounting, Application of Cost concepts for managerial decisi
. making; Concept of Cost control and Cost reduction, Cost management SHL
Unit 2: Financial Statement Analysis: 13
Meaning and objectives © Fmancta[ Statement Analysis; Techniques of Financial State
m aratlve gtatement, Common-siz¢ Statement and Trend Analysis. Mea _“ment
; T s ; : caning
Ratios; objectives of Ratio Analysis; AdVanf . ,Zf
] ag S

Accounting
o be taken before using

s. Solvency and Leverage

Ratios; Computation of

analysis — .

Accounting atio, ClaS!'Slf‘l ix .

and Limitations of Ratio AnalysiS; Precaution

A v atios, Li uidity Ratio .

various Ratios ™ Activity R quidity Ratios and Profitability
13

nd budgetary control, objectives

Ratios;
Unit 3: Budgetary control
pudgeting 21 gudgetaly Control: Concept of budget, budgeting a
nd 1imitati0ns. udget administration- Functional budgets. Cash Budget. Fi ! :
is. Preparatiorl of Cash Budget and flexible budgets. ixed and flexible

Standard Costing _
d Variance Analysis:

13
ost and standard costing, advantages
f=] ]

Meaning of standard ¢
verheads and sales variances

Unit 4: _
Standard Costing an¢ *° r -
|imitations and applications: Variance Analysis — material, labour, O

Disposition of Variances.
Unit 5¢ Marginal Costing . o " ; o
) sus yariable Costing: jstinctive catures and income determinati '

AbsoPi%y VerQL/l yolume ratio Break-even analysis-aloebraic and graphic ml ?t“é“' Cost VOI}‘_me-Proﬁt

Analysts: profit GIUTE = 12 cthods. Angle of incidence

w

] ading: whel. .
Sug ested RC“d, CTorngren Gary L- gunder, Dave Burgstahler, jeff O. Schatzberg.
1. Charles 1.' g ﬂ; n(; ementAccmmﬁ”gv Pearson Education.
]ﬂl‘}-oducl‘ 1o " anag rt g, Ka lan, Ella Mae Matsurnura, g. Mark Young. Manager
5. Anthony o Atkinson, d0 " in '2) P Ltd. gement
’ . : indersic . . -
Accounting: lerllﬂg i pavid E- platt. Mcmagerlal Accounting: Creating Value in a Global
3. Ronald W: HV0 d B ) Education:
Business £ vi;-onmenr, );1[ Accotlf'lff”gn SCh'Olar Tech Press, New Delhi.
4. Singh, .+ Mand& e unting: Imgrnamunf] ook House,
5 Goel, R& vianage’ antin g. Vikas Publlghmg House, New Delhi.
6 Arore; N Mal agem en Mand s menl Accounting: Shree Mahavir
52 : 2 5 nd S . ;
7 Maheshwarh 2 ar ’ ;
' ; . Accounting = Theory and Practi _
Book Depot (oW pelht. | ovleen M ,mg(,mcnf g v and Practice. Pinnacle
- and Gupta . _
: L ccounting: Graw Hill Education
ing, ANC Books Pvt. Ltd.
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d Accounting System

mputerize
52, Practical Lab: 52

[ectures:

.\I:ll'ks; 100 C(.)“/I-—DSE-RC-—6()16(D): Co
Ob' .
Jectives: i e Saek o fhaicki .
and to eps S: [his coursc¢ sceks to enhance the ‘?:kllls nc_cdcd for computerized accounting system
nable the students t0 develop simple accounting applications.
| Uni . e
; T’"‘t"l]: Computerized Accounting: Using Generic Software (12 Lectures, 12 Practical Lab)
axation: TDS, VAT and gervice Tax
erized Accounting s fication, Verification of

AUuditime :
re:'dltmg in Comput
ated party transaction, AAT: Vvarious Tools

ystem: Statutory Audit, Voucher veti

m (24 Lectures, 24 Practical Lab)

' Unit-2: Designing C erised Acco?mting Systen
Designing Computerised Accounting Syster? using a DBMS
Package Creating @ voucher entry Form,

Preparing le ‘th SQL, Form, an

Report Prep
and Report

omput

res, 16 Practical Lab)
Query, Module, and

Module, and Report

m (16 Lectu
Accounting using Form,
ting using Form, Query,

i pport Syste
.rg System for
for Accoun

his course will be notified by the University
ific features, referred in the detailed course
hat extent it will be deemed to have been

100 Marks (Practical—SO Marks, Viva-10 Marks

amination of
fExamination shall be 3 Hrs.

nd duration 0
d to be made in the computer Lab
iods per batch to be taught

¢ class and 4 Practical peri

e Software referred in t

Note:
ral Purpos
f the spec

The Gene

Departments every three years. I

above, 18 not available in that soO

modified.

2. There ghall be @ practical ex

and Work Book- 10 Marks) 8

Teaching arrangements nee
Four ectures P

There ghall be
in computer Lab.

i
shall be notifi

ngs- y
e gs and uidelines 9
eading® gthe selected goftware.

ftware, to t

ed by the university department at least
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NTERNATIONAL BUSINESS
Lectures: 65

Credit: 6

COM—DSE-RC—6026(A): I

Marks: 100
f the coursé is to familiarise the students with the concepts
i temational business and India’s involvement with cloba;
foundations of international

importance and dynamics of in
urse also provide theoretical
Jevant to the global business operations and

business. The ¢0
business to the extent these ar
13 Lectures

Objective:

e re€

developments-
Unit 1:
a  Introduction to Intemational Business: Globalisation and its importance in world
economy; pact of lobaliza'tion; International I?usiness vs. domestic business:
C mplexities of intemational. business; Mod.es of entry int0 i.ntemational business.
b. I tematioflal Business Enwronment; N?tlonal and forelgu environments and their
comporlents e omics ultural and pohnca]-legal environments
Unit —-1I . d verview ( Cl ical Th ‘13Lectures.
~ " Theories of rnatlonal Trade — an 0 ie assical Theories, Pr'oduct Life Cycle
theory, Theo tional Com-Petltlve {deantage); Commercial Policy Instruments -
. of measures difference 10 Impact on trade, types of tariff and non tariff
bargo in detail) ; Balance of payment account and its

tariff and non-tart e
parriers ( Subsidy> Quota ant m

components. y

b. Intemationa Orgamzat:
organizationa structure at”

r trading agreemen

Commodity and othe
.. Co-operation: Fo

Economlc
North America an

ancial Envuronment: Intemational
nd Functions) ;
s - types and flows;

ons and Arrangements: WTO - Its objectives, principles
nd functioning; An overvicw of other organizations ~UNCTAD :

ts (OPEC).
13 Lectures

regional groupings; Integration efforts among
ASEAN and SAARC) .

system and institutions (IMF
arkets and risk

rms of
d Asia (NAFTA, EU,
financial

Foreign exchange m
Foreign investment in Indian

ment; Foreign
‘ 13 Lectures
e for intcrnatlonal business operations International business

] gtructur
urcing and its potentials for

al Business: Outso
| business and ecological

onal
ationa

in Internati
pusiness; [ntern

negotiations. | pses
ssu

clopmen s & ‘ :

Do e of IT in mtematwnal

Special economic zoues

jons in India;
ting foreign investments

for promo
ns abroad.

onsiderationS-
sures and Organizat
), 5 Measures

rt orien ed ¥ ¢ ventu es and acquisitio
g —sources of trade finance ( Banks, factoring
3

SEZs) and €XP°° oin
( m Indi2; [ndxal‘lJ a ment t€
i oraté Guarantee) and forms of payment (Cash in
Open Account)

cean .




1al Business. New Delhi: McGraw Hill

r Jain, [nternatiol

Suggested Readings:
I.  Charles wW.L. il and Arun Kuma
Education
2. Danicls John, D- Lee H. Radenbaugh and David P. Sullivan. International Business
pearson Educalion s
3. Johnson: pDerbe.s and olin Turncr: futemaﬁ.‘maf Business - Themes & Issues intl
Global Economy: London: Roultedge- s in the Modern
4. gumati Varma, fnternafiana! Business: Pearson Education.
5. Chemni]gm, rancis- inrernazional Business: Tex! and Cases. PHI Learning
6. Michacl R. Czinkot2- et al. Intemational Business. Fortforth: The Dryden Psres~
7. gennetls Roger- Jtemnrfonal Business. pearsor Education. =
g Peng and grivastay: Global Business, Cengage I earning
i f text pooks maY be used-




C—6026(B): Office yvianagemeat and Secretarial Practice
Lectures: 65

h the activities in @ modern office

es are organized, facilities

|s and equipments used in

COM-DSE-R
Credit: 6

of this course is to familiarize the students wit

anization depends upor the way various activiti

he office, the working epvironment and the too

Ob; Marks: 100
S jective: The purpose
ooth functioning of any 0rg

I i S
Provided to the staff working 11 t
and administrative

0ffice
Conros &
U:;?tr-‘;‘v‘ Content
Office and Office Nlanﬂgcmcnt: Meaning of office. F;mctions of office — grimary
rtance of office; duties of the office managet, his qualities and essential
(7 Lectures)

iO!‘lSa impO
entials of good filing,

Man;
Nanagement funct
and filing equipment

Quzlifications.
_ [ts meaning and importance, €SS

d [ndexing Lo 10=
of classification methods Of filing

Filing and Indexing i f“al' gystem
=Y . - > z 15 1 ln 7 ~ . : 1 i
SEMGEEE b decer) g eeaiino aﬁ eed for index1ng, various types of indexmg.
ords, M & (7 Lectures)
ance of mail, centralization of

Weeding of old rec
caning and import

orting tables and rack, letter opener.
aq ey >
ailing scales, mailing through post
| — receiving, sorti 0 o
sortin ening

% T:i’ , g, opening,

, dispatching, courier

m

1ing Proccdurcs -
d accessories, §

Unit 2: . ol

Mail and Mailing ?roc?\l]‘;;fg;es roo:l equipmcnt an

mail handling work, 18 a - frapnki,ng achine, addressing machine, m
.1 email. Inward and outward mai

ate stampss P
" ding files Wi :
4 <idd ding of letters sent, maintenance of pcon boo
Forms and Stationery: Office Forms — introduction

time an
. - - - 6
courict el’lxdlL appet
rccordi’ng: making, ¢ strib (8 Lectures)
ices central receipt a1 ! R disad e
services “ | rtance © rms, advantages of using forms; isadvantages o using forms, type of forms
o I T . 2 3 ' [ :
r_neemm:., : forms design pnnmples of form desigtt trol. Stationery — introduction, types of
factors affecting or gn, : s Lt o .
-tationery used 10 offices, 1M : ] selection © stationery, essential
statiol o rop a good gystem of dealing with stationery ciples, purchase procedure,
it es
stationery- (5 Lectur )
and Importance of
factors determining

lephone, telephone

girements
ion of

_ Introduction, meaning
s, disadvantages,

hotocopier, fax, te

rcd :
standardtzatl

ce Equipment -
jzation, advantage

onal computers, P

.. Offi
Unit3: ., Eq“ipmeﬂ-s: Modem
fice e Of Ofﬁce mec 1ai
c ‘MBS ers

Y=

Wiﬁd"!'ﬂ ()1 ‘
2 o, ob_,g(,lw 3 gt . |
. ot Audio yisual Aids.

office autorne; . .
office mecht nizal ; dictatin hines,
1 nac “161 aiite H :
answering mach 2 e Qecurting and non-recurrng heads of expenditure
(5 Le€ " A nual, T ised @ d estin¥ 'C Lectures)
cbls % . < i
n o aluation (in bricf). Consumablcs/ Stock register and
on - ts. (5 [ectures)

i
ords and ass®
anks. ATM and

Budgel: pudget -

k. Other forms used in b

he bo
and cheque
ok &1 5 Lectures)

Audit: Audit pmccss— e
' roccdure for
'ms used in offices in day-to-day

Asset registe’ s
Unit 4 £ acco¥ g At
; s acco - - 'qnons/te
B s : -'l"Eies: y es © ~ti0n of abblevh

anking faci 1 janatit

" S- A1 - aon f

money trarleCT- a8 4 Oﬂ‘ice , gstal orders: Cheque {LrObb{::d,‘ uncrossed), post-
‘z"bbreviati()ﬂfb'/Tc"mb - hand’® i 'd?_‘ﬁuuc
work -0/“13”“’ 1 chenore g
l'\rl 5 T Pd[-; Of p¢ CthUCv ¢l

odes of p.‘;ymeﬂf- , .3 srale ™ 5)

) I ("“cqllb-- . (q [,Cctu red

dated and p:'c—ki;llut




bilities of a Personal Secretary;
and office communication,
Agenda and Minutes of

Duties and Responsi
ary. Modern technology
ing, web-casting.

UNIT V:

Role of Secretary:
Qualifications for appointi
email, voice mail, internet, multimedia, scanner, video-conferenc
Meeting. Drafting, fax-messages, email. Maintenance of appointment diary.

(13 Lectu res)

Definition; Appointment;
nent as personal Secret

Suggested Reading:
R.C: Principles of Office Management, Lows Press, New Delhi..
d Robbinson: Text book of Office Management, Tata McGraw-Hill.
R: Office Manag
2l Karyalayd Pprabandh,

ent and Commercial

“Bhatia.

. Leffingwell an
ement and Control.

Terry, George 1
Ghosh, Evail Aggarw Sultan Chand & Sons.
' . itab Mahal.

. Duggal, B: Office Managem

Correspondence, K

00—

W

on of text books may be used.

Note: Latest editi
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Lectures: 65

Credit: 6
o them O the

e gtuden ;th different nv
nd va aluation ¢ and hi Uhhuhtt

ts Wi

1 Slbr.

1 .ectures)
Real Estate and

ommodlties,
nts and trading of
, Cor ncept of returmn

(15 L ectures)
es of bond

Valmtlon type

1-3 Lectur es)
:fficient Market I'ypothesis,

palysis an
nultiple approac chto equity yaluation-

5 Lectvr es)
In trudum' to Financia]

erivs atives (13
L and Return; * Mutual Funds; 18
India

(10 L ecture s)
va and their

nv eqto 0116 ances ¢

itan Chan
cGraw

(me
. an {() stionS:
; Cené agl > et \rning:




mer Affairs and Customer Care
Lectures: 65

026(D): Consu
Credit: 6

COM-DSE-RC-6
Marks: 100
i i ith o
Obijecctive: This p2 er seeks t he students wit
T il o of consumer rights and legal framewo
i he procedure ©

the social fr
SO rovides 2 ' e
I alss & different agencies 11 establishing product
send the business firms’ 1

f their rights as 2 consumer,
rk of protecting consumer
f redress of comsumer
and service

nterface with

rights.
complaints, and the role of 1
he student should able to compre . !
r related regulatory and business environment.
13Lectures
of Price in Retail

of markets, Concept

standards. T
the consume
Price, labeling and

consumcrs an . ek
ra

Conccptual ts: oncept of onsumer, Nature .

ark a (MRP) and Local Taxes Fair

k Unit 1: cets: C
Jil Consumer M Ret il Pl'iCe
! and Wholesa e, M  eaction/di isfaction
: packaging Voicing i tisfact Consumfsr Satisfactto! issatis i
i ing 2 ol ini ehaviour: Alternatives qvailable to
L Experien¢ ot Consume Complamlng . '
i Grievances’ complai®s | and External Complaint nandling: Corporate Redress
ne " Cconsume s; Internd an
1615, < SystemS _ ~pA) {3 Lecture .
 ifant in g00dS, deficiency 1n




ards: Role of BIS

and Mandatory stand
and Surveillance; ISO:

Qualit
Yy a :
iz nd Standardi i
dian Standards rdization: yoluntary
An overvi dards Mark (ISD- Ag-mark {jallmarking, L
T view = , Bl arking, Licensing
1 K},l A Inoes.
i 1anna Sri
, 20 a, Sri Ram, gavita H
2007) D ' : z anspals Shcctal Kapoor and HK
| c - 5 . a saias AW i
} ). Mggarual [\i;l University publication 334 pp- wasthi. Consumer Affairs”
| ”('); al; Y. P (2003). Consumer rotection: Law ot )
| 3. Gi e, Delhi, oF Jatest edition- and Proctics: 5t ed. Bharat L
! Irime " : ; g
majl, Pushpa 2002), C()nsmner R:ghtfor Evm'yane PenguinBoOks 5
The Consume’ and Corporate ccountability- U.S A H
3 arcourt Bra
ce
"ev.fn-rce—Redress in Indi
ndia: A St
; udy of

4 ¢

. ‘\}& e

Nader, Ralph ( 1973)-
hing GmbH & CoKG

Jov: ;
vanovich, [n¢
'()fGleOH and Ul
Academic publis

2011)- C()nsumer
AP L AMB ER

5. Sharma, Deep?@ (
Insurance Industry (L

Germany: 263 PP /

pooks www.consumcraffmr n

Saarbrucken.
Consumers e-
cction in Indi
ia. Journ
al of

6. F
7' Empowering
8. ;boOk, www.bis.org
. The Consumer’ mtecn‘on Act, 1986
Dcw—:lopmcnts .n Constt r Prot
123 '
; Adver’flsements, Legal proviaians aud
5 1n

Theory of Consumer

Arts
rtlc[eS
P S_ (.- : .\]' ]
5 )
"25.NO pp 19 fisleadin® .57
0. 2- PP-5 .
Towards a
and Industrial Buying

l
Verma, D- T
olicy
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g (2002)-
., vikalP®
Landoﬂ, Jf
et
al of Marketing. Vol

2
. Verma, D.P.5>
3 Institutional FrameWo
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COM-SEC-RC-
C-RC-6034(A): Personal Selling and Salesmanshi
ship

2 0 4
Cl‘ it: re 5
miliafize the Stlldents ith
wit the lelldEime
ntals of

jective: 7
e: ["he -
purpose of this course 18 t0 fa
] be able to understand selling as a ca
reer and

Onal Se”.

g in .

Fﬂt takes togband the selling process. They Wi
e a successful salesman.

\
it 1.
lroq
ucti()n
to Pe . .
rsonal Selling: Nature and importance of personal selling, mytl
nship and Sales Management, %}lar}z’lcl‘zr?sf;_Selling,

eren
ce b
etwe :
en Personal Selling Salesma
.s of salespersons Car
, Career opportunit' i
ies in selli
ng
f=t]

situations, tyP¢
(12 Lectures)
1/
o

Sale
3 Sm
Blreg fo:ln, types of selling ¢
maki ; )
aking selling an attractive carcer:

chy; Dynamic nature of

»g theory of need hierar
(13

jvation,

¥in
“0g Moti

lotives: Concept of mot
heir uses in

tuvati()n; BU. . .
res) ying motives and t

h; Presentation and

Approac
(12 lectures)

li
g p
ro
mDnStrat.cess; Prospecting and qualif'ying; Pre-approach; gt
ion; handling of objections Closing the sales post sales activities.
k, Cash Memo; Tour Diary
(13

Ity
lly o Ports: reports an | Order BoC

ty g pe,: o
Tty eriodical Reports: Eth

d documents: sales
jcal aspects ©

S8
$
2]' t;d Readings' f’l Sales DICE, McGraw Hill
jiiro, St ‘ ' zaae}'zemo the S4¢ L ]
,F. A. Beach an ic " ohaviout ractices and Cases, The Dryden Press o
gment: PE7I o pman _p. Govonl; Sales Management: \
1td., New Delhi, s

B
4 Jbell, Charles, Sales Mana8®” i ef an
Ctm I .c 'a” Of India '

McGraw Hill

il
) eci Rlchard R, Edward V- ro
6' 0 Iizlon Strategies and Casesf;e:;/[ amaemwm 1
| i ' ale g ; "}
edessgl’_l Kggtz landASc‘;J]u?;g; j[purn d. And wellz, Barton A, Selling:
Finne arles - r ] , :
Nciples and MethodsS: 2 ard, Ir'\f%n ) i
7. Kapoof Neerts Advertz.s ng ar

1 Selling, pinnacle, New Delkii.




): Retail Management
Eredltt: 3 Lectures: 50
ave students develop marketin
g competencies i
d to prepare sfudents for positions i?l tgl;c:;st;;
Besides learning more about retailinl
pment of the student’s critical ang

COM-SEC-RC-6034(A

j Marks: 100
,f?tlve: The primary objective of the course is to
i ing and retail consulting. The course is designe
for or positions in the retail divisions of consulting companies.

_v l.'etai! consulting, the course is designed to foster the develo
fative thinking skills.
t I: Introduction to Retailing, Definition, Characteristics, Evolution of Retailing in Indi
a,
ors Behind the change of Indian Retail

li
8 Lectures

'iling in India, Emerging ds in Retailing, Fact

Tren

s of Merchandise offered, non store
8 Lectures

ownership, On the basi

:t II: Retail Formats: Retail Sales by
fed retail mix &Non traditional selling.
ation Planning and its importance, retailing image

g Design & Layout, Loc

it I11: (a) Store Planning

‘i Effective Retail Space Management, Floor Spac€ Management.

R otail Marketing: Advertising & Sales promotion, Store Positioning, Retail Marketing. Mix
f ]jcation Of CRM In Retailing, Advertising in Retailing 15 Lectures

& Markdown in merchandise

: function, Markups
Visual Merchandising ,Visual

Retail merchandise management.

shrinkage 10
isi Techniques . - . N
. Pl’iCll’lg' Concept Of Merchandlse PHCInga PrICIng Optlonsa Pn‘:lng StrategieS,
© ' 9 Lectures

Store Administration,

bjectives, Ty
Store Operation,

il
omponents f Retal
1ail Operation jements/COmP Management’ Management of Receipts, Customer
,Responsibilitie , aventory o ace, Store Soouity. 10 Lectures
f Retail Outlet/Store Store aintendti+=
to .
ok e Operations Cengage Learning EMEA
ding tailing"E onment lel
R Zil Manag ent, P¢ tice x?Ol:d University publications .
Sriv etal agcmn F ctional prirlCipleS & practices, Jaico Publishing
! : eme
" Retail M
Vedamaﬂl- jcation- .
e C‘nand Publu;a éases” Tata Mggraw-Hlll .
3 Har it Slng Reta a.n. gell nag,em —T An e t — Prln(npal And Technlques » Regal
".Swa:maPra an «Retailing ‘X/{ide tail Manas
' Jain J.N.& Singh

Wlications




C OM-GE-RC-6046(A): INDIAN ECONOMY
Lectures: 65

Credit: 6

bjecti ve: | h h
. 1s course€ seek P ma
s to enable the Sﬁldel’lt to gras € i
o t JOI' CCOHOIn.C
1 problems

Indi :
"‘i;a and their solution.
oo asic Issues in Economic Develop

pt and Measures of Development 2
f the Indian Economy at
] income and occupation?

(10 Lectures)
velopment; Human Development

nd Underde
endence (10 Lectures)

Indep
1 structure, the agrarian scene and

ment

it 2. .
02- Ba§1c Features 0
mposition of nationa
(10 Lectures)

Nt 3. .
3: Policy Regimes
d import substituting industrialization.

a) The evolution of p
g since 1991.
i implications on economy

b) Economic Reform
P licies with their
ange (15Lectures)

¢) Monetary and
and Structural Change in different phases of

hit 4

4: Growth, Developmen
a) The experiencs of Growth; Developme? I
f owth an policy regimes across sectors and regions-
g b) The Institutional erns. of assets ownershnp in agriculture and industry;
Policies forr tructuring agrarian relations and for regulating concentration of ecOHOmié
e role of ins
loyment an

titutional framework after 1991
Poverty; Human Development;

power; . o
¢) Chang®s in policy pC.I'SpC?CthCSU i
d) Growth 2 Distrlbutlon; nemp

Environm® a concerms: _
e) Demogra hic Constraifl s [nteractiol

development-
nds and Issues
) owth and performance i
e hases ©

nology an

petween population change and economic

(20 Lectures)

n different phases of polic
” f green revolution; Factoy
; be role of tech d institutions; price policrS
and food securdty: . o4 ‘ )
Indusmallsatlon _ the rate and pattern of

its role, performance

imes; Public sector —
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